
 

City Council 
 
 

Regular Meeting Agenda 
 
Monday, May 16, 2016 
7:00 p.m., Council Chambers 
 
 
 

 

 
1. Call to Order  
 
2. Invocation – Reverend Milan Bittenbender of Life Bridge Church 

 
3. Proclamation for Tom Thomson and Quilt of Valor Presentation 
 
4. Roll Call 

 
5. Approval of Agenda 
 
6. Consent Agenda: Items A through E (Roll Call Vote Required) 

(All matters listed under the Consent Agenda are considered to be routine by the City Council and will be enacted by one 
motion. Unless requested by a Council Member or a citizen, there will be no separate discussion on these items. If discussion 
is required regarding an item, that item will be removed from the Consent Agenda and considered separately.) 

A. Council will be asked to approve the City Council Regular meeting minutes for May 2, 
2016. 

B. Council will be asked to approve invoices totaling $2,390,283.36 for the period ending 
May 15, 2016 be approved and forwarded to the Clerk and Treasurer for payment. 

C. Council will be asked to approve a license agreement for a projecting sign at 527 
Phoenix Street, Kitchen 527, a restaurant. 

D. Council will be asked to consider approval of Resolution 2016-29, a resolution adopting 
the Van Buren County Hazard Mitigation Plan 2016 update. 

E. Council will be asked to accept the following minutes: 
1) April 14, 2016 Planning Commission meeting minutes. 

  
If a member of the public wishes to address any of the following items listed on the agenda, they will be given a 
chance to speak prior to Council discussing the item. They will be given up to 5 minutes to address their concerns. 

 
OLD BUSINESS 

 
7. Council will be asked to take the following actions related to the proposed regulations 

for short-term rentals:  
 

A. Hold a public hearing on the proposed ordinances; and 
 

B. Consider adoption of the proposed amendment to the code of ordinances, 
related to the proposed short-term rental regulations. 

 
C. Consider adoption of the proposed amendment to the zoning ordinance, 

related to the proposed short-term rental regulations. 
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South Haven City Hall is Barrier-free and the City of South Haven will provide the necessary reasonable auxiliary aids 
and services for persons with disabilities, such as signers for the hearing impaired and audio tapes of printed 
materials being considered at the meeting to individuals with disabilities at the meeting upon seven (7) days notice to 
the South Haven City Clerk. Individuals with disabilities requiring services should contact the City Clerk by writing or 
calling South Haven City Hall at (269) 637-0750. 

 

 
8. Council will be asked to hold a public hearing for the proposed Fiscal Year 2016-17 

Budget. 
 

9. Council will be asked to take the following action regarding the proposed special 
assessment districts: 

 
A. Conduct a public hearing to consider any objections to the proposed Public 

Improvements, the proposed special assessment district, and all other matters 
relating to said Public Improvements. 
 

B. Consider Resolution 2016-30:  Determination to Make Public Improvements; 
Approval of Plans and Estimate of Cost; Final Determination of Special 
Assessment District. 

 
C. Consider Resolution 2016-31:  Special Assessment Roll 201601; Notice of 

Public Hearing. 
 
 

NEW BUSINESS 
 
 

10. Council will be asked to consider the following annual board and commission 
appointments/reappointments: 

 
A. Reappoint board and commission members as follows: 

i. David Miller to the Zoning Board of Appeals for a 3-year term ending 
in 2019. 

ii. Mark Wheeler to the Zoning Board of Appeals for a 3-year term 
ending in 2019. 

 
B. Appoint new members to the board and commissions as follows: 

i. Stephen Runkle to the Zoning Board of Appeals for a 3-year term 
ending in 2019. 

ii. Tom Fleming to the Local Development Finance Authority and 
Brownfield Redevelopment Authority boards for partial four-year 
terms, each ending in 2019. 

 
11. Council will be asked to approve the following Special Event: 

 
A. Special Event 2016-16 – Gospel Jamboree to be held on July 17, 2016 from 

noon until 10:30 p.m. at Elkenburg Park. 
 

B. Special Event 2016-19 – Memorial Day Parade to be held on May 30, 2016 from 
9:00 a.m. to 10:00 a.m. beginning at the intersection of Center and Michigan 
Avenue and ending at the Veterans’ section of Lakeview Cemetery (in case of 
rain, event end will be held at the high school). 

 



South Haven City Hall is Barrier-free and the City of South Haven will provide the necessary reasonable auxiliary aids 
and services for persons with disabilities, such as signers for the hearing impaired and audio tapes of printed 
materials being considered at the meeting to individuals with disabilities at the meeting upon seven (7) days notice to 
the South Haven City Clerk. Individuals with disabilities requiring services should contact the City Clerk by writing or 
calling South Haven City Hall at (269) 637-0750. 

C. Special Event 2016-20 – Rotary Pancake Breakfast to be held on July 3, 2016 
from 6:30 a.m. to 12:30 p.m. on the Huron Street Pavilion. 

 
D. Special Event 2016-21 – Rotary Pancake Breakfast to be held on September 4, 

2016 from 6:30 a.m. to 12:30 p.m. on the Huron Street Pavilion. 
 
12. Council will be asked to hold a public hearing regarding the Renewable Energy Plan 

and Energy Optimization Plan. 
 

 
13. Interested Citizens in the Audience Will Be Heard on Items Not on the Agenda 

(You will be given up to 5 minutes to address your concerns.) 
 
 

14. City Manager’s Comments 
 
 

15. Mayor and Councilperson’s Comments 
 

 
16. Adjourn 
  
RESPECTFULLY SUBMITTED, 

 
Brian Dissette, City Manager 



PROCLAMATION 
 
 
WHEREAS, let it be publicly known that the City of South Haven 
wishes to recognize the many years of dedicated service to the 
city by Lloyd (Tom) Thomson; and 
 
WHEREAS, Tom Thomson was the beach maintenance attendant 
supervisor from May 1992 to 2006, returning later for another 
season on April 19, 2010; and 
 
WHEREAS, Tom Thomson is remembered as being incredibly 
dedicated to his work and those who worked under his 
supervision as teenagers recall being treated with trust, caring, 
respect and “like family,” many keeping in touch with him to this 
day; and 
 
WHEREAS, from May 4, 1943 to December 9, 1945,Tom 
Thomson served his country in the United States Navy as crew on 
a Patrol Torpedo (PT) boat in the South Pacific; married Dorris V. 
Nelson in 1950 and raised a family which includes three children, 
seven grandchildren and 13 great grandchildren; and 
 
NOW, THEREFORE, BE IT RESOLVED, that the City of South 
Haven wishes to express appreciation for many years of 
dedicated service to the City of South Haven and for his service to 
his country during World War II.    
 
        
       _______________________ 

Robert Burr, Mayor 
       City of South Haven, Michigan 
       



 

City Council 
 
 

Regular Meeting Minutes 
 
Monday, May 2, 2016 
7:00 p.m., Council Chambers 
 
 
 

 

 
1. Call to Order by Mayor Burr at 7:01 p.m. 
 
2. Invocation – Reverend Curry Pikkaart, Retired President of SHAMA 

 
3. Proclamation for Tom Thompson – moved to the May 16, 2016 City Council meeting 

 
4. Arbor Day Proclamation 
 
5. Roll Call 

 
Present: Jeff Arnold, Clark Gruber, Vickiy Kozlik Wall, Steve Schlack, Scott Smith, Bob Burr 
Absent:   Andy Klavins 
 
Moved by Kozlik Wall, seconded by Arnold, to excuse Councilmember Klavins for personal 
reasons. 
Voted Yes: All. Motion carried. 

 
6. Approval of Agenda 

 
Moved by Kozlik Wall, seconded by Arnold, to approve the agenda. 
Voted Yes: All. Motion carried. 

 
7. Consent Agenda: Items A through J (Roll Call Vote Required) 

 
Moved by Arnold, seconded by Gruber, to approve the Consent Agenda as follows: 
 
A. Council will be asked to approve the City Council Special meeting minutes for April 11, 

2016. 
B. Council will be asked to approve the City Council Regular meeting minutes for April 18, 

2016. 
C. Council will be asked to approve the City Council Special meeting minutes for April 18, 

2016. 
D. Council will be asked to approve the City Council Budget Workshop meeting minutes for 

April 20, 2016.  
E. Council will be asked to approve the City Council Budget Workshop meeting minutes for 

April 25, 2016. 
F. Council will be asked to approve invoices totaling $430,313.53 for the period ending May 

1, 2016 be approved and forwarded to the Clerk and Treasurer for payment. 
G. Council will be asked to approve a license agreement for a projecting sign at 510 Phoenix 

Street, the Bayberry Cottage Store. 
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City of South Haven   
Regular Meeting Council Minutes 
City Hall, Council Chambers 
7:00 p.m., Monday, May 2, 2016 
 

H. Council will be asked to award the contract of professional services for Lake View 
Cemetery Improvements to Abonmarche in the amount of $27,800. 

I. Council will be asked to award the six contracts for professional services for Electric 
System Improvements to GRP Engineering, Inc. in the amounts indicated as follows:  
1) North Shore Drive – $37,000 
2) Monroe Blvd – $14,000 
3) 14th Avenue – $11,000 
4) Kalamazoo Street – $6,000 
5) Capacitor Banks – $4,500 
6) LeGrange & Phillips – $27,500 

J. Council will be asked to accept the following minutes: 
1) March 14, 2016 Liberty Hyde Bailey Museum board meeting minutes; 
2) March 15, 2016 Harbor Commission meeting minutes; 
3) March 16, 2016 Airport Authority meeting minutes;  
4) March 23, 2016 South Haven Housing Commission meeting minutes; and   
5) March 28, 2016 Board of Public Utilities meeting minutes. 

 
A Roll Call Vote was taken: 
 Yeas: Arnold, Gruber, Kozlik Wall, Schlack, Smith, Burr 
 Nays: None 
Motion carried. 

 
NEW BUSINESS 

 
8. Council will be asked to take the following actions related to the proposed regulations 

for short-term rentals:  
 

A. Receive and file a report from the Planning Commission regarding the changes 
that the City Council proposed on April 18, 2016, to the original ordinance drafts 
recommended by the Planning Commission.  
 
Moved by Gruber, seconded by Arnold, to receive and file the report from the Planning 
Commission regarding the changes that the City Council proposed on April 18, 2016, 
to the original ordinance drafts recommended by the Planning Commission. 
 
Voted Yes: All. Motion carried. 

 
B. Introduce ordinances amending the City Code and the Zoning Ordinance to 

regulate short-term rentals, and set a public hearing on the ordinances to occur 
on May 16, 2016. 
 
City Manager Brian Dissette gave a power point presentation on the background on 
short-term rentals and summarized positions by various stakeholders. 
 
City Attorney Catherine Mish of Dickenson Wright continued the power point 
presentation and summarized the details of the zoning ordinance amendments and 
the rental regulatory ordinance. 
 
City Manager Dissette reminded the Council and viewing audience that the public 
hearing is set for Monday, May 16, 2016 at 7:00 p.m.  Dissette passed out an opinion 
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City Hall, Council Chambers 
7:00 p.m., Monday, May 2, 2016 
 

from the city’s attorney which confirms the city’s interpretation of the building codes 
being correct. 
 
Council posed various questions to the City Manager and City Attorney and debated 
amongst themselves. 
 
Public Comments: 
 
Jay De Bruyn of Shores Real Estate, 300 Kalamazoo Street, voiced concerned with 
this ordinance, specifically the 3,500 square foot restriction which includes unfinished 
basements; he supports children under 6 to be uncounted for occupancy. 
 
Mary Lynn Bugge, 70 Gabriel Drive, asked for clarification on the dates referenced in 
the ordinance and the revocation process.  She supports 24 months age for uncounted 
occupants.  
 
Maureen Moravec, 1034 Midway Drive, agreed with eliminating of 3,500 square feet 
provision – unfinished basements shouldn’t be counted. Believed that the planning 
commission got it right at 16 and 6. Wanted more clarification on what constitutes a 
revocation. 
 
Susan Ryan, 37 Cass Street, supported the maximum occupancy must be set at 10 
because it meets state codes. Fire pits decrease the air quality. Signs advertising 
rentals must be attached to the house. 
 
James Leppa, 263 Cherry Court, agreed with Kozlik Wall about dropping the 3,500 
square foot restriction in newly constructed or newly expanded dwellings. Urged the 
Council to take the Planning Commission recommendation. 
 
Mark Hamburg, 800 Indiana, bought his house to rent out until he could retire here. 
Noise enforcement should be applied equally, not just to rentals, and shouldn’t punish 
the land owner.  Wanted more clarification on revocation. 
 
Smith: Parking restrictions do not affect existing homes 
 
Dorothy Appleyard, 806 Wilson Street, voiced support that a hard cap for occupancy 
is more appropriate than the square footage restriction. Believed that the minimum 
stay should be lengthened and the occupancy limit set at 10.  
 
Margaret Earl, 37 North Shore Drive, has an owned a weekly rental in the Monroe 
Park neighborhood for 17 years. She is concerned with the responsibilities of the local 
agent.  Doesn’t understand the purpose of it and wanted to know what exactly she is 
asking someone to do if they become a “local agent.”  

 
Gerald Webb, 508 North Shore Drive, is concerned with the 3,500 square foot 
restriction and encourages the Council to reconsider. 
 
Bill Friese, 310 Eagle Street, is concerned with the city’s ability to enforce the rules 
proposed. He believes the basement is being included wrongly in the square footage. 
And that there will be unintended consequences that will play a part in the economic 
development of our town.  
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Jodi Carlson, 314 Indiana, has been a resident for 29 years and became a resident 
after renting here on vacation. She disagreed with the 24 months’ age as the 
uncounted occupant. Wanted to know how many police reports were there last year 
with problem rentals. Asked why are we worried about this if we haven’t had any 
problems. 
 
Pat Gaston, 97 Superior, asked for clarification to a part of the ordinance pertaining to 
new rentals built over 3,500 square feet. 
 
Steve Runkle, 16 Pine, supported the 3,500 square feet, 24-month cap and the 12-
person occupancy. 

 
Moved by Smith, seconded by Gruber, to introduce ordinances amending the City 
Code and the Zoning Ordinance to regulate short-term rentals, and set a public hearing 
on the ordinances to occur on May 16, 2016. 
 
Voted Yes: Smith, Arnold, Gruber, Schlack, Burr 
Voted No: Kozlik Wall.   
Motion carried. 

 
C. Consider Resolution 2016-28, a resolution to extend the moratorium on the 

issuance of permits relating to the construction of large dwellings to be used 
for short-term rentals, so that the moratorium will expire on May 31, 2016. 
 
Moved by Gruber, seconded by Arnold, to approve Resolution 2016-28, a resolution 
to extend the moratorium on the issuance of permits relating to the construction of 
large dwellings to be used for short-term rentals, so that the moratorium will expire on 
May 31, 2016. 
 
Voted Yes: Smith, Arnold, Gruber, Burr 
Voted No: Schlack, Kozlik Wall 
Motion carried. 

 
9. Council will be asked to approve Special Event 2016-15 – Harbor Walk Fun Run/Walk 

to be held May 28, 2016 on the Harbor Walk from 10:00 a.m. to 12:00 p.m. beginning at 
the Michigan Maritime Museum.  

 
Ashley Deming, Michigan Maritime Museum, wants to kick off summer and officially open the 
Harbor Walk.  The Harbor Walk is 10,000 steps and is a great way to get fitness in. This is not 
a race, it starts at the museum and may end at the museum for refreshments. 
 
Moved by Smith, seconded by Arnold, to approve Special Event 2016-15 – Harbor Walk Fun 
Run/Walk to be held May 28, 2016 on the Harbor Walk from 10:00 a.m. to 12:00 p.m. 
beginning at the Michigan Maritime Museum. 
 
Voted Yes: All. Motion carried. 

 
10. Council will be asked to approve a license agreement for South Beach Concession area 

for two years with Bearclaw Coffee Mobile Catering, LLC.  
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Todd Newberry, Bearclaw Coffee Mobile Catering, LLC, South Beach Concession will be 
adding coffee, espresso, cut fruit, and yogurt, etc. 
 
Brian Dissette, City Manager, clarifies that the city is selling space for the building. Bearclaw 
put in a very strong proposal which includes a higher payment, bathroom cleaning, one 
structure versus the multiple structures.  Notes that staff decreased the agreement from three 
years to two years with a reduction of the payment. The unit has been delivered and is on site, 
some additional modifications have to be made. It is a very attractive building and looks great 
there. 
 
Moved by Kozlik Wall, seconded by Arnold, to approve a license agreement for South Beach 
Concession area for two years with Bearclaw Coffee Mobile Catering, LLC. 
 
Voted Yes: All. Motion carried. 

 
11. Council will be asked to consider approval of Resolution 2016-26, a resolution 

declaring intent to special assess, designates the district boundary, and schedules a 
public hearing for the proposed reconstruction of Kalamazoo Street, Phase 3 project.   
 
City Manager, Brian Dissette, gave a brief overview on this item and explained the process 
for this project.  
 
Moved by Smith, seconded by Arnold, to approve Resolution 2016-26, a resolution declaring 
intent to special assess, designates the district boundary, and schedules a public hearing for 
the proposed reconstruction of Kalamazoo Street, Phase 3 project. 
 
Voted Yes: All. Motion carried. 

 
12. Council will be asked to consider approval of Resolution 2016-27, a resolution setting 

a public hearing date for the Fiscal Year 2016-17 Budget. 
 
City Manager Brian Dissette, illustrated the highlights on the budget, $18 million of capital 
improvement spending city wide, and the restoration of the 24-hour police/fire information 
center. 
 
Moved by Arnold, seconded by Smith, to approve Resolution 2016-27, a resolution setting a 
public hearing for the Fiscal Year 2016-17 Budget to occur on May 16, 2016 at 7:00 p.m.  
 
Voted Yes: All. Motion carried. 

 
13. Interested Citizens in the Audience Will Be Heard on Items Not on the Agenda 

 
Mike McKay, Van Buren County Prosecutor, introduced himself as a candidate for the Van 
Buren County District Court judge seat for the eastern district.  
 
Gerald Webb, 508 North Shore Drive, wanted to thank everyone for their work. 
 
James Leppa, 263 Cherry Court, he is chairing the committee for the downtown holiday lights.  
He wants to know who to get in touch with to present their plan (the Downtown Development 
Authority). They have already started meeting.  
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14. City Manager’s Comments 
 

On Thursday, May 19, the new store Gliks will have a ribbon cutting for their new store.  
 

15. Mayor and Councilperson’s Comments 
 
Kozlik Wall: She enjoys her fire pit and is shocked that fire pits have caused such a ruckus.  
It is not just rentals that like fire pits or the beach. We shouldn’t take away those rights. If you 
don’t like the fire pit, shut your windows and turn on the air conditioner. 
 
Schlack: Thanks Planning Commission for their comments.  He watched the meeting and 
thinks that their explanation made sense.  He would like the PowerPoint presentation 
presented at the next meeting because he thought it was very helpful. 
  
Gruber: SH Prom is on Saturday – get out and see kids taking prom photos on the beach. 
There has been a lot of work on short-term rental ordinances. Believes the Planning 
Commission struck a good chord with the formula.  
 
Arnold: No comment. 
 
Smith: Is pleased that the 5151 number is coming back. This is a tough process but we are 
getting there. 
 
Burr: Welcomes to our community the new pastor at Hope Reformed Church, Mr. & Mrs. 
Steve Smallegan.  

 
16. Adjourn 

 
Moved by Gruber, seconded by Schlack, to adjourn the meeting. 
Voted Yes: All. Motion carried meeting adjourned at 9:12 p.m. 

 
  
RESPECTFULLY SUBMITTED, 

 
Kate Hosier, Assistant City Manager 
Approved by City Council:  
 
 
 



PREPAID CURRENT TOTAL

101-GENERAL FUND 25,087.62$        57,763.69$           82,851.31$        

202-MAJOR STREET FUND 3,960.00$          -$                      3,960.00$          

203-LOCAL STREET FUND -$                   -$                      -$                   

204-STREET FUND 32.77$               -$                      32.77$               

226-GARBAGE/REFUSE FUND 2,028.88$          31,494.88$           33,523.76$        

250-DOWNTOWN DEVELOPMENT 1,569.21$          -$                      1,569.21$          

251-LDFA #1 -$                   -$                      -$                   

252- LDFA #2 -$                   -$                      -$                   

253-LDFA #3 -$                   -$                      -$                   

260-BROWNFIELD AUTHORITY -$                   -$                      -$                   

265-NARCOTICS UNIT -$                   -$                      -$                   

266-POLICE TRAINING -$                   -$                      -$                   

296-RIVER MAINTENANCE -$                   -$                      -$                   

363- CAPITAL BOND -$                   -$                      -$                   

370- BUILDING AUTHORITY #2 -$                   -$                      -$                   

371-CAPITAL BOND DEBT SERV -$                   -$                      -$                   

372-WATER PLANT FUND -$                   -$                      -$                   

395-DDA DEBT SERVICE -$                   -$                      -$                   

396- DDA DISTRICT #2 -$                   -$                      -$                   

401-CAPITAL PROJECTS -$                   -$                      -$                   

402-CAPITAL PROJECTS #2 -$                   118,654.79$         118,654.79$      

466- PAVILION AND ICE RINK -$                   -$                      -$                   

545-BLACK RIVER PARK 2,071.68$          318.89$                2,390.57$          

577-BEACH FUND 260.16$             9,975.00$             10,235.16$        

582-ELECTRIC FUND 714,393.64$      25,223.84$           739,617.48$      

591-WATER FUND 43,097.08$        754,914.31$         798,011.39$      

592-SEWER FUND 57,866.54$        19,418.75$           77,285.29$        

594-MUNICIPAL MARINA 10,604.72$        3,442.46$             14,047.18$        

636-INFORMATION SERVICES 5,889.66$          6,736.93$             12,626.59$        

661-MOTOR POOL 574.19$             97.00$                  671.19$             

677-SELF INSURANCE -$                   -$                      -$                   

703-TAX FUND 494,356.67$      -$                      494,356.67$      

718-TRUST & AGENCY 450.00$             -$                      450.00$             

750-EMPLOYEE WITHHOLDING -$                   -$                      -$                   

TOTAL 1,362,242.82$   1,028,040.54$      2,390,283.36$   

MAY 16, 2016

CITY OF SOUTH HAVEN



CHECK REGISTER FOR CITY OF SOUTH HAVEN 1/1Page: 05/11/2016 11:44 AM
User: MARGUE
DB: South Haven

CHECK DATE FROM 04/27/2016 - 04/29/2016

AmountDescriptionVendor NameVendorCheckBankCheck Date

Bank 1 FIFTH THIRD BANK

341.68 PROPERTY TAX COLLECTIONSALLEGAN COUNTY TREASURER00005954184104/27/2016
89.16 PROPERTY TAX COLLECTIONSLAKE MICHIGAN COLLEGE00132954185104/27/2016

17,095.95 PROPERTY TAX COLLECTIONSSOUTH HAVEN COMMUNITY HOSPITAL00239554186104/27/2016
331.58 PROPERTY TAX COLLECTIONS

17,427.53 

12,932.77 PROPERTY TAX COLLECTIONSOUTH HAVEN SENIOR SERVICES00241754187104/27/2016
250.81 PROPERTY TAX COLLECTION

13,183.58 

137,106.55 PROPERTY TAX COLLECTIONVAN BUREN COUNTY TREASURER00275754188104/27/2016
2,718.16 PROPERTY TAX COLLECTION

139,824.71 

310,023.19 PROPERTY TAX COLLECTIONVAN BUREN INTERMEDIATE00275854189104/27/2016
6,012.93 PROPERTY TAX COLLECTION

316,036.12 

717.31 PETTY CASH TRANSCITY OF SOUTH HAVEN00046354190104/29/2016

1 TOTALS:

487,620.09 Total of 7 Disbursements:



CHECK REGISTER FOR CITY OF SOUTH HAVEN 1/4Page: 05/11/2016 11:48 AM
User: MARGUE
DB: South Haven

CHECK DATE FROM 05/03/2016 - 05/11/2016

AmountDescriptionVendor NameVendorCheckBankCheck Date

Bank 1 FIFTH THIRD BANK

709,074.86 ELECTRIC USAGEAMERICAN ELECTRIC POWER000087106(E)105/11/2016

79,217.28 MONTHLY REU DEBT CHARGESSOUTH HAVEN/CASCO00242454191105/04/2016
9,538.59 MONTHLY REU O & M CHARGES

88,755.87 

7,453.89 NORTH PHOENIX & PETERSON DRAIN SPEC. ASSVAN BUREN COUNTY DRAIN00275254192105/04/2016
3,605.00 ASSESSING SERVICESAPPRAISALS PLUS GROUP, INC.00330454193105/06/2016

138.52 UB refund for account: 41114819ARBANAS, ALBERTA JUB REFUND54194105/06/2016
47.26 UB refund for account: 11522005BOWERS, MARIANNE JUB REFUND54195105/06/2016

100.00 LAND SPLIT FEENATHAN BROUSSEAU00342254196105/06/2016
259.94 AXIS CAMERACDW GOVERNMENT INC00041854197105/06/2016
70.93 SUPPLIESCINTAS CORPORATION00342554198105/06/2016
64.80 MILEAGE REIMBURSEMENT DALE CLAYTON00321354199105/06/2016
59.70 INTERNET SERVICE 01720 188884-01-4COMCAST00049854200105/06/2016

419.55 ANSWERING SERVICESCOMMUNITY ANSWERING SERVICE00050254201105/06/2016
487.05 ANSWERING SERVICES

906.60 

103.77 ELECTRIC 1000 1414 0337CONSUMERS ENERGY00051954202105/06/2016
35.43 ELECTRIC 1000 1414 0840
39.23 ELECTRIC 1000 1414 0568

178.43 

2,294.75 ROOT CUTTER KITJACK DOHENY COMPANIES, INC. 00065654203105/06/2016

381.44 CITY HALL RENTALSDOMESTIC LINEN-KALAMAZOO00066054204105/06/2016
1,500.33 DPW RENTALS

1,881.77 

279.58 INSURANCE - MAY 2016FSLI/EYEMED 00344254205105/06/2016
450.00 LICENSE RENEWALFAO, USAED, DETROIT00075954206105/06/2016

2,100.00 TREE REMOVALFLEMING'S TREE SERVICE00343454207105/06/2016

1,667.50 TELEPHONE 231-189-0674-032599-5FRONTIER COMMUNICATIONS00084354208105/06/2016
46.79 TELEPHONE 269-637-4778-082302-5

486.73 TELEPHONE 269-637-7466-021392-5
70.38 TELEPHONE 616-001-7480-082802-5

117.87 TELEPHONE 269-637-1402-071613-5
49.88 TELEPHONE 269-637-3649-041905-5
35.20 TELEPHONE 269-637-7926-011395-5
63.95 TELEPHONE 269-637-1386-071613-5
70.00 TELEPHONE 269-639-1795-082214-5
58.57 TELEPHONE 231-197-0043-051713-5

2,666.87 

3,648.54 FUELFUEL MANAGEMENT SYSTEM00084754209105/06/2016
87.35 UB refund for account: 13520009GIBSON, CYNTHIAUB REFUND54210105/06/2016

5,519.43 MARINA & BLACK RIVER PARK OPERATIONS EXPHAPA LLC00099454211105/06/2016
5,581.89 MARINA MANAGER

500.00 BLACK RIVER PARK MANAGEMENT FEE

11,601.32 



CHECK REGISTER FOR CITY OF SOUTH HAVEN 2/4Page: 05/11/2016 11:48 AM
User: MARGUE
DB: South Haven

CHECK DATE FROM 05/03/2016 - 05/11/2016

AmountDescriptionVendor NameVendorCheckBankCheck Date

1,145.00 COMMUNITY PROFILE ADVERTISEMENTHARBOR HOUSE PUBLISHING00099654212105/06/2016
123.56 MEALS REIMBURSEMENTRODERICK HATHAWAY00318754213105/06/2016

4,141.07 JANITORIAL SERVICEHI TEC BUILDING SERVICES00106754214105/06/2016
1,260.00 WATCHESJOHNNY'S LAKESHORE JEWELRY00119554215105/06/2016

121.79 UB refund for account: 31516009JOHNSON, JAMES EUB REFUND54216105/06/2016
89.36 SUPPLIESKAL-BLUE, INC.00341354217105/06/2016

2,265.00 REPAIRS ON WFP ELEVATORKONE INC00128854218105/06/2016
90.47 UB refund for account: 30340010KUCKS, JESSICA JUB REFUND54219105/06/2016
7.83 UB refund for account: 20010502LHV ONE LLCUB REFUND54220105/06/2016

64.99 FOOD REIMBURSEMENTDEBORAH LULL00143554221105/06/2016
149.00 CONFERENCE REGISTRATION REIMBURSEMENT

213.99 

22.24 MAINTENANCE SUPPLIESMENARDS00154454222105/06/2016
88.96 MAINTENANCE SUPPLIES

118.66 MAINTENANCE SUPPLIES
6.67 MAINTENANCE SUPPLIES

236.53 

83.01 UB refund for account: 13660001MERRITT, DEBBY AUB REFUND54223105/06/2016
2,250.00 ARCHITECTURAL SERVICES - KIDS CORNER ROOMIDWEST CIVIL ENGINEERS INC00167554224105/06/2016

200.00 MOVED SHED FROM ICE RINK TO DPWMIKE'S TOWING00169054225105/06/2016
942.50 CONSULTATION CONTRACT - APRIL ROBERT MILLER JR00315354226105/06/2016
229.24 UB refund for account: 30429010MORGAN, JEANICE RUB REFUND54227105/06/2016
94.49 UB refund for account: 20019703OLSON, MARGARET MUB REFUND54228105/06/2016
65.00 CDL LICENSE REIMBURSEMENTROBERT OWENS00326754229105/06/2016

227.60 BIKE SAFETY RODEO FLYERSPAT'S PRONTO PRINT00194854230105/06/2016
68.79 UB refund for account: 11390007PHOENIX RECORDS & BOUTIQUEUB REFUND54231105/06/2016

3,960.00 BIKE MARKINGSPK CONTRACTING INC00199854232105/06/2016
88.48 UB refund for account: 20426006PLEASANT VIEW MHP-SOUTH HAVENUB REFUND54233105/06/2016

2,070.00 CLARIFLOCPOLYDYNE INC00200954234105/06/2016

190.00 HARD HATSPOWER LINE SUPPLY CO00202054235105/06/2016
374.43 MAINTENANCE SUPPLIES

1,086.46 MAINTENANCE SUPPLIES

1,650.89 

385.00 REPAIR DOORQUALITY DOOR OF SOUTH HAVEN, INC00208054236105/06/2016
13.03 UB refund for account: 10072033RAMOS, CARLOS AUB REFUND54237105/06/2016

2,028.88 DISPOSAL SERVICES 3-0646-1033150REPUBLIC SERVICES #64600213254238105/06/2016

844.94 BIKE PARTSROCK 'N' ROAD CYCLE00218254239105/06/2016
109.96 BIKE PARTS

954.90 

3,612.00 WARRANTY ON SERVERSSECANT TECHNOLOGIES00226754240105/06/2016
4,307.50 MONTHLY MANAGEMENT FEE

7,919.50 

1,038.00 SYSTEM INSTALLATION - CITY HALLSECURALARM SYSTEMS  INC00226854241105/06/2016
185.57 UB refund for account: 10778000SMOTHERS, KIMUB REFUND54242105/06/2016
389.69 FARM MARKET COSTSSOUTH HAVEN AREA CHAMBER00238654243105/06/2016
229.50 MSW, ENVIRONMENTAL FEES & FUEL RECOVERYSOUTH HAVEN TRANSER STATION-429800328454244105/06/2016
495.00 ANNUAL SOFTWARE MAINTENANCE & SUPPORTSPECTER INSTRUMENTS, INC.00327954245105/06/2016
526.07 SUPPLIESSTAPLES ADVANTAGE00247854246105/06/2016
500.00 FOODSU CASA RESTAURANTEMISC54247105/06/2016
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244.95 SUPPLIES   ACCT#6035 3012 0016 6427TRACTOR SUPPLY CREDIT PLAN00264554248105/06/2016
16.99 SUPPLIES   ACCT#6035 3012 0016 6427
26.97 SUPPLIES   ACCT#6035 3012 0016 6427
35.97 SUPPLIES   ACCT#6035 3012 0016 6427
24.15 SUPPLIES   ACCT#6035 3012 0016 6427

169.96 SUPPLIES   ACCT#6035 3012 0016 6427
3.98 SUPPLIES   ACCT#6035 3012 0016 6427

29.99 SUPPLIES   ACCT#6035 3012 0016 6427
16.99 SUPPLIES   ACCT#6035 3012 0016 6427

569.95 

109.50 CONTRACT COVERAGE 04/01 - 06/30/16U S BUSINESS SYSTEMS INC00269854249105/06/2016

12.17 SHIPPING FEEUPS STORE #508000272454250105/06/2016
9.08 SHIPPING FEE

84.37 SHIPPING FEE

105.62 

230.44 UB refund for account: 11216011WALKER, SKYLER GUB REFUND54251105/06/2016

150.00 CAMERA SEWER - EAGLE STRON WASHEGESIC00284354252105/06/2016
150.00 CAMERA SEWER - CENTER/SUPERIOR 

300.00 

10.69 MAINTENANCE SUPPLIESWOLVERINE HARDWARE00294954253105/06/2016
24.70 MAINTENANCE SUPPLIES
16.10 MAINTENANCE SUPPLIES
36.24 MAINTENANCE SUPPLIES

136.61 MAINTENANCE SUPPLIES
2.26 MAINTENANCE SUPPLIES
2.42 MAINTENANCE SUPPLIES
6.08 MAINTENANCE SUPPLIES

36.88 MAINTENANCE SUPPLIES
8.05 MAINTENANCE SUPPLIES
8.62 MAINTENANCE SUPPLIES

23.20 MAINTENANCE SUPPLIES
29.67 MAINTENANCE SUPPLIES
8.09 MAINTENANCE SUPPLIES

10.77 MAINTENANCE SUPPLIES
6.64 MAINTENANCE SUPPLIES

15.53 MAINTENANCE SUPPLIES
7.19 MAINTENANCE SUPPLIES
7.18 MAINTENANCE SUPPLIES

20.24 MAINTENANCE SUPPLIES
0.88 MAINTENANCE SUPPLIES
7.19 MAINTENANCE SUPPLIES

13.45 MAINTENANCE SUPPLIES
4.31 MAINTENANCE SUPPLIES

13.04 MAINTENANCE SUPPLIES
31.00 MAINTENANCE SUPPLIES
9.89 MAINTENANCE SUPPLIES

65.25 MAINTENANCE SUPPLIES
1.15 MAINTENANCE SUPPLIES

26.09 MAINTENANCE SUPPLIES
3.96 MAINTENANCE SUPPLIES
8.05 MAINTENANCE SUPPLIES

12.30 MAINTENANCE SUPPLIES
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23.09 MAINTENANCE SUPPLIES
54.69 MAINTENANCE SUPPLIES

691.50 

V0.00 CASH BOND - JOEY T MOODY7TH DISTRICT COURT00305054254105/10/2016
V0.00 CASH BOND - DINESH ELAMATHI

0.00 

500.00 CASH BOND - JOEY T MOODY7TH DISTRICT COURT00305054255105/10/2016
100.00 CASH BOND - DINESH ELAMATHI

600.00 

1 TOTALS:

874,622.73 Total of 65 Disbursements:

(1 Check Voided)
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Bank 1 FIFTH THIRD BANK

9,781.60 SAW GRANT ASSET MANAGEMENT PLANSABONMARCHE CONSULTANTS INC00001454256105/16/2016
515.00 PETERSON RAVINE MANHOLE REHABILITATION

10,296.60 

97.00 TANK RENTAMERIGAS PROPANE LP00315654257105/16/2016
599.90 SPRAYINGASPLUNDH TREE EXPERT CO00016154258105/16/2016
104.08 REPAIR/MAINT SUPPLIES- ACCT #23300720AUTO-WARES GROUP00017754259105/16/2016
112.50 SUPPLIESBEAVER RESEARCH COMPANY00022954260105/16/2016
300.00 REFUND RIGHT OF WAY PERMIT - 360 PEARL SBIG BLUE LAKE RENTALSMISC54261105/16/2016

3,222.94 BCI BUSINESS INTERNETBLOOMINGDALE COMMUNICATIONS00028554262105/16/2016
210.00 VET BASES BRUTSCHE CONCRETE PRODUCTS00034854263105/16/2016

3,210.00 ANNUAL SERVICE/SUPPORT FEES BS&A SOFTWARE INC00035154264105/16/2016
77.15 LONG DISTANCECENTURY LINK00043054265105/16/2016

273.20 PREVENTIVE MAINTENANCE - DPW CITY PLUMBING & HEATING CO00047154266105/16/2016

12,400.00 CORK ST STORM SEWER WORKCOMPTON INC00050554267105/16/2016
860.00 REPLACE CONCRETE DRIVE OFF OF CHICAGO DR

1,000.00 REPAIR MANHOLE - NORTH SHORE & CHICAGO
2,167.50 COVERT WATER TAP
1,050.00 SUPPLY & HAUL SAND - HURON ST PARKING LO

900.00 SAW CUT ASPHALT - COOK ST

18,377.50 

3,322.34 BUILDING INSPECTIONSCONSTRUCTION ASSOCIATES INC00051454268105/16/2016
2,750.89 REPAIR GENERATORCUMMINS BRIDGEWAY, LLC00057054269105/16/2016

10,507.84 LEGAL SERVICESDICKINSON WRIGHT00063754270105/16/2016

2,839.92 SUPPLIESEJ USA INC00071654271105/16/2016
6,508.00 SUPPLIES

9,347.92 

166.86 UB refund for account: 41189523ELDRED, MELISSA AUB REFUND54272105/16/2016
267.00 MONTHLY MAINTENACEELECSYS INTERNATIONAL CORP00071854273105/16/2016
285.00 2016-17 PREVENTATIVE MAINTENANCEELECTION SOURCE00071954274105/16/2016

1,848.00 DIST FLUSHING PROGFISHBECK, THOMPSON, CARR & HUBER00319354275105/16/2016
469.37 REPAIRSGALLOUP COMPANY00337754276105/16/2016
25.33 UB refund for account: 41888003GEISMAN, MARY LUB REFUND54277105/16/2016
55.76 SUPPLIESGRAINGER00091354278105/16/2016

1,595.00 APPRENTICE PROGRAM BILLINGGREAT LAKES ENERGY00093954279105/16/2016
277.32 SUPPLIESHALL SIGNS, INC.00344954280105/16/2016
164.64 ADVERTISING & PUBLISHINGHERALD PALLADIUM00104654281105/16/2016
331.83 BOOTSHOFFMAN BOOTS00319854282105/16/2016

1,526.67 DIGESTER MIXER REPLACEMENT OPTIONS STUDYHUBBELL, ROTH & CLARK INC00110254283105/16/2016
995.00 CROSS CONNECTION CONTROL PROGRAMHYDRO DESIGNS INC00112054284105/16/2016

61.11 COVERT ELECTRIC 044-832-292-1-9INDIANA MICHIGAN POWER00114154285105/16/2016
26.29 COVERT ELECTRIC 040-008-013-1-8

87.40 

147.66 BATTERIESINTERSTATE BATTERY SYSTEMS00116254286105/16/2016

41.42 SUPPLIESJ & L ORCHARD SUPPLY LLC00117154287105/16/2016
11.36 SUPPLIES

953.75 SUPPLIES
22.00 SUPPLIES
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31.68 SUPPLIES

1,060.21 

279.16 TONERKAL-BLUE, INC.00341354288105/16/2016
9,975.00 PUSH OFF BEACH KROHN EXCAVATING, LLC00337654289105/16/2016

909.00 CONTRACT 16-011 INSTRUCTIONAL SUPPLIES &LAKE MICHIGAN COLLEGE00132954290105/16/2016
10,000.00 MAILING FEES  C-378LAKE MICHIGAN MAILERS00133154291105/16/2016
1,821.82 COLD PATCHLAKELAND ASPHALT CORP00336854292105/16/2016

19.80 STREET SUPPLIESLAKESHORE PAINT & ARTWORKS00134354293105/16/2016
3,000.00 LANDSCAPING - MARINA & PARKLAWN BOYS INC00137354294105/16/2016
3,880.40 ATTORNEY SERVICESMARK A MANNING00146754295105/16/2016

8.70 UB refund for account: 40403000MCNEES, WILLIAMUB REFUND54296105/16/2016

17.15 MAINTENANCE SUPPLIESMENARDS00154454297105/16/2016
33.29 MAINTENANCE SUPPLIES
24.98 MAINTENANCE SUPPLIES
26.73 MAINTENANCE SUPPLIES
30.84 MAINTENANCE SUPPLIES
77.45 MAINTENANCE SUPPLIES
30.51 MAINTENANCE SUPPLIES
15.68 MAINTENANCE SUPPLIES

101.14 MAINTENANCE SUPPLIES
239.96 POP UP CANOPIES

597.73 

4,543.83 METERS & SUPPLIESMETRON-FARNIER, LLC00156154298105/16/2016
1,857.00 ELECTRICAL INSPECTIONSMICHIGAN TOWNSHIP SERVICES00165754299105/16/2016
2,990.00 DRINKING FOUNTAIN W/FOOTWASH PER QUOTE QMOST DEPENDABLE FOUNTAINS INC00174054300105/16/2016

54.16 BUSINESS CARDSMUZZALL GRAPHICS00176654301105/16/2016
48.16 INCIDENT BUSINESS CARDS

1,966.32 UTILITY BILLS

2,068.64 

50.00 PEST CONTROLNORTH SHORE PEST CONTROL INC00184854302105/16/2016
50.00 PEST CONTROL
50.00 PEST CONTROL
30.00 PEST CONTROL
50.00 PEST CONTROL

230.00 

399.99 TOOLOVERISEL LUMBER CO 00191654303105/16/2016
40.50 MILEAGE REIMBURSEMENTROBERT OWENS00326754304105/16/2016

200.00 CISCO AP'S PENNFIELD SCHOOLSMISC54305105/16/2016
140.00 RENTALSPLUMBER'S PORTABLE TOILETS00200254306105/16/2016

37.50 MAINTENANCE SUPPLIESPOWER LINE SUPPLY CO00202054307105/16/2016
1,003.87 MAINTENANCE SUPPLIES
1,417.10 MAINTENANCE SUPPLIES

714.46 MAINTENANCE SUPPLIES
210.25 MAINTENANCE SUPPLIES
200.34 MAINTENANCE SUPPLIES
120.31 MAINTENANCE SUPPLIES
436.54 MAINTENANCE SUPPLIES
288.98 MAINTENANCE SUPPLIES
397.86 MAINTENANCE SUPPLIES
359.46 MAINTENANCE SUPPLIES
39.50 MAINTENANCE SUPPLIES
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41.34 MAINTENANCE SUPPLIES
858.51 MAINTENANCE SUPPLIES

4,969.86 MAINTENANCE SUPPLIES
468.00 GLOVES
287.20 MAINTENANCE SUPPLIES

1,677.49 MAINTENANCE SUPPLIES
275.85 MAINTENANCE SUPPLIES

13,804.42 

923.00 REPAIR DOORQUALITY DOOR OF SOUTH HAVEN, INC00208054308105/16/2016
449.78 BRING CITY DOCK AT MAIN LIFT STATION ABOR. G. BURR LTD.MISC54309105/16/2016

3,289.51 DISPOSAL SERVICES 3-0646-1079813REPUBLIC SERVICES #64600213254310105/16/2016
115.66 DISPOSAL SERVICES 3-0646-1079814

29,231.79 DISPOSAL SERVICES 3-0646-9646005

32,636.96 

5.86 MAINTENANCE SUPPLIESRIDGE AND KRAMER AUTO PARTS00215554311105/16/2016

517.86 SUPPLIESSTAPLES ADVANTAGE00247854312105/16/2016
756.00 SUPPLIES

1,273.86 

118,654.79 LOCAL PROGRESS BILLINGS - DYCKMAN BRIDGESTATE OF MICHIGAN-MDOT00333154313105/16/2016
93.60 PARKS SUPPLIESTHAYER INC00259954314105/16/2016

300.00 REFUND RIGHT OF WAY DEPOSIT - 38 NORTH STOM BRUSSEEMISC54315105/16/2016
7,940.00 TREE WORKTREECORE00266554316105/16/2016

175.00 PAYING AGENT FEE 4200_5US BANK00272654317105/16/2016

526,715.00 08 CAP IMP BONDS PRINCIPAL & INTERESTUS BANK00272654318105/16/2016
207,588.76 INTEREST PAYMENT 802702000

734,303.76 

157.02 LAB SUPPLIESUSA BLUE BOOK00272854319105/16/2016
779.41 LAB SUPPLIES
73.47 LAB SUPPLIES

141.39 LAB SUPPLIES
201.95 LAB SUPPLIES

1,353.24 

189.32 TURN ON WATER & REPAIRS - SOUTH BEACHWAGNER'S PLUMBING & HEATING00282254320105/16/2016
359.97 TURN ON WATER & REPAIRS - HURON ST RESTR
112.50 TURN ON WATER - TOT LOT

661.79 

390.00 RADIO SYSTEM MAINTENANCE MAR - APR 16WINKEL'S COMMUNICATION INC00293654321105/16/2016

1 TOTALS:

1,028,040.54 Total of 66 Disbursements:

























City Council Agenda 
Staff Report 

May 16, 2016 

 

City Council Staff Report 

 
Consent Agenda Item D 

Van Buren County Hazard Mitigation Plan 2016 Update  

 
 

 
Background Information: 
 
City Council will be asked to approve the Van Buren County Hazard Mitigation Plan 2016 
update. The Van Buren County Hazard Mitigation Plan 2016 Update was conditionally approved 
by FEMA (Federal Emergency Management Agency).  The Van Buren County Board of 
Commissioners adopted the plan in January 2016.  The next step in the process is for each 
local municipality to adopt the plan by signing a resolution of adoption. 
 
Local adoption of the plan is necessary because many of the items to be implemented in the 
Action Plan (pages 121-136) will take place at the local level or will at least require support at 
the local level for county activities. Action items are identified for addressing general program 
items and projects at the county and municipal levels, addressing public information and 
awareness activities, and for administering and supporting plan implementation. 
 
A variety of hazards pose a threat to the people, communities, and economic stability of Van 
Buren County.  Some hazards, such as drought, develop over a matter of months and are 
nearly impossible to avoid. Other hazards, such as flooding or tornadoes, can create a disaster 
situation in a matter of minutes, but are potentially manageable through preparation and a 
variety of structural and non-structural mitigation measures. 
 
The first step in preventing disaster losses is obtaining knowledge of the risks. Effective risk 
management requires an informed citizenry.  This updated plan has presented findings of the 
various hazard situations affecting the lives and economy in Van Buren County. Further, the 
plan prioritizes strategies to lessen the impacts of those hazards facing communities in this 
county. The Action Plan is intended to help local and county organizations become more 
disaster resistant through implementation of the strategies in the Action Plan. 
 
The plan can be found (and printed in PDF format) at the following link: 
www.swmpc.org/hazmit_2.asp and click on 2016 Van Buren County Hazard Mitigation Plan 
Update. 
 
Recommendation: 
 
Council will be asked to approve Resolution 2016-29, a resolution approving the Van Buren 
County Hazard Mitigation Plan 2016 update. 
 
Support Material: 
 
Draft Resolution 2016-29 

 
 

http://www.swmpc.org/hazmit_2.asp
http://www.swmpc.org/downloads/vbcohazmitplanupdate2016.pdf
http://www.swmpc.org/downloads/vbcohazmitplanupdate2016.pdf
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CITY OF SOUTH HAVEN 
VAN BUREN AND ALLEGAN COUNTIES, MICHIGAN 

 
RESOLUTION NO. 2016-29 

 
A RESOLUTION FOR THE ADOPTION OF THE VAN BUREN COUNTY HAZARD 

MITIGATION PLAN 2016 UPDATE 
 

 Minutes of a regular meeting of the City Council of the City of South Haven, Van Buren 
and Allegan Counties, Michigan, held in the City Hall, 539 Phoenix Street, South Haven, 
Michigan 49090 on May 16, 2016 at 7:00 p.m. local time. 
 

PRESENT: _____________________________________________________________ 
 
ABSENT: ______________________________________________________________ 
 

 The following preamble and resolution was offered by Member ___________ and 
supported by Member _____________. 
 
WHEREAS, the City of South Haven, Michigan is aware of the damages, lives lost and costs 
associated with disasters and recognizes the need to plan for and mitigate disasters in Van 
Buren County.    Disasters in Van Buren County have damaged commercial, residential, and 
public properties, displaced citizens and businesses, closed streets and bridges and presented 
general public health and safety concerns; and 
 
WHEREAS, Van Buren County in cooperation with each local unit has updated the Hazard 
Mitigation Plan that outlines options to reduce overall damage and impact from hazards 
affecting Van Buren County and its local units; and  
 
WHEREAS, the Hazard Mitigation Plan 2016 Update has been made available to the general 
public, business owners and federal, state and local agencies and has been revised to reflect 
their concerns; 
 
NOW, THEREFORE, BE IT RESOLVED THAT 
 

1. The City of South Haven, Michigan adopts the Van Buren County Hazard Mitigation Plan 
2016 Update as an official plan. 
 

2. City of South Haven, Michigan will update its own plans and capital improvement 
schedules to include recommendations from the hazard mitigation plan when 
appropriate. 
 

3. The City of South Haven, Michigan will continue to provide information to the Van Buren 
County Office of Domestic Preparedness for future updates of the Hazard Mitigation 
Plan. 
 

 
 
BE IT FURTHER RESOLVED, that this resolution shall take effect upon passage by the City 
Council. 
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RECORD OF VOTE: 
 

 Yeas: ____________________________________________________________ 

 

 Nays: ____________________________________________________________ 

 
 
RESOLUTION DECLARED ADOPTED. 
 
              
        Robert G. Burr, Mayor 
 
 
 
 

CERTIFICATION 
 
I hereby certify that the foregoing is a true and complete copy of a resolution adopted by the 
City Council at a meeting held on the 16th day of May, 2016, at which meeting a quorum was 
present, and that this resolution was ordered to take immediate effect. Public notice of said 
meeting was given pursuant to and in compliance with the Open Meetings Act, Act No. 167 of 
the Public Acts of Michigan 1976 (MCL 15.261 et seq.). 
 
 
 
              
        Amanda Morgan, City Clerk 



 

 
 

Planning Commission 
 

 
Regular Meeting Minutes 
Thursday, April 14, 2016 
7:00 p.m., Council Chambers 
 

City of South Haven 
                                                                      

 

              
1. Call to Order by Heinig at 7:00 p.m. 
 
2. Roll Call 
 

Present: Bill Fries, Clark Gruber, Steve Miles, Brian Peterson, Dave Paull, Judi Stimson, 
Larry Heinig  
Absent:  John Frost, Terri Webb 
 
Motion by Paull, second by Gruber to excuse Frost and Webb. Motion carried. 

 
3. Approval of Agenda  
 

Motion by Stimson, second by Peterson to approve the April 14, 2016 Regular Meeting 
Agenda as presented. 
 
All in favor. Motion carried. 

 
4. Approval of Minutes – March 3, 2016 Regular Meeting and March 24, 2016 Special 

Meeting 
 

Motion by Stimson, second by Miles to approve the March 3, 2016 Regular Meeting Minutes 
and the March 24, 2016 Special Meeting Minutes as written. 
 
All in favor. Motion carried. 

 
5. Interested Citizens in the Audience Will be Heard on Items Not on the Agenda 
 

None at this time. 
 
6. New Business – Site Plan Review Application 

 
      Site plan review for building renovation and deck – 515 Williams #10 

 
Anderson explained the request, noting that the applicant has applied to convert a unit in    
 Old Harbor Village to a restaurant/bar with deck seating. The site is on the second floor  
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and involves remodeling the interior building space and the construction of a deck 
connected to the space. The proposed deck will be an expansion of the existing walkway 
and be above the lower deck which is not part of this project. Anderson noted that the 
proposed deck does not extend further than the existing lower deck and will not extend 
into the harbor lines. The deck will be eight (8) feet above the lower level walkway. 
 
This project went before the Harbor Commission as required by city code. The Harbor 
Commission review is attached. Army Corp of Engineers and MDEQ permits are not required 
for this project as no part of the deck extends into the harbor lines. A letter of support from 
the Old Harbor Village Association is attached. 

 
Anderson recommends that the Planning Commissioners review the attached plans and 
documents and grant site plan approval for the proposed deck. 

 
Heinig asked for discussion or questions.  
 
Peterson suggested that Lewis work with the building official to be sure it is structurally 
sound and Gruber asked how that ties into the pier. Lewis showed an exhibit with 
photographs showing an existing walkway and explained that underneath the dock is all I-
beam; that he has submitted engineered stamped approved plans and noted the name of 
the contractor he is using. Gruber commented, “We see decks that fail and we don’t want 
that,” adding, “it’s an outdoor restaurant which is cool.”  
 
Lewis said with Ballocks there and this restaurant he is hopeful it will make the Village 
much more of a destination.  
 
Paull said there is significant space on the deck and asked, “Are you going to have 
outdoor entertainment?” to which Lewis responded that out of respect of the Harbor Inn 
and Village, and because there is not enough room, no, he does no feel it would work as a 
business model to displace seating to make room for a band. In addition, Lewis noted that 
at the bottom of the stairs where the common area splits, he has considered maybe in the 
afternoon on Saturdays and Sundays, maybe have a jazz band, do something with a raw 
bar, to make it really awesome. Lewis emphasized he is looking at afternoons, not the 
10:00 p. m. to 2:00 a.m. or 9:00 p. m. to midnight, for having some outdoor music in that 
location.  
 
Paull commented that in the coming months we should consider modifying noise 
ordinances for that particular development because it is becoming an entertainment 
center and needs the right kinds of regulations applied to it. Anderson said Planning 
Commission has talked about that before and it may certainly be brought up again. Paull 
noted that for those who complain about noise, if the noise is restricted to that area, the 
rest of the town could be quiet. “Look at that area as a potential entertainment center.” 
Stimson pointed out that the condo people approved this current application to which 
Lewis agreed.  
 
Motion by Paull, second by Gruber to approve the site plan for deck expansion at Old 
Harbor Village as presented. 
 
All in favor. Motion carried. 
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7. Other Business – Anderson noted that there is no other business at this point but the 
city attorney has proposed some changes for the non-conforming use portion of the 
zoning ordinance which, next month, she would like to talk about setting a public hearing 
date and getting that through. It will helpt differentiate between a non-conforming use, a 
non-conforming parcel and so forth.  

 
8. Commissioner Comments 
 

Stimson: Beautiful meeting.  
 
There were no other comments. 

 
9. Adjourn 
 

Motion by Paull, second by Stimson to adjourn at 7:12 p.m. 
 
 
RESPECTFULLY SUBMITTED, 
 
Marsha Ransom 
Recording Secretary 



 

City Council Agenda 
Manager’s Report 

May 16, 2016 

City Council Manager’s Report 

 
Agenda Item 7 

Short-Term Rental Ordinances Consideration 

 
 

 
Background Information: 
 
The City Council will be asked to take the following actions related to the proposed amendment 
to the short-term rental ordinance and the amendment to the zoning ordinance: 1) Host a public 
hearing related to the proposed short-term rental ordinance, 2) consider adoption of the 
proposed amendment to the code of ordinances, related to the proposed short-term rental 
regulations, 3) consider adoption of the proposed amendment to the zoning ordinance, related 
to the proposed short-term rental regulations. 
 
The Planning Commission began actively working specifically on the short-term rental ordinance 
the beginning of October 2015, meeting weekly following the City Council directive to create 
recommendations for their consideration. 
 
Before that directive, the Planning Commission was already working on zoning ordinance 
amendments designed to alleviate some of the issues associated with short-term rentals. 
Amendments proposed included: 
 

 Eliminate the ½ story provision and reduce residential building height from 40 feet to 35 
feet. 

 Require additional parking for new residences with greater than 3 bedrooms. This 
requires more lot side and rear lot space dedicated to parking and limiting the proposed 
building footprint. 
 

The City Council also adopted increased utility connection fees for houses with more than 4 
bedrooms and/or bathrooms and authorized a dedicated police officer to enforce noise and 
disturbing the peace ordinances during the summer months. These amendments and policy 
changes went into effect the end of 2015. 
 
As part of the Planning Commission’s efforts to create the recommendations for City Council, 
the commissioners and staff studied ordinances from other cities and contacted the 
administrators to find which options met with the most success. They also met with South 
Haven Police Department representatives to discuss noise concerns and complaints received 
during the high rental season. 
 
Staff and commissioners received numerous emails, phone calls and public comments offering 
advice on the recommendations. Staff met with members of the public frequently to discuss 
various opinions on the proposed ordinance. 
 
On November 16, 2015, the City Council approved a resolution placing a six-month moratorium 
on the construction of new residences to halt the construction of purpose built short-term rental 
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houses that would exceed 3,500 square feet in size. This moratorium has been extended once, 
and will expire on May 31, 2016. 
 
The Planning Commission determined that the best ordinance could only be enacted after the 
city processes the registration information and has an understanding of where the short-term 
rentals are most prevalent in the city. This information will be used to review and revise the 
ordinance in the fall and be folded into the planned comprehensive citizen attitude survey 
results that will be conducted as part of the master plan update. 
 
The key points in the draft recommendations include: 
 

 Registration: Every rental registered; fee not to exceed administrative costs; high 
penalty for failure to register; registration card shall be placed in a window and shall 
include occupancy limit for the residence 

 Occupancy: 2 persons per bedroom plus 2 additional persons per occupied floor or 16 
occupants, whichever is less. Children 6 and under are not included.  

 Regulations and procedures to allow increased occupancy in certain zones where 
multi-family homes, condominium projects, inns and resorts are permitted. 
Additional regulations include built-in fire suppression measures, supplementary 
setbacks, screening and isolation from other properties.  

 
On March 24, 2016, the Planning Commission voted unanimously to forward the proposed 
amendments to City Council with a recommendation for adoption. The only change included in 
the recommendation from the public hearing documents was a modification from 48 hours to 
two (2) nights as the minimum time allowed for a rental unit. 
 
The Planning Commission also recommends that the short-term rental ordinances be revisited 
once all the registration information is received and processed. 
 
It is also advised that City Council hold hearings on the amendments to the Noise Ordinance 
(City Code Section 30-28) and on the new Section 54-116 concerning Nuisance gathering. 
 
At the April 18, 2016 regular meeting of the City Council, the Council approved a motion to 
complete the following actions:  
 
(1)  To direct the staff and legal counsel to prepare a draft of the ordinances that:  

(a) relies on the Planning Commission’s version of a cap of 16 occupants (assuming 
the same 2 per bedroom and 2 per floor formula) with a revision to drop the 
exception for children from 6 years to 24 months – making this cap applicable to 
existing short-term rental units in the R-1 districts; 

(b) provides that new short-term rentals in the R-1 districts have the same formula 
with a hard maximum of 12 occupants over 24 months of age; 

(c) Provides that there be no new short-term rentals exceeding 3500 square feet in 
total interior space in the R-1 districts; 

(d) Allows for greater occupancy of up to 24 occupants in the RM-1, B-3 and R-2 
districts provided for those units with over 16 occupants sprinkling and other 
additional safety codes are met; 

(e) Requires registration, and local agents, provides a public hearing, prior to 
amendment or repeal, and provides for consequences for violators as provided 
in the currently drafted alternatives; and 
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(2) To refer that draft to the Planning Commission for a report back to the council at its first 
meeting in May. 
 
The Planning Commission completed their review of the Council’s recommendations at the April 
28th meeting.  At that meeting, the Planning Commission reviewed the Council’s 
recommendations and responded to each of the Council’s suggested changes.  A copy of the 
Planning Commission’s full report is attached to this report.  Generally, the Planning 
Commission members expressed a desire to have the Council implement the originally 
proposed short-term rental ordinances, with the higher allowed capacity limits, as recommended 
by the Planning Commission.    
 
In accordance with the Council’s approved motion from the April 18, 2016 meeting, the city’s 
staff and attorney have worked to prepare the corresponding draft short-term rental ordinance 
files for consideration by the Council.  The updated draft ordinances are intended to address the 
items discussed at the April 18th and May 2nd meetings.  Those draft ordinances are presented 
as part of this report and included in the Council’s agenda for consideration. 
 
Recommendation:  
 
The City Council will be asked to take the following actions related to the proposed amendment 
to the short-term rental ordinance and the amendment to the zoning ordinance:  

 
1) Council will be asked to take the following actions related to the proposed regulations for 

short-term rentals:  
 

a. Host a public hearing related to the proposed short-term rental ordinance. 
b. Consider adoption of the proposed amendment to the code of ordinances, 

related to the proposed short-term rental regulations. 
c. Consider adoption of the proposed amendment to the zoning ordinance, related 

to the proposed short-term rental regulations. 
 

Support Material:  
 

1. May 2, 2016; Power Point Presentation RE: Short-Term Rental Information 
2. May 2, 2016; Moratorium Reissuance - Resolution 2016-28 Extension of the Moratorium 
3. April 28, 2016; Attorney Opinion RE: Building Classification 
4. April 28, 2016; Planning Commission report on City Council’s recommended short-term 

rental ordinance changes   
5. Proposed regulatory ordinance amendments 
6. Proposed zoning ordinance amendments 
***The following support material (items 7-12) can be found at www.south-
haven.com/pages/misc/short-term-rental/05-16-2016_packet_materials.pdf  
7. Chronology of planning commission activities related to rental ordinance amendments 
8. Public hearing notice for zoning and regulatory amendments 
9. *Noise ordinance amendment 
10. *Nuisance Gathering ordinance 
11. Planning Commission minutes of public hearing and recommendation to City Council 
12. Good Neighbor policy 

 
*The Planning Commission did not hold hearings on these ordinances. 

http://www.south-haven.com/pages/misc/short-term-rental/05-16-2016_packet_materials.pdf
http://www.south-haven.com/pages/misc/short-term-rental/05-16-2016_packet_materials.pdf


An Explanation of Draft 

Short-Term Rental 

Ordinances 

South Haven City Council 

May 2, 2016 



Background 

• For decades, the City has interpreted the zoning ordinance as 

allowing short-term rentals in residential districts. 

• For decades, home owners have rented their homes when they are 

not using them.   

• This has enabled some to afford vacation homes or retirement 

homes. 

• Tourists have enjoyed these homes enabling tourist-related 

businesses to thrive. 

• Recently, some have begun to remodel or build houses to be used 

only as short-term rentals. 

• The City does not know how many homes are rented on a short-

term basis. 

• The City has no data showing short-term rentals have been 
significant nuisances. 



Stakeholders 

While everyone in the community has a stake in this issue, the 

City has heard from a variety of persons, including: 

• Neighbors of existing and planned short-term rental units. 

• Owners of retirement and vacation homes who rent them to 

make mortgage and tax payments. 

• Owners of existing or planned houses to be used only for 

short-term rentals. 

• Real estate management companies. 

• Owners of shops, restaurants, and other businesses that rely 

on tourism. 

• Local organizations who rely on tourism. 

• Attorneys representing a variety of clients. 



City Effort 

The City undertook research, including: 

• Consulted the City’s attorneys and planners. 

• Reviewed zoning, construction and law enforcement records. 

• Contacted other lakeshore communities to learn how they 

have experienced and are addressing short-term rentals. 

• Contacted building and fire code officials and experts. 

• Reviewed internet data on community short-term rentals. 

• Read, listened to, and considered every letter, e-mail, article, 

example, comment, and other information provided by 

citizens, businesses, organizations and their representatives. 

• Met with citizens, home owners, realtors, management firms, 

lawyers, planners, and various other persons individually and 

in groups. 

• Hundreds of hours have been spent. 



Views Expressed 

• There are varied views regarding short-term rentals, their 

place in the community, whether they should be regulated, 

and, if so, how they should be regulated. 

• Many differing interests need to be considered. 

• City leaders have heard and considered all information, all 

comments, all pleas, and all views. 



Those urging more regulation . . . 

Express concerns about: 

• Size – larger houses with features out of character with the 

neighborhood. 

• Occupancy – houses occupied by large groups of vacationers  also 

out of character with the neighborhood with increased potential for 

nuisances. 

• Parking – insufficient off-street parking for the number of renters.  

• Behavior – inconsiderate renter behavior disturbing neighbors. 

• Maintenance – some rental houses may be poorly maintained. 

• Renter safety – whether short-term rentals are safe enough for 

renters, especially larger houses with more renters.  

• Saturation – short-term rentals displacing year-round residents. 

• Housing costs – use of homes for short-term rentals may make 

homes too costly for year-round residents. 

• Possibility of stealthy amendment or repeal. 



Those urging regulatory restraint . . .  

Express concerns about: 

• Affordability – short-term rentals needed for mortgage/ tax 

payments. 

• Local economy – tourism depends on availability of short-term 

rentals. 

• Property values – aggressive regulation could depress home values. 

• Business – businesses, e.g., property management, remodeling, 

and landscape maintenance, rely on short-term rentals. 

• City cost – some suggest over regulation could be “takings” 

requiring the City to buy current short-term rental properties. 

• City’s reputation – industries and other businesses are wary of 

communities that easily change regulatory conditions or that appear 

to be anti-business. 

• Legality – regulation must achieve legitimate governmental 

objectives and may need to do so in least restrictive manner. 

• 2016 – some owners have commitments for 2016. 



Ordinances Already Adopted 

In December, City adopted ordinances addressing some concerns: 

Size: 

• Maximum height of dwellings lowered from 40 ft. to 35 ft.   

• No new 2 ½ story homes. 

Parking: 

• Previously required 2 off-street parking spaces for all houses.   

• Now for new houses, 2 off-street parking spaces are required for  3 

or fewer bedrooms and 1 additional off-street parking space is 

required for each additional bedroom. 

Effect: 

• On many lots, this will limit the size of new dwellings due to lot 

coverage and other limitations. 



Work by City Officials 

• In November 2015, Planning Commission recommended regulation 

of short-term rentals and City Council adopted a moratorium on 

larger short-term rentals while Planning Commission considered 

proposals. 

• In December 2015, City Council approved new height limits and 

parking requirements for residences. 

• Planning Commission held more than 10 public work sessions on 

short-term rentals regulation, considering more than 20 drafts. 

• After a formal public hearing, Planning Commission recommended 

ordinances to City Council, acknowledging City Council may modify 

them. 

• After another formal public hearing, the City Council proposed some 

changes to the Planning Commission’s recommendations and asked 

the Planning Commission to provide a report on those changes. 



Summary of Council’s Proposed Ordinances 

Zoning Ordinance: 

• Defines short-term rentals as 2 to 29 nights and requires compliance with 
regulatory ordinance. 

• R-1 Districts – no short-term rental uses in newly constructed or newly 
expanded dwellings larger than 3,500 interior s.f. – prohibition applies if 
building permit obtained after May 1, 2016. 

Regulatory Ordinance: 

• Maximum Occupancy – Beginning 2017: 

• Except as otherwise provided, lesser of: (i) 2 per bedroom + 2 per 
finished story, or (ii) 16. 

• For newly constructed, newly enlarged, or newly rented dwelling units 
in single-family residential areas (R1), lesser of: (i) 2 per bedroom + 2 
per finished story, or (ii) 12. 

• In mixed-use areas (B-3, R2, and RM-1) – applicants may apply for 
greater occupancy not exceeding lesser of (i) 2 per bedroom + 2 per 
finished story, or (ii) 24 with City approval and additional safety 
measures . 

• Children under 24 months not counted as occupants. 



Summary Continued 

Regulatory Ordinance: 

• Dwelling units used for short term rentals must be registered. 

• Local agent within 45 miles with posted contact information. 

• Materials distributed to renters. 

• Registration may be revoked after 3 incidents of violations of rental 

ordinance or other City ordinances relating to nuisances (e.g. noise, 

zoning, etc.) within a calendar year. 

• Smoke detectors in every bedroom, tested every 90 days. 

• Carbon monoxide device on each floor, tested every 90 days. 

• Requires public hearing prior to amendment or repeal. 

• Planning Commission to study implementation in the fall. 

 

 

 



Addressing stated concerns 

• Size – larger houses out of character with the neighborhood. 

• December ordinance reduced dwelling height and required 

additional off-street parking so size of new 

construction/renovation of homes on smaller lots will be limited. 

• Occupancy limits reduce incentive to build larger. 

• Zoning ordinance prevents newly constructed or newly enlarged 

short-term rentals over 3,500 s.f. in R1 districts 

• Occupancy – houses occupied by large groups of vacationers. 

• Occupancy limits. 

• Parking – insufficient off-street parking 

• December amendments require additional parking.  

• Housing costs – use as short-term rentals make homes too costly 

for residents. 

• Limitations on new, large short-term rentals in R1 districts. 

• Size limits. 



Addressing stated concerns 2 
• Behavior/property condition – inconsiderate renter behavior and 

attention to property condition. 

• Additional nuisance ordinances under consideration. 

• Staff dedicated to enforcement. 

• Data to be gathered over summer. 

• Fines for violation. 

• Loss of rentals if too many violations. 

•  Local agent required. 

• “Good renter” materials distributed. 

• Renter safety.  

• Occupancy limits. 

• Smoke and carbon monoxide detector requirements. 

• Posting emergency numbers within dwelling units. 

• Additional safety requirements for certain occupancy levels. 

• Saturation. 

• Limitation on new, large short term rentals in R1 districts. 

• Review in Fall once registration numbers show locations. 



Addressing stated concerns 3 

• Possibility of stealthy amendment or repeal. 

• Amendment or repeal requires public hearing. 

• Affordability –rentals needed for mortgage/ tax payments. 

• All existing short-term rentals allowed to continue. 

• Local economy – tourism depends on availability short-term rentals. 

• All existing short-term rentals allowed to continue. 

• Property values – aggressive regulation could depress home values. 

• All existing short-term rentals allowed to continue. 

• Business – businesses, e.g., property management, remodeling, 

and landscape maintenance, rely on short-term rentals. 

• All existing short-term rentals allowed to continue. 



Addressing stated concerns 4 

• City cost –regulation could be “takings.”  

• All existing short-term rentals allowed to continue. 

• City’s reputation –businesses are wary of certain communities. 

• Striking a balance to address problems without over-regulating. 

• Legality – regulation must achieve legitimate governmental 

objectives and may need to do so in least restrictive manner. 

• Concerns are clearly identified. 

• Regulations narrowly tailored to address concerns. 

• Additional study in the fall. 

• 2016 – some owners have commitments for 2016. 

• Occupancy limits will not apply until 2017. 



Reminders for May 16 Public Hearing 
We look forward to your comments during the May 16 public hearing.  

Some reminders might make the meeting better for all. 

• All persons here are concerned about the community, though they 

may have differing views of what is best for it. 

• A public hearing is for public input. 

• All speakers MUST respect other persons and viewpoints. 

• Time is limited and repetitious comments prevent others from 

providing new information and thoughts.  It may be better to simply 

note agreement with a previous speaker. 

• The Council has heard and read everything provided to date.  

• Applause, murmuring and other forms of approval or disapproval are 

inappropriate.  











THE FOLLOWING IS A RECORD OF THE PLANNING COMMISSION RESPONSES TO A MOTION MADE BY 

CITY COUNCIL ON APRIL 18, 2016. 

Motion: 

(1) To direct the staff and legal counsel to prepare a draft of the ordinances that 

(A) Relies on the Planning Commission’s version of a cap of 16 occupants (assuming the same 2 

per bedroom & 2 per floor formula) with a revision to drop the exception for children from 6 

years to 24 months – making this cap applicable to existing short-term rental units in the R-1 

districts. Planning commission believes the provision for children six and under is adequate. 

They do not believe that children of this age would be the cause of disruption in the 

neighborhoods and may even encourage the adults to start the evening quiet period earlier. 

They also ask the city council include a definition of the term “existing” in the final ordinance. 

(B) Provides that new short-term rentals in the R-1 districts have the same formula with a hard 

maximum of 12 occupants over 24 months in age. Planning commissioners agree that the cap of 

16 as provided in their ordinance is the preferred regulation. They also agree that the age of six 

is adequate for the definition of occupant. The planning commissioners also recommend that 

city council provide a clear definition of the term “new short-term rental”. 

(C) Provides that there be no new short-term rentals exceeding 3500 square feet in total interior 

space in the R-1 districts. The planning commission discussed the idea of a building size 

limitation in their work sessions and again agreed that the hard cap on occupancy is a better 

way to limit house size.  

(D) Allows for greater occupancy of up to 24 occupants in the RM-1, B-3 and R-2 districts 

provided for those units with over 16 occupants. Sprinkling and other additional safety codes 

are met. This is unchanged from the planning commission draft. No discussion required. 

(E) Requires registration and local agents, provides a public hearing prior to amendment or 

repeal, and provide for consequences for violations as provided in the currently drafted 

alternatives. This is unchanged from the planning commission draft. No discussion required. 

 

 

Linda Anderson, Zoning Administrator 

April 28, 2016 



PC REGULATORY ORDINANCE RECOMMENDATION 
WITH CITY COUNCIL DESIRED CHANGES 

4.29.16 

CITY OF SOUTH HAVEN 
ALLEGAN AND VAN BUREN COUNTY, MICHIGAN 

ORDINANCE NO. ______ 

AN ORDINANCE TO ADD A NEW ARTICLE X TO CHAPTER 10 OF THE CODE OF 
ORDINANCES, CITY OF SOUTH HAVEN, MICHIGAN, TO REQUIRE REGISTRATION AND 
OTHERWISE REGULATE SHORT-TERM RENTALS  

The City of South Haven Ordains: 

Section 1.  Addition.  Chapter 10, Article X, entitled “Short-Term Rentals,” is added to the Code of 
Ordinances, City of South Haven, Michigan, and shall read in its entirety as follows: 

Chapter 10, Article X.  Short-Term Rentals. 

Sec. 10-241. Purpose. 

The City Council finds that the short-term rental of dwellings and dwelling units within the City of 
South Haven is a matter closely connected with the public health, safety and welfare of the 
community.  The City Council has enacted this regulatory ordinance in an attempt to strike an 
appropriate balance between the interests of community residents, community business owners, 
visitors to the community, and real property owners wishing to engage in short-term rental of 
dwellings and dwelling units. 

While visitors to the community who rent dwellings and dwelling units on a short-term basis bring 
many benefits to the community, they can simultaneously create concerns surrounding issues of 
traffic, parking, congestion, litter, noise, and other similar issues.  Meanwhile, issues related to fire 
safety and life safety codes must be considered in order to maximize the safety and well-being of all 
in the community.  This article is intended to strike the appropriate balance between competing 
interests. 

In striking that balance, the City Council finds that residential properties are primarily situated in 
single-family residential neighborhoods which are significantly different in character from the mixed-
use areas of the City.  Residential neighborhoods and mixed-use areas have different tolerances and 
expectations regarding sounds, parking, congestion, privacy, entertainment, and other activities. 

The City Council finds that there is decreased sensitivity to larger occupant loads within the mixed-
use areas of the City, given the comparatively larger lot sizes, increased spacing between structures, 
louder average noise levels, and greater amounts of available parking, compared to conditions 
existing in single-family residential neighborhoods. 

For these reasons, the City Council has determined that mixed-use areas of the City are more 
appropriate for higher numbers of occupants to be allowed in dwelling units during a short-term rental 
compared to the single-family residential neighborhoods of the City. 

Sec. 10-242. Definitions. 

When used in this article, the following words and phrases shall have the meanings ascribed to them 
in this section: 

(a) Bedroom – A room intended for sleeping or placement of a bed, separated from other spaces in 
the dwelling unit by one or more functional doors.  The following spaces, which must be included 
in every dwelling unit, do not qualify as bedrooms: (1) kitchens; (2) dining areas; (3) gathering 
spaces such as family rooms, dens, or living rooms; and (4) attics or basements without egress 
meeting standards in applicable building, residential, and fire codes. 

(b) Building Official – The official defined in MCL 338.2302, who is given authority to administer and 
enforce adopted building, electrical, mechanical, or plumbing codes for the City of South Haven. 

(c) City Manager – The City Manager of the City or the City Manager’s designee. 

(d) Compensation – Money or other consideration given in return for occupancy, possession or use 
of a property. 
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(e) Dwelling – A building containing one or more dwelling units. 

(f) Dwelling unit – A self-contained unit within a building that is designed for human occupancy and 
provides complete living facilities, including permanent provisions for sleeping, eating, cooking 
and sanitation. 

(g) Fire Chief – The chief designated by the South Haven Areas Emergency Services Authority. 

(h) Good visitor guideline materials – Materials prepared by the City’s Zoning Administrator that 
include: (1) a summary of the City’s noise ordinance (chapter 30, article II), fireworks ordinance 
(section 54-167), trash disposal ordinances (chapter 30, article IV and Chapter 70), and 
applicable offenses against the public peace (chapter 54, article V), (2) a reminder that the rental 
property is located in a residential neighborhood and that neighbors may not be vacationing, and 
(3) a statement informing the renters that neighboring property owners may contact the local 
agent and local police to report any issues relating to the property. 

(i) Local agent – An individual designated to oversee the short-term rental of a dwelling unit in 
accordance with this article and to respond to calls from renters, concerned citizens, and 
representatives of the City.  The local agent must live or maintain a physical place of business 
within 45 miles of the dwelling unit used for short-term rentals.  A property owner who meets 
these criteria may be the local agent. 

(j) Mixed use property – A lot or parcel located within an area of the City where both multi-family 
residential and commercial development is permitted, as in the RM-1, R-2 and B-3 zoning 
districts. 

(k) Newly constructed dwelling unit – Any dwelling unit the initial construction of which was 
completed after April 18, 2016. 

(l) Newly enlarged dwelling unit – Any dwelling unit to which improvements made to increase the 
size of the dwelling unit were completed after April 18, 2016.  

(m) Newly rented dwelling unit – Any dwelling unit that was not used for short-term rentals for at least 
15 days during the 2015 calendar year or a previous calendar year. 

(n) Occupant – An individual at least 24 months of age who is living in, sleeping in, or otherwise 
having possession of a space.  An individual present in a dwelling unit during the term of a short-
term rental shall be presumed to be an occupant unless circumstances clearly indicate that the 
individual is visiting between the hours 8:00 a.m. and 11:00 p.m. and will not stay overnight. 

(o) Residential property – A lot or parcel within any of the R-1 zoning districts. 

(p) Short-term rental – The rental of a dwelling unit for compensation for a term of 2 nights to 29 
nights.  However, the rental of the following facilities shall not be considered short-term rentals: (i) 
attached dwelling units in a multi-family dwelling condominium project, and (ii) transitional houses 
operated by a charitable organization, group homes such as nursing homes and adult-foster-care 
homes, substance-abuse rehabilitation clinics, mental-health facilities, and other similar health-
care related facilities.   

Sec. 10-243. Registration required.  

(a) Registration required.  All dwelling units on mixed-use property or residential property used for 
short-term rentals shall be registered with the City.  The short-term rental of an unregistered 
dwelling unit is prohibited. 

(b) Application. To register a dwelling unit used for short-term rentals, the property owner or agent of 
the owner shall: 

(1) Provide and certify as true the following on a form provided by the City: 

(A) Name, address, and telephone number of the local agent for the dwelling unit.  

(B) The street address of the dwelling unit, along with other identification if more than 1 
dwelling unit has the same street address. 
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(C) The number of dwelling units in the building, if more than one. 

(D) The number of bedrooms in each dwelling unit, and in the dwelling as a whole. 

(E) The number of off-street parking spaces provided for the dwelling unit. 

(F) The maximum number of occupants to which the applicant intends to rent the dwelling 
unit in any given rental period. 

(G) The length of the typical rental period for which the applicant intends to rent the property. 

(H) A statement certifying that each bedroom has a working smoke alarm, that there is a 
working carbon monoxide detector on each floor, and that the owner or local agent will 
check those devices at least every 90 days.  

(I) A statement certifying that the property owner consents to inspections by the City and will 
make the dwelling unit available to inspections upon request. 

(J) A statement certifying that the property owner or a local agent will provide at least one 
copy of the City’s good visitor guideline materials to the renters each time the dwelling 
unit is rented. 

(K) A statement certifying whether or not the dwelling unit was used as a short-term rental for 
at least 15 days during the 2015 calendar year or a previous calendar year. 

(L) Such other information as the City deems appropriate.   

(2) Pay an administrative fee, as set by resolution of the City Council.  Any owner of a dwelling 
unit or a local or other agent for that owner who rents a dwelling unit on a short term rental 
after July 15, 2016, without having registered it pursuant to this ordinance shall pay an 
increased fee in the amount also set by resolution of the City Council. 

Sec. 10-244. Short-term rental regulations.  

(a) Local agent required.  All dwelling units used for short-term rentals shall have a designated local 
agent.  

(b) Contact information posted in window.  A notice shall be posted in a prominent first-floor window 
of any dwelling unit used for short-term rentals stating (in at least 16-point type) the name of the 
local agent, a 24-hour telephone number with which the agent can be reached, and the maximum 
occupancy of the dwelling unit as permitted by this ordinance.  

(c) Street address posted within dwelling unit.  The street address of the property shall be posted in 
at least two prominent locations within the dwelling unit in order to assist occupants in directing 
emergency service personnel in the event of an emergency.  The address should be posted near 
the kitchen and near any telephone or pool. 

(d) Maximum occupancy.  Beginning January 1, 2017, the maximum occupancy of any dwelling unit 
used for short-term rentals shall be calculated as follows: 

(1) Maximum occupancy established.  Except as otherwise provided in subsection  (d)(2) or 
(d)(3), the number of occupants in a dwelling unit during a short-term rental shall not exceed 
the lesser of: (i) 16 total occupants; or (ii) 2 occupants per bedroom plus two additional 
occupants per finished story meeting the applicable egress requirements for occupancy in the 
Michigan Construction Code. 

(2) Newly constructed, newly enlarged, and newly rented dwelling units.  For newly constructed, 
newly enlarged, or newly rented dwelling units on residential property, the number of 
occupants in a dwelling unit during a short-term rental shall not exceed the lesser of: (i) 12 
total occupants; or (ii) 2 occupants per bedroom plus two additional occupants per finished 
story meeting the applicable egress requirements for occupancy in the Michigan Construction 
Code. 



 

4 

 

(3) Applications for increase.  An owner or local agent may apply for permission to have the 
maximum occupancy of a dwelling unit on mixed use property increased above the maximum 
of 16 total occupants established in Section 10-243(d)(2), to the lesser of: (i) 24 total 
occupants; or (ii) 2 occupants per bedroom plus 2 per finished floor.  Applications for increase 
shall be submitted to and decided by a committee comprised of the City Manager or his or 
her designee, the City’s Director of Public Works or his or her designee, and the Police Chief 
or his or her designee.  Applications shall be submitted on a standard form provided by the 
City, and shall be accompanied by any applicable fee established by resolution of the City 
Council.  The committee shall decide an application for increase in a public meeting with 
advance notice of that meeting given to owners of real property within 300 feet of the 
boundaries of the property for which an application for increase has been filed.  The 
committee shall grant the application only upon determining that subsections (d)(3)(A) and 
(d)(3)B) below are both satisfied: 

(A) All of the following are provided: 

(i) A parking site plan allowing sufficient access for emergency vehicles. 

(ii) An automatic sprinkler system on all floors with one or more bedrooms. 

(iii) A fire alarm system. 

(iv) An interconnected smoke alarm system. 

(v) Fire-rated corridors. 

(vi) Fire-rated stairwell enclosures on all stairways providing the primary means of 
egress for one or more bedrooms. 

(vii) Automatic door closers and fire-rated doors on all bedrooms. 

(viii) A sufficient number of emergency exits, suitably placed in relation to the 
designated bedrooms, as determined in the discretion of the committee. 

(B) Due to one or more of the following features or other similar features of the applicant’s 
property, an increased maximum occupancy would not have an adverse effect on 
surrounding properties: 

(i) Isolation from properties used as residential dwellings. 

(ii) Size of the setbacks on the property.  

(iii) Provision of fencing or other screening from adjoining properties. 

(iv) Topography and layout of the applicant’s property, or of the adjoining properties. 

(v) Other characteristics and uses of properties within the vicinity of the applicant’s 
property. 

(e) Smoke detectors and carbon monoxide devices.  The owner or local agent of a dwelling unit used 
for short-term rentals shall: 

(1) Install and maintain an operational smoke detector in each bedroom, and test such smoke 
detectors at least every 90 days to ensure that they are properly functioning. 

(2) Install and maintain at least 1 operational approved carbon monoxide device of the type 
described in MCL 125.1504 on each floor, and test such devices at least every 90 days to 
ensure that they are operational. 

(f) Fireworks.  No fireworks shall be used on the premises of a dwelling unit registered under this 
ordinance when it is occupied by anyone other than the owner. 

(g) Zoning compliance.  Short-term rentals are regulated in the South Haven Zoning Ordinance, and 
nothing in this article shall be construed as excusing compliance with zoning requirements. 
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(h) Attics and basements.  No attic or basement can be counted for the purpose of determining the 
maximum number of occupants in a dwelling unit during a short-term rental, unless the property 
owner or local agent has given the City, in writing, consent for the City to inspect the premises to 
verify whether that attic or basement meets the applicable egress requirements for occupancy in 
the Michigan Construction Code, the Michigan Residential Code and the applicable fire codes. 

Sec. 10-245. Violations; revocation of registration.  

(a) Violations as municipal civil infractions.  Any violation of a provision of this article shall be a 
municipal civil infraction.  Each day that a violation continues constitutes a separate violation.  
Notwithstanding any other provision of this Code of Ordinances, violations of this article are 
subject to the following fines: 

(1) Short-term rental of unregistered dwellings.  The fine for leasing an unregistered dwelling unit 
in violation of subsection 10-242(a) is $750 for a first violation and $1,000 for each 
subsequent violation. 

(2) Maximum occupancy. The fine for exceeding the maximum occupancy in violation of 
subsection 10-243(d) is $500 for a first offense and $1,500 for each subsequent offense. 

(3) Other provisions.  Fines for other violations of this article are as follows: $100 for a first 
offense, $500 for a second offense, and $1,500 for each subsequent offense. 

(b) Revocation of registration.   

(1) Offenses warranting revocation.  The City may revoke the rental registration for any dwelling 
unit which is the site of at least 3 separate incidents (occurring on 3 separate days) within a 
calendar year resulting in a plea of responsibility (with or without an explanation), a plea of 
guilty, a plea of no contest, or a court’s determination of responsibility or guilt by the owner, 
local agent, or any renter for a violation of one or more of the following: 

(A) Any provision of this article. 

(B) Chapter 30, Article II of the City Code – Noise. 

(C) Chapter 30, Article III of the City Code – Controlled Substances. 

(D) Chapter 30, Article IV of the City Code – Unwholesome Substances (Junk, Rubbish, and 
Noxious Weeds). 

(E) Chapter 54, Article V of the City Code – Offenses Against Public Peace. 

(F) Chapter 70, Article II of the City Code – Solid Waste (Provision and Use of Trash 
Containers). 

(G) Any violation of the Zoning Ordinance or any permit or approval issued pursuant to the 
Zoning Ordinance. 

(2) Revocation Procedure.  Upon a determination by the zoning administrator that the 
registration of a dwelling unit is subject to revocation pursuant to subsection (b)(1), the zoning 
administrator shall issue a notice to the property owner and the local agent stating that the 
City intends to revoke the rental registration.  The notice shall inform the owner and local 
agent of a right to a hearing to show cause as to why the registration should not be revoked, 
if a hearing is requested within 14 days of the service of the notice.  If a hearing is timely 
requested, the City shall schedule the hearing before the City Manager and notify the owner 
and local agent in writing of a time and place for that hearing.  At the hearing, the owner and 
local agent may present evidence that the requirements for revocation provided in subsection 
(b)(1) are not satisfied, or that the property owner and local agent should not be held 
responsible for one or more of the three requisite violations due to extenuating 
circumstances.  Extenuating circumstances may include circumstances such as: (i) the 
violation was committed by a non-renter and the renter(s) attempted to prevent or halt the 
violation; (ii) the violation resulted from an act of God; or (iii) other circumstances that the 
owner or the owner’s agent could not reasonably anticipate and prevent, and could not 
reasonably control. 
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(3) Revocation Period and Effect.  Upon revocation of registration, a dwelling unit cannot be 
re-registered for a period of 1 year, and cannot be used for short-term rentals until 
re-registered. 

Sec. 10-246.  Review after implementation; public hearing required before amendment or repeal.   

(a) Review after implementation.  Not later than November 1, 2016, the Planning Commission shall 
begin a review of this article to determine whether its implementation has achieved its intent and 
what, if any, amendments to should be made to this article.   

(b) Public hearing required. The City Council shall hold a public hearing before amending or 
repealing any provision of this article, publishing notice in a newspaper of general circulation in 
the City and posting notice in City Hall and on the City’s website at least 15 days prior to such 
meeting. 

Section 2. Publication and Effective Date.  The City Clerk shall cause a notice of adoption of this 
ordinance to be published.  This ordinance shall take effect 10 days after its adoption or upon publication 
of the notice of adoption, whichever occurs later. 

YEAS:              

NAYS:              

ABSTAIN:             

ABSENT:             

CERTIFICATION 
 
This true and complete copy of Ordinance No. ____ was declared adopted at a Regular Meeting of the 
South Haven City Council held on ____________, 2016. 

 
       
Robert Burr, Mayor 
 
 
       
Amanda Morgan, City Clerk 
 

Introduced:     , 2016 
Adopted:    , 2016 
Published:    , 2016 
Effective:    , 2016 
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PC ZONING ORDINANCE RECOMMENDATION 
WITH CITY COUNCIL DESIRED CHANGES 

4.28.16 

CITY OF SOUTH HAVEN 
ALLEGAN AND VAN BUREN COUNTY, MICHIGAN 

ORDINANCE NO. ______ 

AN ORDINANCE TO AMEND SECTIONS 201.3, 201.4, 201.12, 201.19, 401, 406, 501, 
AND 901 OF THE SOUTH HAVEN ZONING ORDINANCE TO REGULATE SHORT-
TERM RENTALS 

The City of South Haven Ordains: 

Section 1.  Amendment.  Sections 201.3, 201.4, 201.12, 201.19, 401, 406, 501, and 901 of the South 
Haven Zoning Ordinance are amended to read as follows: 

Sec. 201.3. “C”. 

Campground: A parcel or tract of land under the control of a person in which sites are offered for the 
use of the public or members of an organization, either City of South Haven Zoning Ordinance 
October 4, 2010 free of charge or for a fee, for the establishment of temporary living quarters for five 
(5) or more recreational units. 

Campsite: An area designated for the exclusive, temporary use of a single recreational unit. 

Carry-out Food Establishment: A business establishment so developed that its retail or service 
character is dependent upon the preparation of food for consumption off the premises. 

Carport: A partially open structure, intended to shelter one or more vehicles. Such structures shall 
comply with all yard requirements applicable to garages. 

Cemetery: Property, including crematories, mausoleums, and/or columbariums, used, or intended to 
be used solely for the perpetual interment of deceased human beings or customary household pets. 

Certificate of Occupancy: A document signed by the Building Inspector as a condition precedent to 
the commencement of a use or the occupancy of a structure or building, which acknowledges that 
such use, structure, or building, complies with the provisions of the Building Code. 

Certificate of Zoning Compliance: A document signed by the Zoning Administrator as a condition 
precedent to the commencement of a use or the occupancy of a structure or building, which 
acknowledges that such use, structure, or building, complies with the provisions of the Zoning 
Ordinance. 

Change of Use: A use of a building, structure, or parcel of land, or portion thereof, which is different 
from the previous use in the way it is classified in this Ordinance or in the Building Code, as 
amended. 

Changeable Message Board: A sign which identifies a business, institution or organization on the 
premises of which it is located and which contains the name of the business, institution or 
organization, the names of individuals connected with it, and general announcements of events or 
activities occurring at the institution or similar messages such as products on sale, the price of a 
product or a special service opportunity. 

Church: A building wherein persons regularly assemble for religious worship and which is maintained 
and controlled by a religious body organized to sustain public worship, together with all accessory 
buildings and uses customarily associated with such primary purpose. 

Club: An organization of persons or a group of persons associated for a common purpose or a 
special purpose for promotion or engaging in sports, recreational and social activities, arts, sciences, 
literature, politics or the like, but not operated for profit and open only to members and not to the 
general public. 

Communication Tower: A radio, telephone or television relay structure including but not limited to 
monopole, skeleton framework, or other design which is attached directly to the ground or to another 
structure, used for the transmission or reception of radio, television, microwave, or any other form of 
telecommunications signals. 
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Comprehensive Plan: The plan adopted by the Planning Commission pursuant to Public Act 33 of 
2008, as amended, including text, maps and graphic proposals indicating the general location for 
streets, parks, schools, public buildings, and all physical development of the municipality, the 
relationship of land uses to one another, and includes any unit or part of such plan, and any 
amendment to such plan or parts thereof. 

Condominium Project: Means a plan or project consisting of not less than two (2) condominium units 
if established and approved in conformance with the Condominium Act (Act 59 of the Public Acts of 
1978). 

Condominium Master Deed: See Master Deed. 

Condominium Subdivision: A division of land on the basis of condominium ownership, pursuant to the 
Condominium Act and which is not subject to the provisions of the Subdivision Control Act of 1967, 
Public Act 288 of 1967, as amended. 

Condominium Subdivision Plan: The drawings attached to the master deed for a condominium 
subdivision which describe the size, location, area, horizontal and vertical boundaries and volume of 
each condominium unit contained in the condominium subdivision, as well as the nature, location and 
size of common elements. 

Condominium Unit: Means that portion of a condominium project or condominium subdivision which is 
designed and intended for separate ownership and use, as described in the master deed, regardless 
of whether it is intended for residential, office, industrial, business, recreational, use as a time-share 
unit, or any other type of use. The owner of a condominium unit also owns a share of the common 
elements. The term “condominium unit” shall be equivalent to the term “lot”, for purposes of 
determining compliance of the site condominium subdivision with the provisions of this Ordinance 
pertaining to minimum lot size, minimum lot width, and maximum lot coverage. 

Conflict of Interest: Participation by a member of the Zoning Board of Appeals, Planning Commission, 
or City Council in a public hearing, lobbying, or voting on a matter in which the property in question is 
owned, leased, rented or is proposed to be developed by the member; is owned or is to be developed 
by a relative, boss or close friend of the member; or involves a party with whom the member shares a 
financial interest, such as a partner, borrower, lender, renter or investor; or is property which abuts or 
is near property owned by the member and the member does not feel he/she can objectively evaluate 
the request and vote in an unbiased manner. This definition applies to any matter being decided 
under the Zoning Ordinance. Charter provisions or conflict of interest provisions in other Ordinances 
shall guide other decisions unless the City Attorney or a Court of Law rules otherwise. 

Convalescent or Nursing Home: A structure whose principal purpose is the provision of sleeping, 
eating and gathering rooms where persons afflicted with illness, injury, or an infirmity are housed or 
lodged, often for extended periods of time, and who are furnished with meals and nursing care. 

Compensation: Money or other consideration given in return for services, or for the right to occupy or 
possess a property.  

Sec.  201.4. “D”. 

Day Care Center (Child Care Center): A facility, licensed by the State of Michigan, receiving one or 
more preschool or school age children for care for periods of less than 24 hours a day, and where the 
parents or guardians are not immediately available to the child. Child care center or day care center 
includes a facility, which provides care for not less than two consecutive weeks, regardless of the 
number of hours of care per day. The facility is generally described as a child care center, day care 
center, day nursery, nursery school, parent cooperative preschool, play group, or drop-in center. 
Child care center or day care center does not include any of the following: 

1. A Sunday school, a vacation bible school, or a religious instructional class that is conducted 
by a church or other religious organization where children are in attendance for not greater 
than 3 hours per day for an indefinite period, or not greater than 8 hours per day for a period 
not to exceed 4 weeks during a 12-month period. 
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2. A facility operated by a church or other religious organization where children are cared for 
while persons responsible for the children are on the premises. 

Day Care (Family, Home): A licensed day care center as an accessory use in a private home in which 
at least 1 but less than 7 minor children are received for care and supervision for periods of less than 
24 hours a day, unattended by a parent or legal guardian, except children related to an adult member 
of the family by blood, marriage, or adoption. Family day care home includes a home that gives care 
to an unrelated minor child for more than 4 weeks during a calendar year. 

Day Care (Group, Home) or Day Nursery: As defined in PA 116 of 1973, MCL 722.111, a “group day 
care home” means a licensed day care center in a private home as an accessory use in which more 
than 6 but not more than 12 minor children are given care and supervision for periods of less than 24 
hours a day unattended by a parent or legal guardian, except children related to an adult member of 
the family by blood, marriage, or adoption. Group day care home includes a home that gives care to 
an unrelated minor child for more than 4 weeks during a calendar year. 

Day Care (Private, Home): A private residence in which a day care center operator licensed by the 
State of Michigan permanently resides as a member of the household, which residency shall not be 
contingent upon caring for children or employment by a licensed or approved child placing agency. 
Private home includes a full-time foster family home, a full-time foster family group home, a group day 
care home, or a family day care home. 

Deck: An unroofed structure, generally with a pole or pier foundation, used for outdoor living purposes 
which may or may not be attached to a building and which protrudes more than four (4) inches above 
the finished grade. (See Section 1722.) 

Deed Restriction: A restriction on the use of a lot or parcel of land that is set forth in the deed and 
recorded with the County Register of Deeds. It is binding on subsequent owners and is sometimes 
also known as a restrictive covenant. Unless the City has an ownership interest in the property, a 
deed restriction is enforced by the parties to the agreement, not by the City. 

Density: The number of dwelling units situated on or to be developed on a net acre (or smaller unit) of 
land, which shall be calculated by taking the total gross acreage and subtracting the area in rights-of-
way for streets and roads. (See Figure 2-6 and definitions of Lot Area, Gross and Lot Area, Net). 

Detached Dwelling: A dwelling unit that is not attached to any other dwelling unit by any means. 

Development: A parcel of land with one or more structures and a legal use. 

District (or Zone): A portion of the incorporated area of the municipality within which certain 
regulations and requirements, or various combinations thereof, apply under the provisions of this 
Ordinance. 

Drive-in: A business establishment so developed that its retail or service character is dependent on 
providing a driveway approach or parking spaces for motor vehicles so as to serve patrons while in 
the motor vehicle rather than within a building or structure. 

Driveway: A means of access for vehicles from a street or approved alley across a lot or parcel to a 
parking or loading area, garage, dwelling or other structure or area on the same lot, that is located 
and constructed in accordance with the requirements of this Ordinance and any other requirements of 
the City, the County Road Commission or State of Michigan (depending on which entity exercises 
authority over the street from which driveway access is derived). 

Dwelling: A building containing one or more dwelling units. 

Dwelling Unit: A building or portion thereof that is designed for human occupancy and provides 
complete living facilities, including permanent provisions for sleeping, eating, cooking and sanitation. 

Dwelling, One-Family: A dwelling unit designed for occupancy by one (1) family; also known as a 
single-family dwelling. 

Dwelling, Two-Family: A building containing two (2) dwelling units designed for occupancy by two (2) 
families living independently of each other; also known as a duplex. A structure with two independent 
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housekeeping units with independent entrances and independent cooking, eating, living, sleeping and 
sanitary facilities shall be considered a two-family dwelling, unless there is a shared common living 
area joining the housekeeping units. 

Dwelling, Multiple-Family: A building or a portion thereof, designed for occupancy of three (3) or more 
families living independently of each other. A structure with three or more independent housekeeping 
units with independent entrances and independent cooking, eating, living, sleeping and sanitary 
facilities shall be considered a multiple-family dwelling, unless there is a shared common living area 
joining the housekeeping units. 

Sec.  201.12. “L”. 

Loading Space: An off-street space on the same lot with a building, or group of buildings, for the 
temporary parking of a commercial vehicle while loading and unloading merchandise or materials. 

Lodging Rental: A lodging unit secured for transient or temporary occupancy for compensation, which 
may include but is not limited to, daily fees for a hotel room, motel room, bed and breakfast room, or 
residential dwelling unit rented for  a period of less than 48 hours. (See Section 1738). 

Landscaping structure: A structure intended as an exterior decoration, often associated with 
plantings, which is open to the sky, and does not support either a floor or a closed roof, including an 
arbor, gateway arbor, shade arbor, trellis, retaining wall, raised garden bed, ornamental fence post, 
pillar, monument or statue. 

Lodging Unit: A hotel, motel, and bed and breakfast room or suite, which is used for temporary or 
transient lodging in exchange for compensation.  Additionally, any residential dwelling unit rented for 
a period of less than 48 hours, or offered or advertised as a daily rental, shall be considered a lodging 
unit, and its use shall not be classified as a residential use. (See Section 1738). 

Lot: Land described in a recorded plat or by metes and bounds description, including a condominium 
unit in a site condominium subdivision, occupied or to be occupied by a building, structure, land use 
or group of buildings having sufficient size to comply with the frontage, area, width-to-depth ratio, 
setbacks, yards, coverage and buildable area requirements of this Ordinance, and having its principal 
frontage upon a public street or on a private road approved by the City (see Figure 2-4). A lot may or 
may not be specifically designated as such on public records. A lot may consist of: (a) a single lot of 
record; (b) a portion of a lot of record; (c) any combination of complete and/or portions of contiguous 
lots of record; or (d) a parcel of land described by metes and bounds, provided that in no case of a lot 
division or combination shall the width or depth of any lot or parcel created including residuals be less 
than that necessary to comply with the requirements of this Ordinance. 

Lot Area. The area of a horizontal plane contained within the lot lines and right of way lines of a 
parcel, not including any area within a public right of way, or the 100 year Flood Plain as established 
by the Flood Insurance Rate Map promulgated by the Federal Emergency Management Agency as 
referenced within Section 1613. 

Lot, Corner: A lot where the interior angle of two adjacent sides at the intersection of two streets is 
less than one hundred and thirty-five (135) degrees.  A lot abutting upon a curved street or streets 
shall be considered a corner lot for the purposes of this Ordinance if the arc is of less radius than one 
hundred and fifty (150) feet and the tangents to the curve, at the two points where the lot lines meet 
the curve or the straight street line extended, form an interior angle of less than one hundred and 
thirty-five (135) degrees. 

Lot Coverage: The amount of a lot, stated in terms of percentage, which is covered by all buildings, 
and/or structures located thereon. This shall be deemed to include all buildings, roofed porches, 
arbors, breezeways, patio roofs, whether open box types and/or lathe roofs, or fully roofed, but shall 
not be deemed to include fences, walls, or hedges used as fences, unroofed decks (four inches or 
less above the finished grade) or patios or swimming pools. Lot coverage shall be measured from the 
drip line of the roof or from the wall or foundation if there is no projecting portion of the roof. 

Lot, Depth of: The average distance from the front lot line of the lot to its opposite rear line measured 
in the general direction of the side lines of the lot (see Figure 2-5). 
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Lot, Flag: A lot whose access to the public street is by a narrow, private right-of-way that is either a 
part of the lot or an easement across another property. See Figures 2-4 and 2-7. 

Lot Frontage: The length of the front lot line. Lot, Interior: Any lot other than a corner lot, which, with 
the exception of a “through lot”, has only one lot line fronting on a street (see Figure 2-4). 

Lot Lines: The lines bounding a lot as defined herein and illustrated on Figure 2-7: 

1. Front Lot Line: In the case of an interior lot, that line separating said lot from the street, 
private road, or other access easement. In the case of a through lot, that line separating said 
lot from either street, private road, or other access easement. (See Section 1715).  

2. Rear Lot Line: That lot line opposite the front lot line. In the case of a through lot or a lot 
having frontage on more than one street, the line, which is opposite, the street address 
selected by the owner. In the case of a triangular or otherwise irregularly shaped lot or parcel, 
an imaginary line at least ten (10) feet in length entirely within the lot or parcel, parallel to and 
at a maximum distance from the front lot line.  

3. Side Lot Line: Any lot line other than the front lot line or rear lot line. A side lot line separating 
a lot from a street is a side street lot line. A side lot line separating a lot from another lot or 
lots is an interior side lot line. 

Lot of Record: A lot which is part of a subdivision and is shown on a plat, or a parcel of land, the 
dimensions of which are shown on a document or map, or a parcel of land described by survey or 
metes and bounds which is the subject of a deed or land contract and, in all three cases, that was 
legally created and legally existing at the effective date of this Ordinance, February 3, 1983, as such 
lot was depicted and dimensionally configured on such date, and is on file with the County Register of 
Deeds, or in common use by municipal or county officials and which actually exists as so shown, or 
any part of such parcel held in an record of ownership separate from that of the remainder thereof. 
For the purposes of Article XVI, a lot of record only includes lots, which predate the effective date of 
the high-risk erosion designation. 

Lot, Through: Any interior lot having frontage on two more or less parallel streets as distinguished 
from a corner lot (see Figure 2-4). In the case of a row of through lots, all yards of said lots adjacent 
to streets shall be considered frontage, and front yard setbacks shall be provided as required.  

Lot, Waterfront: A lot having a property line abutting the Black River and/or Lake Michigan. 

Lot Width: The horizontal straight-line distance between the side lot lines, measured between the two 
points where the line establishing the setback for the front yard intersects the side lot lines. 

Lot, Zoning: A single tract of land, located within a single block, which, at the time of filing for a 
building permit, is designated by its owner or developer as a tract to be used, developed, or built upon 
as a unit, under single ownership or control. A zoning lot shall satisfy this Ordinance with respect to 
area, size, dimensions, and frontage as required in the district in which the zoning lot is located. A 
zoning lot, therefore, may not coincide with a lot of record as filed with the County Register of Deeds, 
but may include one or more lots of record.  

Sec.  201.19. “S”. 

Satellite Antenna: See definition in Section 1729.1. 

Seasonal Mobile Home Park: A parcel or tract of land under the control of a person upon which three 
(3) or more mobile homes are located on a continual or temporary basis but occupied on a temporary 
basis only, and which is offered to the public for that purpose regardless of whether a charge is made 
therefore, together with any building, enclosure, street, equipment, or facility used or intended for use 
incident to the occupancy of a mobile home. Seasonal mobile home park does not include a 
campground licensed pursuant to sections 12501 to 12516 of the public health code, Act No. 368 of 
the Public Acts of 1978, being sections 333.12501 to 333.12516 of the Michigan Compiled Laws. 

Setback: The distance required to obtain minimum front, side or rear yard open space provisions of 
this Ordinance. 
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Setback Line: As used in Article XVI, the line which is the required setback distance landward of the 
bluffline and which is the lakeward limit for the construction of permanent structures without a special 
exception. 

Screen: A structure providing enclosure, such as a fence, and a visual barrier between the area 
enclosed and the adjacent property. A screen may also be non-structural, consisting of shrubs or 
other growing materials. 

Shoreland: The land, water and land beneath the water, which is in close proximity to the shoreline of 
Lake Michigan. 

Shoreline: That area of shorelands where land and water meet.  

Shore Protection Structure: Any structural or physical method used to control shoreland erosion 
processes. Shore protection structures include, but are not limited to, structures such as seawalls, 
revetments or bulkheads, and may also include any type of beach nourishment by filling. 

Short-term Rental:  The rental of a dwelling unit for compensation for a term of 2 nights to 29 nights.  
However, the rental of the following facilities shall not be considered short-term rentals: (i) attached 
dwelling units in a multi-family dwelling condominium project, and (ii) transitional houses operated by 
a charitable organization, group homes such as nursing homes and adult-foster-care homes, 
substance-abuse rehabilitation clinics, mental-health facilities, and other similar health-care related 
facilities.   

Sign: A device, structure, fixture, or placard using graphics, symbols, and/or written copy designed 
specifically for the purpose of advertising or identifying an establishment, product, service, or activity. 
Definitions of specific types of signs are found in Section 2001. 

Site Condominium Subdivision: Means a condominium subdivision which includes units with building 
envelopes or which grants the owner the right to construct a structure. 

Site Plan: A plan showing all salient features of a proposed development, so that it may be evaluated 
in order to determine whether it meets the provisions of this Ordinance. A plot plan depicts a subset 
of the information required by this Ordinance for a site plan (see Article XIV). 

Special Land Use: A use of land whose characteristics may create a nuisance or nuisance-like 
impacts on adjoining lands unless carefully sited according to standards established in this Ordinance 
(see Article XV). Approval for establishing a special land use is indicated by issuance of a Special 
Use Permit. 

Special Use Permit: A permit issued by the City Planning Commission to a person or persons 
intending to undertake the operation of an activity upon land or within a structure specifically 
permitted as a special land use pursuant to standards and procedures established in Article XV. 

Stop Work Order: An administrative order, which is either posted on the property or mailed or 
personally delivered to the property owner, which directs a person not to continue, or not to allow the 
continuation of an activity, which is in violation of this Ordinance. 

Story: That part of a building, except a mezzanine as defined herein included between the surface of 
one floor and the surface of the next floor, or if there is no floor above, then the ceiling next above. A 
basement shall not be counted as a story (see Figure 2-1). 

Story, Half: An uppermost story lying under a sloping roof with the floor height at or above the level of 
the roof eave. 

Street: A public dedicated right-of-way, other than an alley, or an approved private road or easement, 
which affords the principal means of access to abutting property. 

Structure: Anything fabricated, constructed or erected, the use of which requires fixation or placement 
in, on or attachment to something having location on the ground including but not limited to all 
buildings, independently supported decks, satellite dishes and free-standing signs; excepting 
anything lawfully in a public right-of-way including but not limited to utility poles, sewage pumping 
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stations, utility manholes, fire hydrants, electric transformers, telephone boxes, and related public 
facilities and utilities defined as essential public services. 

Subdivision: The division of a lot, tract, or parcel of land into more lots for the purpose of sale or 
development, and subject to the requirements of Public Act  288 of 1967, as amended, this 
Ordinance and the requirements of Chapter 78 of the Code of Ordinances of the City of South Haven. 

Substandard Lot or Parcel: Also known as “nonconforming” lot or parcel. A lot or parcel of record or a 
lot or parcel which is described in a land contract or deed that is executed and delivered before the 
designation of a high risk erosion area and which does not have adequate depth to provide the 
required setback distance from the bluffline for a permanent structure. The term also means those 
lots which are legally created after the designation of a high-risk erosion area and which have 
sufficient depth to meet setback requirements for permanent structures, but which subsequently 
become substandard due to erosion processes or become substandard due to a change in the 
required setback distance.  

Swimming Pool: Means any structure or container located either above or below grade designed to 
hold water to a depth of greater than twenty-four (24) inches, intended for swimming or bathing. 

Sec.  401. R-1A, R-1B AND R-1C USE REGULATIONS 

Land, buildings and structures in the R-1 zoning districts may be used for the following purposes only: 

1. One-family detached dwellings.  The short-term rental of a one-family detached dwelling shall 
comply with all applicable provisions of the City Code including, without limitation, any applicable 
registration requirements.  A dwelling unit that is more than 3,500 square feet in total interior area 
including unfinished basement space but excluding garage space may not be used as a short-
term rental, if either: (i) a building permit for construction of the dwelling unit was obtained after 
May 1, 2016; or (ii) a building permit for any improvements increasing the size of the dwelling unit 
to more than 3,500 square feet was obtained after May 1, 2016. 

2. Two-family dwellings which were erected prior to the effective date of the amendment which 
added this provision. Thereafter, no new two-family dwellings, or conversions to two-family 
dwellings are permitted in this district.  The short-term rental of a two-family dwelling is subject to 
the same regulations as described in subsection (1) above. 

3. Farms in existence on the effective date of this Ordinance are allowed by right, all others by 
special use permit (see Section 1510.12.) 

4. Publicly owned and operated libraries, parks, recreational facilities, and municipal parking lots by 
special use permit. 

5. Cemeteries which lawfully occupied land in this district at the time of adoption of this Ordinance. 

6. Churches and other facilities normally incidental thereto when authorized as a special land use. In 
considering such authorization, the Planning Commission shall ensure compliance with the 
standards in Article XV: 

7. Public, charter, parochial and private schools offering courses in general education, when 
authorized as a special land use by the Planning Commission. In considering such authorization, 
the Planning Commission shall ensure compliance with the standards of Article XV. 

8. Family day care home is permitted. Nursery schools, day nurseries and group day care homes, 
not including dormitories, when authorized by the Planning Commission as a special land use. In 
considering such authorization, the Planning Commission shall ensure compliance with the 
standards of Article XV. 

9. Private noncommercial recreation areas, institutional or community recreation centers, nonprofit 
swimming pool clubs when authorized as a special land use by the Planning Commission. In 
considering such authorization, the Planning Commission shall ensure compliance with Article 
XV. 
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10. Golf courses when authorized as a planned unit development. In considering such authorization, 
the Planning Commission shall ensure compliance with the standards in Section 1510.15 and 
Article XIII. 

11. Home occupations, as defined in Section 201, and which meet the requirements which follow, are 
not required to obtain a special use permit, all others are only permitted when authorized as a 
special land use by the Planning Commission according to the standards in b., which follow: 

a. No special use permit is required if the home occupation meets the following standards: 

i. No customers or clients visit the property to do business. 

ii. No parking of commercial vehicles, equipment or trucks. 

iii. No shipping or receiving of merchandise or freight which is obtrusive to neighbors. 

iv. No storage of material, products, or other business related items in a garage, accessory 
building, or outdoors. 

v. No signage. 

vi. No visible evidence of business activity from outside the home. 

b. In considering authorization for a special use permit for a home occupation, the Planning 
Commission shall ensure compliance with the following standards and those in Article XV: 

i. Said home occupation shall not exceed ten (10) percent of the gross floor area of any 
floor of the residential structure. 

ii. There shall be no alteration in the residential character or function of the premise in 
connection herewith nor shall any garage or parking area be used in connection herewith. 

iii. An identification sign shall not exceed two (2) square foot in area and shall be mounted 
flush to the main structure. 

iv. The sale of a commodity or stock in trade sold or stored upon the premises shall only be 
incidental to the specific home occupation. 

v. No person not residing on the premises shall be employed in connection with the home 
occupation. 

vi. There shall be no equipment or machinery used in connection with a home occupation 
which is industrial in nature. 

vii. No home occupation shall be permitted to be established or continued when the same is 
objectionable as determined by the Planning Commission due to noise, dust, smoke, 
odor, vibrations, light, traffic congestion, reduction of the living environment, or other 
impacts detrimental to the neighborhood in which it is located. 

12. Planned Unit Development which contains the following uses or mix of uses and as regulated in 
Article XIII: 

a. Single-family dwellings. 

b. Golf courses, tennis clubs, athletic clubs, and other recreational uses. 

c. Parks and playgrounds. 

13. Accessory buildings and structures customarily incidental to the above permitted uses. 

14. Model homes including sales office(s) are permitted in subdivisions, condominium developments 
and planned unit developments and shall comply with the following standards: 

a. The model home shall be used solely as a sales and promotion office for the development in 
which the home is located. The model home shall not be used to conduct other business, or as a 
model home to promote sales in other developments. 
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b. The model home requires a temporary zoning permit. The Zoning Administrator may issue 
temporary zoning permits for up to either three (3) model homes or a number equal to one (1%) 
percent of the total number of units within the development, whichever is less, with a minimum of 
one (1) model home permitted per development. Temporary zoning permits shall not be issued 
until roads, water supply, sewage disposal, storm drainage, and other utilities and infrastructure 
to service the site used for the model home(s) are completed and determined to be acceptable for 
use. Certificates of occupancy for model homes shall be limited to model and sales office 
purposes only and not for habitation. 

c. The model home must be located within the boundaries of the approved development and 
must comply with all requirements, conditions and stipulations of the development approval, 
zoning ordinance, and other city, county, state and federal regulations which may apply. 

d. The model home shall be maintained to appear as a home at all times.  

e. Use of the model home for sales and promotion shall cease as soon as fifty (50%) percent of 
the lots, condominiums, or units are sold or leased, or within two (2) years of the home’s 
occupancy as a model home, whichever occurs first, whereupon the model home shall be offered 
for sale. 

f. One (1) identification sign shall be permitted subject to the following regulations 

i. The sign shall not exceed six (6) square feet in area. 

ii. The sign shall be mounted to the structure or freestanding within five (5) feet of the 
building. 

iii. If freestanding the sign may be no more than six (6) feet in height. The sign may not be 
illuminated. 

Sec.  406. R-2 USE REGULATIONS 

Land, buildings and structures in the R-2 District may be used for the following purposes only: 

1. All uses as permitted and regulated in the R-1 Residential District, provided that any time more 
than two (2) one-family dwellings are proposed, the requirements of Article XIII shall be met.  The 
short-term rental of a dwelling in the R-2 district must comply with all applicable provisions of the 
City Code including, without limitation, registration requirements.   

2. Two-family dwellings, provided that any time more than one duplex is proposed, the requirements 
of Article XIII shall be met. 

3. Planned Unit Development which contains the following uses or mix of uses and as regulated in 
Article XIII: 

a. Single-family attached and detached dwelling units that conform with the standards of 
Section 501(2). 

b. Two-family dwellings. 

c. Golf courses, tennis clubs, athletic clubs and other recreational uses. 

d. Parks, playgrounds and other open space. 

4. Accessory buildings and structures customarily incidental to the above permitted uses. 

Sec.  501. RM-1 USE REGULATIONS 

Land, buildings and structures in RM-1 District may be used for the following purposes only, subject 
to the review and approval of a site plan by the Planning Commission: 

1. All uses as permitted and regulated in the R-1 and R-2 Residential Districts.  The short-term 
rental of a dwelling in the RM-1 district must comply with all applicable provisions of the City Code 
including, without limitation, registration requirements. 
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2. Attached and semi-detached dwelling units including dwellings known as townhouses or 
condominiums, among other names, subject to conformance with the following standards: 

a. Each dwelling unit shall have one (1) floor at ground level. 

b. No more than four (4) dwelling units shall be attached in any construction group, or contained 
in any single structure, except that where the roof ridge lines and building facades of any four 
(4) consecutive units are staggered or offset by at least ten (10) feet, then a maximum of 
eight (8) units may be permitted.  

c. The site plan shall be so planned as to provide ingress and egress directly onto a major or 
minor thoroughfare, except when the Planning Commission finds, upon review of the site 
plan, that ingress and egress directly onto an adjacent minor street will not be detrimental to 
the harmonious development of the adjacent properties. Where feasible, the Planning 
Commission may require that ingress-egress to parking facilities be provided from adjacent 
alleys so as to minimize curb cuts directly onto the major or minor thoroughfares. 

d. The site plan shall be so planned as to recognize yard and general development relationships 
with adjacent land uses. The Planning Commission may recommend physical features to be 
provided which will insure harmony in these relationships. 

3. Multiple-family dwellings and apartments where not all the units are at ground level.  

4. Mobile home parks, when authorized as a special land use by the Planning Commission and 
provided they are in conformance with all state regulations governing mobile home parks, 
including Public Act 96 of 1987 as amended. In considering such authorization, the Planning 
Commission shall also ensure conformance with the requirements of Article XV. 

5. Bed and breakfast inns. 

6. Bed and breakfast hotel as a special land use (see Section 1510.04). 

7. General hospitals, when authorized by the Planning Commission as a special land use.  In 
considering such authorization, the Planning Commission shall ensure conformance with the 
standards Article XV. 

8. Housing for the elderly when authorized by the Planning Commission as a special land use or 
planned unit development. In considering such authorization, the Planning Commission shall 
ensure conformance with the standards in Article XV or Article XIII, as appropriate. 

9. Convalescent homes and orphanages when authorized as a special land use by the Planning 
Commission. In considering such authorization, the Planning Commission shall ensure 
conformance with the standards in Article XV or Article XIII, as appropriate. 

10. Planned unit development which includes any of the solitary, or a mix of the uses permitted in this 
District and as regulated in Article XIII. 

11. Marinas as an accessory use in a planned unit development when authorized as a special land 
use by the Planning Commission. In considering such authorization, the Planning Commission 
shall ensure conformance with the standards in Article XV or Article XIII, as appropriate. 

12. Accessory buildings and structures customarily incidental to the above permitted uses. 

13. Bakeries for the production of baked goods to be sold on the property and retail establishments 
for the sale of baked goods, coffee, ice cream, pizza and other similar consumable products 
which have been erected prior to the effective date of the amendment which added this provision 
and subject to the following conditions: 

a. On-premise seating may be provided for the consumption of goods purchased on site subject 
to an occupancy established by the Fire Marshall, Building Inspector, and Health Department 
and subject to all state and local code requirements. 

b. No additional parking shall be required if the seating provided is for 16 persons or less. 
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c. The premises shall be limited in size to 1,000 square feet in area and shall be architecturally 
compatible with the surrounding buildings. 

A very few such establishments that have historically existed and continue on a small scale are 
compatible with a neighborhood. Larger scale establishments, those with architecture or layouts 
out of character with the neighborhood, and an increase in the number of such establishments 
can adversely affect the quality and character of the community. The concept is to continue the 
“quaint” without succumbing to the “commercial” nature of such businesses. Therefore, no new 
bakeries or retail establishments, as defined in this section, are permitted in this district. 

Sec.  901.  B-3 USE REGULATIONS 

Land, buildings or structures in this zoning district may be used for the following purposes only, 
subject to the review and approval of a site plan by the Planning Commission:   

1. Automatic teller machines when inside a building and accessory to another use. 

2. Beaches and recreation areas, either municipal or private by special use permit. 

3. Boat launching ramp. 

4. Campgrounds, subject to compliance with the standards and procedures for establishing a 
Planned Unit Development as regulated in Article XIII. 

a. The minimum size of the campground shall be 3 acres. 

b. Thirty percent of the campground shall be dedicated to open space for the common use of 
the residents.  For purposes of calculating the open space percentage, areas set aside for 
common recreational use may be included; driveways and parking areas shall be excluded. 

c. There shall be a traffic route which does not pass through a residential area, connecting the 
campground entrance with a public street with a minimum right of way of 80 feet in width. 

d. The campsites shall be set back from the property line a minimum distance of 30 feet. 

e. A recreational unit may be located at the campground for no more than 21 consecutive 
nights.  After 5 nights out of the campground, the recreational unit may return again for no 
more than 21 consecutive nights.  A recreational unit shall not be located on the premises of 
a campground for more than 42 nights in any calendar year.  Storage of recreational units for 
more than 21 days is not permitted in a campground. 

f. The recreational units (excluding tents) located at the campground shall be validly licensed 
as vehicles or trailers, and shall at all times be legal for use on roads and highways without 
requiring any special permits.  The maximum allowable trailering width of a recreational unit 
is 96 inches.  The campground owner shall establish the maximum allowable length of a 
recreational unit based on the available turning radii in the campground. 

g. There shall be a security fence surrounding the campground, with a minimum height of 6 feet.  
There shall be security gates at the entrances. 

h. Accessory uses and structures are allowed as part of the campground under the following 
conditions: 

i. Allowed uses are convenience store, snack bar, laundromat, or similar uses. 

ii. The accessory use is intended for use of occupants of campground only. 

iii. The accessory use must be centrally located in the campground, it shall not abut or 
adjoin a public street. 

iv. No signs advertising the accessory use shall face public streets. 

v. The accessory use shall cease business operation when the campground is closed for 
the season; the accessory use shall only be open for business when the campground is 
operating. 
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vi. One structure is allowed to be used as an office. 

vii. One mobile home is allowed in a campground as a caretaker's residence. 

i. Home occupations are not permitted within the campground. 

j. Campgrounds shall be licensed by the State of Michigan, including as required in Act 368 of 
1978, the Public Health Code.  The City may enforce the provisions of the Public Health 
Code. 

k. A Planned Unit Development shall not be licensed as both a campground and a seasonal 
mobile home campground. 

l. The maximum number of sites per acre of total campground area is 12 sites per acre. 

m. The minimum area of each site is 1,300 square feet. 

n. All driveways and parking areas shall be paved with bituminous or concrete paving.  Two 
paved parking spaces shall be provided for each campsite. 

o. Each entrance and exit to and from the campground shall be located at least 25 feet distant 
from adjacent property located in any single-family residential district. 

p. There shall be no vehicle access to the campground except through designated common 
driveways, unless an access for use only by emergency vehicles is approved as a condition 
of development approval. 

q. Screening shall be provided along side yards, rear yards and any part of the parcel which 
abuts a public or private right of way.  Screening shall be maintained in a living condition and 
shall consist of 1) a compact hedge of deciduous or evergreen trees which reach a minimum 
of 5 feet in height and 5 feet in width after one growing season; or 2) a solid wall or tight 
board fence 6 feet in height. 

r. The campground owner or applicant must research and show proof that the campground will 
not overload available roadways, utilities and drainage, including a study which estimates 
peak loads and shows that there is excess capacity in city utilities, streets and drainage to 
service the campground. 

s. The City Fire Marshal may prohibit campfires as part of site plan approval. 

5. Convenience store. 

6. Dwelling above permitted use according to the standards in Section 601.16.   

7. Marinas and marine services. 

8. Miniature or par-3 golf course. 

9. Motels, hotels or resort motels or hotels when authorized as a special land use (see Section 
1510.22 and Section 1738). 

10. Parking lots by special use permit. 

11. Planned Unit Development which contains a mix of land uses including any use permitted by right 
in this district and one or more of the following land uses according to the requirements of Article 
XVIII.   

a. Attached and semi-detached dwelling units including dwellings known as townhouses or 
condominiums, among other names, subject to conformance with the following standards: 

1. Each dwelling unit shall have one floor at ground level. 

2. No more than 4 dwelling units shall be attached in any construction group, or contained in 
any single structure, except that where the roof ridge lines and building facades of any 
four 4 consecutive units are staggered or offset by at least 10 feet, then a maximum of 8 
units may be permitted.   
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3. The site plan shall be so planned as to provide ingress and egress directly onto a major 
or minor thoroughfare, except when the Planning Commission finds, upon review of the 
site plan, that ingress and egress directly onto an adjacent minor street will not be 
detrimental to the harmonious development of the adjacent properties. 

4. Where feasible, the Planning Commission may require that ingress-egress to parking 
facilities be provided from adjacent alleys so as to minimize curb cuts directly onto the 
major or minor thoroughfares. 

5. The site plan shall be so planned as to recognize yard and general development 
relationships with adjacent land uses.  The Planning Commission may recommend 
physical features to be provided which will insure harmony in these relationships.  

b. Multiple-family dwellings and apartments where not all the units are at ground level.   

12. Private clubs, fraternal organizations, lodge halls and convention halls. 

13. Recreation centers and facilities by special use permit. 

14. Restaurants, lounges or other places serving food or beverage, except those having the 
character of a drive-in. 

15. Retail uses. 

16. Accessory buildings and structures customarily incidental to the above uses. 

17. One family detached dwellings by special use permit, subject to the following conditions to be 
demonstrated by the applicant: 

a. The proposed use will be of substantial benefit to the City and the waterfront business 
community. 

b. No other use permitted in this zoning district is possible on the lot due its size or 
configuration. 

c. The inability to use the lot for another use permitted in this zoning district was not the result of 
an action taken after January 1, 2014, by the applicant or any predecessor in interest in the 
property.   

d. Special use permits shall not be granted under this subsection for any lot created by lot split 
occurring after January 1, 2014. 

e. The site plan submitted with the application must satisfy all additional requirements for 
special use permits in Section 1502 of this ordinance. 

f. The short-term rental of any dwelling unit in the B-3 district shall comply with all applicable 
provisions of the City Code including, without limitation, any applicable registration 
requirements. 

Section 2. Publication and Effective Date.  The City Clerk shall cause a notice of adoption of this 
ordinance to be published.  This ordinance shall take effect 10 days after its adoption or upon publication 
of the notice of adoption, whichever occurs later. 

YEAS:              

NAYS:              

ABSTAIN:             

ABSENT:             

CERTIFICATION 
 
This true and complete copy of Ordinance No. ____ was declared adopted at a Regular Meeting of the 
South Haven City Council held on ____________, 2016. 
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Robert Burr, Mayor 
 
 
       
Amanda Morgan, City Clerk 
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City Council Agenda 
Manager’s Report 

May 2, 2016 

 

City Council Manager’s Report 

 
Agenda Item 8 

Fiscal Year 2016-17; Budget Public Hearing 

 
 

 
Background Information: 
 

The City Council will be asked to host a public hearing for the Fiscal Year 2016-17 Budget, 
to be held on May 16, 2016. 
 
The budget process begins in earnest in February with department heads preparing budget 
concerns and requests for the City Manager’s review. The Finance Department compiles 
and reviews these requests. As staff works through the various budget projections, a series 
of reports are distributed for the City Council’s review. This year two workshop sessions 
were held by the City Council to make sure the budget is reflecting the adopted policy 
priorities of City Council. 
 
The manager’s proposed budget for 2016-17 is complete and is now presented to the City 
Council for consideration. It is available for the public to review, and can be downloaded 
from the city’s website at http://www.south-haven.com/ or can be obtained in print form at 
City Hall.  
 
The City Charter requires a public hearing on the proposed budget. The City Council is 
required to adopt a budget at the first meeting in June. 

 
Recommendation: 

 
City Council should host a public hearing for the Fiscal Year 2016/2017 Budget on May 16, 
2016. 
 

Support Material: 
 
Fiscal Year 2016-17 Budget Proposal 
Resolution 2016-27 Budget Public Hearing 

 
 

 
 
 

http://www.south-haven.com/pages/finance/pdf/2016-17_Proposed_Budget_DRAFT.pdf
http://www.south-haven.com/pages/finance/pdf/2016-17_Proposed_Budget_DRAFT.pdf
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MEMORANDUM 
 
To: Brian Dissette, City Manager 
 
From: Larry Halberstadt, PE, City Engineer 
 
Date: May 16, 2016 
 
RE: Kalamazoo Street Reconstruction, Phase 3  
 
Background Information 
 
In 2012, the City started reconstruction efforts on Kalamazoo Street.  The total project limits for 
reconstruction extend from Lovejoy Avenue on the south end to Clinton Street on the north end.  
To date, two phases have been completed, each approximately 4 blocks in length.  Work 
started at the downstream end (Clinton Street) and has progressed south to Elkenburg Street. 
 
Once fully completed, the project will provide an improved discharge for sewer outflow from the 
Indian Grove Lift Station.  In addition, the overall project provides increased sewer capacity to 
permit the redevelopment of the former Bohn Aluminum property at 220 Aylworth Avenue.  
Redevelopment of this lot has been restricted in the past due to insufficient sewer capacity.  The 
project also provides the opportunity for the City to improve the roadway and drainage, as well 
as water and sewer services to customers along the route of construction. 
 
Phase 3 was initially intended to be constructed in summer of 2014.  However, this phase was 
delayed and funds were allocated to the Dyckman Avenue Reconstruction project during the 
winter of 2014-15.  The budget for the current fiscal year includes funding for Phase 3 of 
Kalamazoo Street. 
 
Bid documents for Phase 3 are now complete and bids were received on April 12.  Phase 3 will 
extend for 5 blocks from Aylworth Avenue to Elkenburg Street.  The project includes installation 
of new 15 inch diameter sanitary sewer, 12 inch diameter water main, 12 and 15 inch diameter 
storm sewers, and reconstruction of the roadway with an asphalt surface, including curb and 
gutter.  New driveway approaches and sidewalk will also be constructed. 
 
The low bid received was from Kalin Construction Company in the amount of $1,393,217.60.  
This amount is slightly more than the engineer’s opinion of probable construction cost. 
 
Project construction is tentatively scheduled to start in mid-June with substantial completion at 
the end of September. 
 
City staff has already held two open houses for this project, both of which were lightly attended.  
In addition, detailed information regarding the project was mailed to all properties near the 
project limits. 

Department of Public Works 

City of South Haven 

DPW Building  1199 8th Ave  South Haven, Michigan  49090 

Telephone (269) 637-0737  Fax (269) 637-4778 



Memorandum 
May 16, 2016 
Kalamazoo Street Reconstruction, Phase 3 
Page 2 of 3 

Special Assessment District 
 
The City has historically set up special assessment districts for reconstruction of water mains 
and sanitary sewers.  Special assessments have been levied for 25% of the construction cost of 
each utility.  Only existing customers connected to the main being reconstructed are special 
assessed.  The total amount of the special assessment is distributed to the existing customers 
based on a Residential Equivalent Unit (REU) basis.  This project will serve a total of 19.0 water 
REUs and 19.0 sewer REUs.  Utilizing the formula noted above, the special assessment would 
be $4,169.91 per REU for water and $2,179.19 for sewer. 
 
Staff also reviewed the special assessment amounts levied with the first two phases of the 
Kalamazoo Street project.  The average special assessment for water for the first two phases 
was $2,333.69 per REU and the average special assessment for sewer was $1,310.96 per 
REU.  The amounts per REU for phase 3 are notably higher because the project has a larger 
scope (5 blocks instead of 4 blocks) and because there are fewer customers connected within 
the limits of phase 3.  It is recommended that the special assessments for phase 3 be set at the 
average of the special assessments for phase 1 and 2, noted above.  The City elected to build 
this project in phases in order to complete phases 1, 2, and 3 without taking on any debt.  The 
phasing of the project is the reason that the special assessments for phase 3 are significantly 
higher than phase 1 and 2. 
 
Chapter 72 of the Code of Ordinances defines the process that must be followed to establish a 
special assessment district.  This process must be completed prior to the start of construction.  
The process requires two public hearing and a series of resolutions.  If City Council desires to 
proceed with Kalamazoo Street Reconstruction, Phase 3, the approval process would include 
the following steps: 
 

May 2, 2016 Regular City Council Meeting: 

 Adopt 1st resolution (the 1st resolution declares intent, designates the district 
boundary, and schedules a public hearing). 

May 16, 2016 Regular City Council Meeting: 

 Conduct 1st public hearing. 

 Adopt 2nd and 3rd resolutions (together, the 2nd and 3rd resolutions approve the 
plans and cost estimate, confirm the district boundary, present the roll, and 
schedule a 2nd public hearing). 

June 6, 2016 Regular City Council Meeting: 

 Conduct 2nd public hearing. 

 Adopt 4th resolution (the 4th resolution confirms the roll and establishes the 
number of installments and interest rate for repayment.). 

 Award Construction Contract. 

 Award Contracts for Surveying and Construction Testing Services 

 
 



Memorandum 
May 16, 2016 
Kalamazoo Street Reconstruction, Phase 3 
Page 3 of 3 

Recommendation 
 
City Council should take the following action at their May 16, 2016 regular meeting: 
 

 Conduct a public hearing to consider any objections to the proposed Public 
Improvements, the proposed special assessment district, and all other matters relating to 
said Public Improvements. 

 Consider Resolution 2016-30:  Determination to Make Public Improvements; Approval of 
Plans and Estimate of Cost; Final Determination of Special Assessment District 

 Consider Resolution 2016-31:  Special Assessment Roll 201601; Notice of Public 
Hearing 

 
Attachments 
 
Kalamazoo Street Reconstruction, Phase 3 - Drawings 
Kalamazoo Street Reconstruction, Phase 3 - Bid Tabulation 
Resolution 2016-30 
Resolution 2016-31 
 
 





























SUMMARY OF TEMPORARY TRAFFIC SIGNS
PLAN 

REFERENCE 

NUMBER DESCRIPTION MUTCD CODE

WIDTH 

(IN.)

HEIGHT 

(IN.)

AREA 

(SQ. FT).

NO. OF 

SIGNS

PAYMENT 

QTY.

2 ROAD CLOSED R11-2 48 30 10.00 12 120.00

3 ROAD CLOSED TO THRU TRAFFIC R11-4 60 30 12.50 3 37.50

4L DETOUR LEFT M4-10 48 18 6.00 2 12.00

4R DETOUR RIGHT M4-10 48 18 6.00 2 12.00

5L DETOUR LEFT M4-9 30 24 5.00 5 25.00

5S DETOUR STRAIGHT M4-9 30 24 5.00 4 20.00

5R DETOUR RIGHT M4-9 30 24 5.00 5 25.00

6 END DETOUR M4-8A 30 24 5.00 4 20.00

7 ROAD CLOSED AHEAD W20-3 36 36 9.00 12 108.00

8 ROAD WORK AHEAD W20-1 36 36 9.00 0 0.00

9 DETOUR AHEAD W20-2 36 36 9.00 3 27.00

10 AYLWORTH AVE SPECIAL 30 12 2.50 10 25.00

11 KALAMAZOO ST SPECIAL 30 12 2.50 9 22.50

TOTAL: 454.00

Diamond shape sign sizes are measured along the edge of the sign



SUMMARY OF PERMANENT TRAFFIC SIGNS

PLAN 

REFERENCE 

NUMBER DESCRIPTION MUTCD CODE

WIDTH 

(IN.)

HEIGHT 

(IN.)

AREA 

(SQ. FT).

NO. OF 

SIGNS

PAYMENT 

QTY.

1 STOP R1-1 30 30 6.25 10 62.50

2 STREET NAME D3-1 VARIES 9 VARIES 10 57.00

3 SPEED LIMIT 25 R2-1h 24 30 5.00 4 20.00

4 SPEED LIMIT 30 R2-1g 24 30 5.00 1 5.00

5 NO TRUCKS R14-5 30 30 6.25 2 12.50

TOTAL: 157.00













Kalamazoo Street Reconstruction, Phase 3

Bid Tabulation

Item No. Section No. Pay Item Qty Units  Unit Price Amount  Unit Price Amount  Unit Price Amount  Unit Price Amount

1 01 10 00 Mobilization, Max $50,000 1 Lump Sum 50,000.00$    50,000.00$          50,000.00$    50,000.00$          40,252.00$    40,252.00$          50,000.00$    50,000.00$          

2 01 50 00 Barricade, Type III, High Intensity, Lighted, Furn. 19 Each 165.00$         3,135.00$            90.00$           1,710.00$            119.00$         2,261.00$            85.00$           1,615.00$            

3 01 50 00 Barricade, Type III, High Intensity, Lighted, Oper. 19 Each 10.00$           190.00$               6.00$             114.00$               1.00$             19.00$                 5.00$             95.00$                 

4 01 50 00 Plastic Drum, High Intensity, Furn. 100 Each 29.00$           2,900.00$            25.00$           2,500.00$            31.00$           3,100.00$            23.00$           2,300.00$            

5 01 50 00 Plastic Drum, High Intensity, Oper. 100 Each 1.00$             100.00$               2.00$             200.00$               1.00$             100.00$               1.00$             100.00$               

6 01 50 00 Sign, Type B, Temp, Prismatic, Furn. 454 Sq. Ft. 5.00$             2,270.00$            5.50$             2,497.00$            3.50$             1,589.00$            4.90$             2,224.60$            

7 01 50 00 Sign, Type B, Temp, Prismatic, Oper. 454 Sq. Ft. 1.00$             454.00$               2.00$             908.00$               0.25$             113.50$               1.00$             454.00$               

8 01 50 00 Maintenance Gravel, 22A 1250 Cu. Yd. 20.00$           25,000.00$          25.00$           31,250.00$          11.00$           13,750.00$          0.01$             12.50$                 

9 01 50 00 Maintenance Gravel, 21AA 500 Cu. Yd. 25.00$           12,500.00$          40.00$           20,000.00$          33.00$           16,500.00$          0.01$             5.00$                   

10 10 14 53 Traffic Signs, Permanent 157 Sq. Ft. 17.00$           2,669.00$            15.00$           2,355.00$            13.00$           2,041.00$            16.00$           2,512.00$            

11 10 14 53 Post, Steel, 3lb 19 Each 80.00$           1,520.00$            15.00$           285.00$               6.00$             114.00$               71.50$           1,358.50$            

12 31 10 00 Tree, Rem., 6 inch to 18 inch 1 Each 500.00$         500.00$               500.00$         500.00$               600.00$         600.00$               500.00$         500.00$               

13 31 10 00 HMA Surface, Rem. 5877 Sq. Yd. 2.00$             11,754.00$          6.00$             35,262.00$          1.35$             7,933.95$            3.50$             20,569.50$          

14 31 10 00 Pavt., Rem. 352 Sq. Yd. 5.00$             1,760.00$            8.00$             2,816.00$            5.60$             1,971.20$            7.00$             2,464.00$            

15 31 10 00 Sidewalk, Rem. 1048 Sq. Yd. 4.00$             4,192.00$            8.00$             8,384.00$            3.85$             4,034.80$            6.50$             6,812.00$            

16 31 10 00 Curb & Gutter, Rem 3110 Ft. 4.50$             13,995.00$          6.00$             18,660.00$          2.00$             6,220.00$            3.50$             10,885.00$          

17 31 10 00 Utility Line, Rem., Water 392 Ft. 7.00$             2,744.00$            18.50$           7,252.00$            7.00$             2,744.00$            8.00$             3,136.00$            

18 31 10 00 Utility Line, Rem., Storm 1056 Ft. 8.00$             8,448.00$            18.50$           19,536.00$          7.40$             7,814.40$            8.00$             8,448.00$            

19 31 10 00 Utility Line, Rem., Sanitary 19 Ft. 10.00$           190.00$               40.00$           760.00$               37.30$           708.70$               8.00$             152.00$               

20 31 10 00 Utility Line, Rem., Forcemain 125 Ft. 10.00$           1,250.00$            15.00$           1,875.00$            8.00$             1,000.00$            8.00$             1,000.00$            

21 31 10 00 Utility Str., Rem, Water 2 Each 250.00$         500.00$               200.00$         400.00$               402.00$         804.00$               250.00$         500.00$               

22 31 10 00 Utility Str., Rem, Storm 19 Each 250.00$         4,750.00$            200.00$         3,800.00$            338.00$         6,422.00$            250.00$         4,750.00$            

23 31 10 00 Utility Str., Rem, Sanitary 8 Each 375.00$         3,000.00$            400.00$         3,200.00$            379.00$         3,032.00$            250.00$         2,000.00$            

24 31 10 00 Sign, Rem. 30 Each 25.00$           750.00$               50.00$           1,500.00$            24.00$           720.00$               20.00$           600.00$               

25 31 22 13 Roadway Grading 18 Station 3,000.00$      54,000.00$          1,600.00$      28,800.00$          2,053.00$      36,954.00$          2,000.00$      36,000.00$          

26 31 23 23.33 Fill Abondoned Utility, 10 inch 122 Ft. 7.50$             915.00$               12.00$           1,464.00$            16.00$           1,952.00$            5.00$             610.00$               

27 31 23 33 Exploratory Excavation 20 Cu. Yd. 50.00$           1,000.00$            100.00$         2,000.00$            20.00$           400.00$               100.00$         2,000.00$            

28 31 25 00 Inlet Protection, Fabric Drop 31 Each 125.00$         3,875.00$            100.00$         3,100.00$            115.00$         3,565.00$            90.00$           2,790.00$            

29 31 25 00 Inlet Protection, Geotextile and Stone 10 Each 150.00$         1,500.00$            300.00$         3,000.00$            90.00$           900.00$               100.00$         1,000.00$            

30 31 25 00 Aggregate Cover, 12 inch 1000 Sq. Yd. 12.00$           12,000.00$          20.00$           20,000.00$          33.00$           33,000.00$          0.01$             10.00$                 

31 32 01 16 Structure Cover, Adjust, Case 2 6 Each 200.00$         1,200.00$            400.00$         2,400.00$            309.00$         1,854.00$            700.00$         4,200.00$            

32 32 11 16 Subbase, CIP 2213 Cu. Yd. 12.00$           26,556.00$          18.00$           39,834.00$          11.00$           24,343.00$          17.00$           37,621.00$          

33 33 11 23 Aggregate Base, 21AA, 8 inch 6639 Sq. Yd. 8.00$             53,112.00$          14.00$           92,946.00$          9.20$             61,078.80$          12.00$           79,668.00$          

34 33 11 23 Aggregate Base, 21AA, 6 inch 382 Sq. Yd. 6.00$             2,292.00$            12.00$           4,584.00$            13.00$           4,966.00$            15.00$           5,730.00$            

35 32 12 16 HMA, 5E1 539 Ton 85.00$           45,815.00$          78.00$           42,042.00$          65.00$           35,035.00$          85.00$           45,815.00$          

36 32 12 16 HMA, 4E1 899 Ton 80.00$           71,920.00$          75.00$           67,425.00$          60.00$           53,940.00$          80.00$           71,920.00$          

37 32 12 16 Hand Patching 52 Ton 150.00$         7,800.00$            200.00$         10,400.00$          150.00$         7,800.00$            150.00$         7,800.00$            

38 32 13 13 Sidewalk, 4 inch 8660 Sq. Ft. 2.50$             21,650.00$          3.00$             25,980.00$          2.50$             21,650.00$          2.75$             23,815.00$          

39 32 13 13 Sidewalk, 6 inch 1455 Sq. Ft. 3.50$             5,092.50$            3.65$             5,310.75$            3.00$             4,365.00$            3.25$             4,728.75$            

40 32 13 13 Sidewalk Ramp, 6 inch 1631 Sq. Ft. 3.50$             5,708.50$            6.00$             9,786.00$            5.00$             8,155.00$            5.25$             8,562.75$            

41 32 13 13 Detectable Warning Surface, C.I. 187 Ft. 75.00$           14,025.00$          70.00$           13,090.00$          72.00$           13,464.00$          72.00$           13,464.00$          

42 32 13 13 Curb & Gutter, Conc., Det. F4 3152 Ft. 12.00$           37,824.00$          12.50$           39,400.00$          13.00$           40,976.00$          14.00$           44,128.00$          

43 32 13 13 Driveway, Nonreinf. Conc., 6 inch 258 Sq. Yd. 24.00$           6,192.00$            32.85$           8,475.30$            26.00$           6,708.00$            27.50$           7,095.00$            

44 32 17 23 Pavt. Mrkg., Ovly. Cold Plastic, 24 inch, Stopbar 154 Ft. 12.00$           1,848.00$            8.50$             1,309.00$            7.25$             1,116.50$            8.00$             1,232.00$            

45 32 17 23 Pavt. Mrkg., Ovly. Cold Plastic, 6 inch, Crosswalk 527 Ft. 3.00$             1,581.00$            2.50$             1,317.50$            2.50$             1,317.50$            2.00$             1,054.00$            

46 32 17 23 Pavt. Mrkg., Ovly. Cold Plastic, 12 inch, Crosswalk 120 Ft. 6.00$             720.00$               4.50$             540.00$               3.75$             450.00$               4.00$             480.00$               

47 32 91 19 Topsoil Surface, 4 inch, screened 3751 Sq. Yd. 4.00$             15,004.00$          5.20$             19,505.20$          3.60$             13,503.60$          5.50$             20,630.50$          

48 32 92 19 Seed & Fertilizer 3751 Sq. Yd. 0.50$             1,875.50$            1.00$             3,751.00$            0.70$             2,625.70$            0.27$             1,012.77$            

49 32 92 19 Mulch Blanket 3751 Sq. Yd. 1.25$             4,688.75$            1.50$             5,626.50$            1.50$             5,626.50$            0.82$             3,075.82$            

50 32 92 19 Water, Seeding 100 Unit 10.00$           1,000.00$            30.00$           3,000.00$            50.00$           5,000.00$            75.00$           7,500.00$            

51 32 92 19 Mowing 3751 Sq. Yd. 0.50$             1,875.50$            1.00$             3,751.00$            0.20$             750.20$               0.12$             450.12$               

52 32 92 19 Weed Control 3751 Sq. Yd. 0.25$             937.75$               1.00$             3,751.00$            0.25$             937.75$               0.13$             487.63$               

53 33 01 30.16 Video Taping Sewer Pipe, San. 1507 Ft. 1.25$             1,883.75$            3.15$             4,747.05$            1.00$             1,507.00$            1.00$             1,507.00$            

Engineer's Estimate Kalin Construction, Inc. Milbocker & Sons, Inc.B&Z Company, Inc.



Kalamazoo Street Reconstruction, Phase 3

Bid Tabulation

Item No. Section No. Pay Item Qty Units  Unit Price Amount  Unit Price Amount  Unit Price Amount  Unit Price Amount

Engineer's Estimate Kalin Construction, Inc. Milbocker & Sons, Inc.B&Z Company, Inc.

54 33 01 30.16 Video Taping Sewer Pipe, Stm. 1525 Ft. 1.25$             1,906.25$            3.15$             4,803.75$            1.00$             1,525.00$            1.00$             1,525.00$            

55 33 05 13 Structure, San. MH, 48 inch Dia. 4 Each 3,000.00$      12,000.00$          2,700.00$      10,800.00$          2,230.00$      8,920.00$            2,800.00$      11,200.00$          

56 33 05 13 Structure, San. MH, 60 inch Dia. 1 Each 3,500.00$      3,500.00$            5,880.00$      5,880.00$            2,800.00$      2,800.00$            4,900.00$      4,900.00$            

57 33 05 13 Structure, San. MH, 48 inch Dia., over 15 feet deep 7 Each 4,000.00$      28,000.00$          3,800.00$      26,600.00$          3,600.00$      25,200.00$          2,950.00$      20,650.00$          

58 33 05 13 Structure, Stm. MH, 48 inch Dia. 7 Each 1,600.00$      11,200.00$          1,875.00$      13,125.00$          1,346.00$      9,422.00$            1,625.00$      11,375.00$          

59 33 05 13 Structure, Stm. CB, 24 inch Dia. 17 Each 900.00$         15,300.00$          990.00$         16,830.00$          936.00$         15,912.00$          1,150.00$      19,550.00$          

60 33 05 13 Structure, Stm. CB, 48 inch Dia. 7 Each 1,300.00$      9,100.00$            1,875.00$      13,125.00$          1,583.00$      11,081.00$          1,725.00$      12,075.00$          

61 33 05 13 Structure, Stm. CB, 60 inch Dia. 1 Each 2,000.00$      2,000.00$            3,300.00$      3,300.00$            1,940.00$      1,940.00$            2,800.00$      2,800.00$            

62 33 05 13 Structure Conn. to Ex. Sewer, 6 inch 1 Each 350.00$         350.00$               500.00$         500.00$               277.00$         277.00$               200.00$         200.00$               

63 33 05 13 Structure Conn. to Ex. Sewer, 8 inch 6 Each 350.00$         2,100.00$            600.00$         3,600.00$            312.00$         1,872.00$            200.00$         1,200.00$            

64 33 05 13 Structure Conn. to Ex. Sewer, 10 inch 3 Each 400.00$         1,200.00$            600.00$         1,800.00$            330.00$         990.00$               200.00$         600.00$               

65 33 05 13 Structure Conn. To Ex. Sewer, 15 inch 2 Each 450.00$         900.00$               1,200.00$      2,400.00$            380.00$         760.00$               225.00$         450.00$               

66 33 05 13 Structure Cover, EJ #1040 San. Logo 12 Each 600.00$         7,200.00$            500.00$         6,000.00$            573.00$         6,876.00$            1,000.00$      12,000.00$          

67 33 05 13 Structure Cover, EJ #1040 Stm. Logo 9 Each 600.00$         5,400.00$            500.00$         4,500.00$            573.00$         5,157.00$            1,000.00$      9,000.00$            

68 33 05 13 Structure Cover, EJ #7045 27 Each 700.00$         18,900.00$          720.00$         19,440.00$          682.00$         18,414.00$          950.00$         25,650.00$          

69 33 05 13 Structure Tap, 15 inch, Stm. 2 Each 750.00$         1,500.00$            1,100.00$      2,200.00$            218.00$         436.00$               225.00$         450.00$               

70 33 05 13 Structure Tap, 12 inch, Stm. 1 Each 650.00$         650.00$               1,100.00$      1,100.00$            426.00$         426.00$               200.00$         200.00$               

71 33 05 13 Structure, Inside Drop 4 Each 900.00$         3,600.00$            660.00$         2,640.00$            1,264.00$      5,056.00$            1,000.00$      4,000.00$            

72 33 05 13 Structure, Outside Drop 1 Each 1,000.00$      1,000.00$            800.00$         800.00$               1,053.00$      1,053.00$            1,000.00$      1,000.00$            

73 33 11 13 Watermain, 4 inch 181 Ft. 75.00$           13,575.00$          78.00$           14,118.00$          112.00$         20,272.00$          125.00$         22,625.00$          

74 33 11 13 Watermain, 6 inch 15 Ft. 75.00$           1,125.00$            81.50$           1,222.50$            143.00$         2,145.00$            155.00$         2,325.00$            

75 33 11 13 Watermain, 8 inch 383 Ft. 75.00$           28,725.00$          80.00$           30,640.00$          85.00$           32,555.00$          85.00$           32,555.00$          

76 33 11 13 Watermain, 12 inch 1429 Ft. 65.00$           92,885.00$          84.50$           120,750.50$        82.00$           117,178.00$        95.00$           135,755.00$        

77 33 11 13 Valve & Box, 4 inch 8 Each 950.00$         7,600.00$            1,100.00$      8,800.00$            950.00$         7,600.00$            1,300.00$      10,400.00$          

78 33 11 13 Valve & Box, 6 inch 1 Each 1,100.00$      1,100.00$            1,200.00$      1,200.00$            1,072.00$      1,072.00$            1,450.00$      1,450.00$            

79 33 11 13 Valve & Box, 8 inch 8 Each 1,500.00$      12,000.00$          1,500.00$      12,000.00$          1,421.00$      11,368.00$          1,850.00$      14,800.00$          

80 33 11 13 Valve & Box, 12 inch 9 Each 2,500.00$      22,500.00$          2,500.00$      22,500.00$          2,340.00$      21,060.00$          2,050.00$      18,450.00$          

81 33 11 13 Hydrant Assembly 5 Each 3,300.00$      16,500.00$          3,500.00$      17,500.00$          3,069.00$      15,345.00$          4,100.00$      20,500.00$          

82 33 11 13 Hydrant Lead, 6 inch 50 Ft. 75.00$           3,750.00$            90.00$           4,500.00$            32.00$           1,600.00$            75.00$           3,750.00$            

83 33 11 13 Line Stop, 4 inch 8 Each 2,500.00$      20,000.00$          3,000.00$      24,000.00$          2,800.00$      22,400.00$          3,800.00$      30,400.00$          

84 33 11 13 Line Stop, 6 inch 3 Each 2,700.00$      8,100.00$            3,000.00$      9,000.00$            2,900.00$      8,700.00$            4,100.00$      12,300.00$          

85 33 11 13 Line Stop, 12 inch 2 Each 4,500.00$      9,000.00$            5,000.00$      10,000.00$          4,800.00$      9,600.00$            6,300.00$      12,600.00$          

86 33 11 13 Thrust Block 13 Each 500.00$         6,500.00$            300.00$         3,900.00$            210.00$         2,730.00$            200.00$         2,600.00$            

87 33 12 13 Water Service, 1 inch 850 Ft. 22.00$           18,700.00$          15.00$           12,750.00$          22.00$           18,700.00$          17.00$           14,450.00$          

88 33 12 13 Curb Stop, 1 inch 32 Each 250.00$         8,000.00$            500.00$         16,000.00$          282.00$         9,024.00$            1,000.00$      32,000.00$          

89 33 12 13 Meter Pit, 18 inch 17 Each 650.00$         11,050.00$          520.00$         8,840.00$            722.00$         12,274.00$          975.00$         16,575.00$          

90 33 31 13 San. Sewer, PVC SDR 35, 8 inch 175 Ft. 85.00$           14,875.00$          147.00$         25,725.00$          100.00$         17,500.00$          100.00$         17,500.00$          

91 33 31 13 San. Sewer, PVC SDR 26, 15 inch 1332 Ft. 125.00$         166,500.00$        164.00$         218,448.00$        161.00$         214,452.00$        175.00$         233,100.00$        

92 33 31 13 San. Sewer Service, 6 inch 800 Ft. 40.00$           32,000.00$          136.00$         108,800.00$        71.00$           56,800.00$          145.00$         116,000.00$        

93 33 31 13 San. Sewer Service, Cleanout 31 Each 300.00$         9,300.00$            830.00$         25,730.00$          413.00$         12,803.00$          500.00$         15,500.00$          

94 33 31 13 Cleanout Riser Cover 1 Each 250.00$         250.00$               400.00$         400.00$               185.00$         185.00$               150.00$         150.00$               

95 33 31 13 Sewer Bypass Pumping 1 Lump Sum 25,000.00$    25,000.00$          35,000.00$    35,000.00$          43,500.00$    43,500.00$          0.01$             0.01$                   

96 33 41 13 Stm. Sewer, RCP, 12 inch 670 Ft. 41.00$           27,470.00$          46.50$           31,155.00$          46.00$           30,820.00$          60.00$           40,200.00$          

97 33 41 13 Stm. Sewer, RCP, 15 inch 855 Ft. 52.00$           44,460.00$          48.50$           41,467.50$          48.00$           41,040.00$          65.00$           55,575.00$          

98 33 41 13 Stm. Sewer Service, 4 inch 529 Ft. 18.00$           9,522.00$            16.00$           8,464.00$            20.00$           10,580.00$          25.00$           13,225.00$          

99 33 41 13 Stm. Sewer Service, Cleanout 27 Each 300.00$         8,100.00$            345.00$         9,315.00$            196.00$         5,292.00$            500.00$         13,500.00$          

100 33 46 13 Underdrain, Subbase, 6 inch 3063 Ft. 4.00$             12,252.00$          7.00$             21,441.00$          3.50$             10,720.50$          5.00$             15,315.00$          

TOTAL 1,315,107.50$     1,666,209.55$     1,393,217.60$     1,599,305.45$     
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CITY OF SOUTH HAVEN 
VAN BUREN AND ALLEGAN COUNTIES, MICHIGAN 

 
RESOLUTION NO. 2016-30 

 
KALAMAZOO STREET RECONSTRUCTION PROJECT, PHASE 3 

 
DETERMINATION TO MAKE PUBLIC IMPROVEMENTS; 

APPROVAL OF PLANS AND ESTIMATE OF COST; 
FINAL DETERMINATION OF SPECIAL ASSESSMENT DISTRICT 

 
 Minutes of a regular meeting of the City Council of the City of South Haven, Van Buren 
and Allegan Counties, Michigan, held in the City Hall, 539 Phoenix Street, South Haven, 
Michigan 49090 on Monday, May 16, 2016 at 7:00 p.m. local time. 
 
 PRESENT:  ____________________________________________________________ 
 
 ABSENT:  _____________________________________________________________ 
 

The following preamble and resolution was offered by Member ________________ and 
supported by Member _________________. 

 
WHEREAS, the City Council, pursuant to Ordinance No. 833A, as amended by Ordinance 853, 
of the City of South Haven (the “City”) has resolved its intention to proceed to make the public 
improvements described in Exhibit A hereto (the “Public Improvements”); and 
 
WHEREAS, after notice duly given by publication on May 6, 2016 in the Herald Palladium and 
by first class mail on May 5, 2016, the City Council heard and considered objections to the 
proposed Public Improvements, to the Special Assessment District which has been tentatively 
designated, and to all other matters relating to the Public Improvements. 
 
NOW, THEREFORE, BE IT HEREBY RESOLVED AS FOLLOWS: 
 

1. That the City Council hereby determines that it is necessary and in the best interest of 
the City to make the Public Improvements described on Exhibit A hereto. 

 
2. That the special assessment district known as the "Kalamazoo Street Reconstruction 

Project, Phase 3 Special Assessment District" is hereby finally determined to consist of 
the parcels tentatively designated by Resolution 2016 – 16 of May 2, 2016. 

 
3. That the plans for the Public Improvements and the cost in the amount of one million 

three hundred ninety-three thousand two hundred seventeen and 60/100 dollars 
($1,393,217.60) are hereby approved. 

 
4. That of said total cost, a sum in the amount of sixty-nine thousand two hundred forty-

eight and 35/100 dollars ($69,248.35) shall be paid by special assessments assessed 
within the special assessment district against the property within the special assessment 
district benefited by the proposed Public Improvements. 

 
5. That the City Assessor is hereby directed to prepare a special assessment roll upon 

which shall be entered and described all properties to be assessed, the names of the 
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respective owners thereof, if known, and the total amount to be assessed against each 
property, which amount shall be the relative portion of the whole sum to be levied 
against all property in the special assessment district as the benefit to the property bears 
to the total benefit to all properties in the special assessment district. 

 
6. That when the City Assessor has completed the assessment roll substantially in the form 

of Exhibit B attached hereto, he or she shall certify that the roll was made pursuant to 
resolution of this City Council and that in making the assessment roll he or she, 
according to his best judgment, conformed in all respects to the directions contained in 
such resolution and the statutes of the State of Michigan. 

 
7. That said special assessment roll, as made and certified by the City Assessor, shall be 

reported to the City Council and shall be filed in the office of the City Clerk. 
 
8. That all resolutions or parts of resolutions in conflict herewith shall be and the same are 

hereby rescinded to the extent of the conflict. 
 
RECORD OF VOTE: 
 
 Yeas:  _________________________________________________________________ 
 
 Nays:  _________________________________________________________________ 
 
RESOLUTION DECLARED ADOPTED 
 
 
 _____________________________ 
 Robert G. Burr, Mayor 
 
 
 
 
 

CERTIFICATION 
 
I hereby certify that the foregoing is a true and complete copy of a resolution adopted by the 
City Council at a meeting held on the 16th day of May, 2016, at which meeting a quorum was 
present, and that this resolution was ordered to take immediate effect.  Public notice of said 
meeting was give pursuant to and in compliance with the Open Meetings Act, Act No. 167 of the 
Public Acts of Michigan 1976 (MCL 15.261 et seq.). 
 
 
 _____________________________ 
 Amanda Morgan, City Clerk 
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EXHIBIT A 
 

CITY OF SOUTH HAVEN 
VAN BUREN AND ALLEGAN COUNTIES, MICHIGAN 

 
KALAMAZOO STREET RECONSTRUCTION PROJECT, PHASE 3 

DESCRIPTION OF PUBLIC IMPROVEMENTS 
 

Reconstruction of street and underground utilities including but not limited to:  
 

Reconstruction of the water distribution system, including but not limited to installation of 
new water mains and services within the right of way, and removal of existing water 
mains and services with the right of way, and related improvements; 
 
Reconstruction of the wastewater collection system, including but not limited to the 
installation of new sewer mains and services within the right of way and removal of 
existing sewer mains and services within the right of way, and related improvements; 
 
Street reconstruction, including but not limited to storm sewer and drainage 
improvements, removal of existing roadway materials, installation of new sand subbase, 
gravel base, bituminous pavement, concrete curb and gutter, concrete driveway 
approaches, concrete curb ramps for barrier free access to existing sidewalks, and 
miscellaneous repairs to existing sidewalks, and related improvements. 
 

The public improvements will be made on Kalamazoo Street from Aylworth Avenue to 
Elkenburg Street. 
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The Kalamazoo Street Reconstruction Project, Phase 3 Special Assessment District consists of 
property located in the City of South Haven, Van Buren County, Michigan, as shown on the 
following map:
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EXHIBIT B 
 

FORM OF SPECIAL ASSESSMENT ROLL 
 

TITLE OF PROJECT 
SPECIAL ASSESSMENT 

 
PARCEL NUMBER OWNER ASSESSMENT 
 
 
 
 

ASSESSORS CERTIFICATE 
 

I, Connie Phillips, Deputy City Assessor of the City of South Haven, hereby state that the 
attached Special Assessment Roll was made pursuant to a resolution of the City Council 
adopted on May 16, 2016 and in making such Special Assessment Roll, I have according to my 
best judgment, conformed in all respects to the directions contained in such resolution and the 
statutes of the State of Michigan. 
 
 
Date:              
       Deputy City Assessor 
       City of South Haven 
 
 
 
 

CERTIFICATE OF CONFIRMATION 
 

I, Amanda Morgan, City Clerk of the City of South Haven, certify that the above Special 
Assessment Roll was confirmed on      by resolution of the City Council of 
the City of South Haven. 
 
 
Date:              
       Amanda Morgan, City Clerk  
       City of South Haven 
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CITY OF SOUTH HAVEN 
VAN BUREN AND ALLEGAN COUNTIES, MICHIGAN 

 
RESOLUTION NO. 2016-31 

 
KALAMAZOO STREET RECONSTRUCTION PROJECT, PHASE 3 

 
SPECIAL ASSESSMENT ROLL 201601; NOTICE OF PUBLIC HEARING 

 
 Minutes of a regular meeting of the City Council of the City of South Haven, Van Buren 
and Allegan Counties, Michigan, held in the City Hall, 539 Phoenix Street, South Haven, 
Michigan 49090 on Monday, May 16, 2016 at 7:00 p.m. local time. 
 
 PRESENT:  ____________________________________________________________ 
 
 ABSENT:  _____________________________________________________________ 
 

The following preamble and resolution was offered by Member ________________ and 
supported by Member _________________. 

 
WHEREAS, the Home Rule Cities Act, Act No. 279 of the Public Acts of Michigan of 1909 as 
amended (the "Act"), and Ordinance No. 833A as amended by Ordinance 853 (the “Ordinance”) 
of the City of South Haven ("the City") provides the authority and the procedures by which the 
City may establish a special assessment district and impose special assessments against 
property for the cost of acquisition and construction of certain public improvements; and 
 
WHEREAS, the City Council has ordered the City Assessor to prepare the Kalamazoo Street 
Reconstruction Project, Phase 3 Special Assessment Roll for the purpose of defraying the 
Special Assessment District's share of the cost of the Kalamazoo Street Reconstruction Project, 
Phase 3; and 
 
WHEREAS, the City Assessor has presented Special Assessment Roll 201601 to the City 
Clerk; and 
 
WHEREAS, the City Clerk has presented Special Assessment Roll 201601 to the City Council.  
 
NOW, THEREFORE, BE IT RESOLVED AS FOLLOWS: 
 

1. That said Special Assessment Roll 201601 shall be filed in the office of the City Clerk. 
 
2. That the City Council shall hold a public hearing on June 6, 2016, at 7:00 p.m. at the City 

Hall to hear and consider objections to the proposed Special Assessment Roll 201601. 
 
3. That the City Clerk shall cause to be published a notice of the public hearing in The 

Herald Palladium, a newspaper of general circulation within the City, at least ten (10) 
days prior to the public hearing.  Proofs of publication of such notice shall be filed with 
the City Clerk. 

 
4. That the City Clerk, at least ten (10) days prior to the date of the public hearing shall 

send a notice of the public hearing by first class mail addressed to each record owner of, 
or party in interest of, each property to be assessed, at the address shown for such 
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owner or party in interest upon the last city tax assessment records, as supplemented by 
any subsequent changes in the names or addresses of the owners or parties listed 
therein. 

 
5. That form of the notice of the public hearing shall be substantially as set forth in Exhibit 

A hereto. 
 
6. That all resolutions or parts of resolutions in conflict herewith shall be and the same are 

hereby rescinded. 
 
RECORD OF VOTE: 
 
 Yeas:  _________________________________________________________________ 
 
 Nays:  _________________________________________________________________ 
 
RESOLUTION DECLARED ADOPTED 
 
 
 _____________________________ 
 Robert G. Burr, Mayor 
 
 
 

CERTIFICATION 
 
I hereby certify that the foregoing is a true and complete copy of a resolution adopted by the 
City Council at a meeting held on the 16th day of May, 2016, at which meeting a quorum was 
present, and that this resolution was ordered to take immediate effect.  Public notice of said 
meeting was give pursuant to and in compliance with the Open Meetings Act, Act No. 167 of the 
Public Acts of Michigan 1976 (MCL 15.261 et seq.). 
 
 
 _____________________________ 
 Amanda Morgan, City Clerk 
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EXHIBIT A 
 

CITY OF SOUTH HAVEN 
VAN BUREN AND ALLEGAN COUNTIES, MICHIGAN 

 
NOTICE OF PUBLIC HEARING 

KALAMAZOO STREET RECONSTRUCTION PROJECT, PHASE 3 
 

SPECIAL ASSESSMENT ROLL NO. 201601 
 
This notice is issued pursuant to City of South Haven Ordinance No. 833A, as amended by 
Ordinance No. 853, and Act 162, PA 1962. 
 
The South Haven City Council has resolved to make certain public improvements consisting of 
the following project located in the City of South Haven: 
 

Reconstruction of street and underground utilities including but not limited to:  
 

Reconstruction of the water distribution system, including but not limited to installation of 
new water mains and services within the right of way, and removal of existing water 
mains and services with the right of way, and related improvements; 
 
Reconstruction of the wastewater collection system, including but not limited to the 
installation of new sewer mains and services within the right of way and removal of 
existing sewer mains and services within the right of way, and related improvements; 
 
Street reconstruction, including but not limited to storm sewer and drainage 
improvements, removal of existing roadway materials, installation of new sand subbase, 
gravel base, bituminous pavement, concrete curb and gutter, concrete driveway 
approaches, concrete curb ramps for barrier free access to existing sidewalks, and 
miscellaneous repairs to existing sidewalks, and related improvements. 
 

The public improvements will be made on Kalamazoo Street from Aylworth Avenue to 
Elkenburg Street. 

 
The City has made its final determination of the Kalamazoo Street Reconstruction Project, 
Phase 3 Special Assessment District to consist of the following properties within the City of 
South Haven, Michigan: 
 

Parcel Number  Street Address  Parcel Number   Street Address 

80-53-130-007-00  402 ELKENBURG ST  80-53-200-053-00  1010 KALAMAZOO ST 

80-53-200-001-00  322 ELKENBURG ST  80-53-200-054-00  1012 KALAMAZOO ST 

80-53-200-017-00  910 KALAMAZOO ST  80-53-130-042-00  1013 KALAMAZOO ST 

80-53-130-009-00  913 KALAMAZOO ST  80-53-130-055-00  1051 KALAMAZOO ST 

80-53-130-010-00  913 KALAMAZOO ST  80-53-130-056-00  1051 KALAMAZOO ST 

80-53-200-018-00  914 KALAMAZOO ST  80-53-200-055-00  1052 KALAMAZOO ST 

80-53-130-023-00  951 KALAMAZOO ST  80-53-200-056-00  1056 KALAMAZOO ST 

80-53-200-019-00  952 KALAMAZOO ST  80-53-200-071-00  1060 KALAMAZOO ST 

80-53-130-024-00  955 KALAMAZOO ST  80-53-200-070-10  1070 KALAMAZOO ST 

https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-007-00&i=1&appid=0&actSn=402&actSna=ELKENBURG+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-053-00&i=1&appid=0&actSn=1010&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-054-00&i=1&appid=0&actSn=1012&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-017-00&i=1&appid=0&actSn=910&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-042-00&i=1&appid=0&actSn=1013&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-009-00&i=1&appid=0&actSn=913&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-055-00&i=1&appid=0&actSn=1051&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-010-00&i=1&appid=0&actSn=913&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-056-00&i=1&appid=0&actSn=1051&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-018-00&i=1&appid=0&actSn=914&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-055-00&i=1&appid=0&actSn=1052&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-023-00&i=1&appid=0&actSn=951&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-056-00&i=1&appid=0&actSn=1056&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-019-00&i=1&appid=0&actSn=952&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-024-00&i=1&appid=0&actSn=955&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-070-10&i=1&appid=0&actSn=1070&actSna=KALAMAZOO+ST&unit=282
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80-53-200-035-00  960 KALAMAZOO ST  80-53-130-057-01  401 SPENCER AVE 

80-53-130-026-00  963 KALAMAZOO ST  80-53-130-071-00  1101 KALAMAZOO ST 

80-53-200-036-00  964 KALAMAZOO ST  80-53-130-072-00  1101 KALAMAZOO ST 

80-53-130-039-00  1001 KALAMAZOO ST  80-53-200-073-00  1102 KALAMAZOO ST 

80-53-200-037-00  1002 KALAMAZOO ST  80-53-130-073-00  1109 KALAMAZOO ST 

80-53-130-040-00  1007 KALAMAZOO ST  80-53-130-074-00  1110 KALAMAZOO ST 

80-53-200-038-00  1008 KALAMAZOO ST  80-53-200-089-00  1112 KALAMAZOO ST 

 
The City Assessor has certified Special Assessment Roll 201601 Kalamazoo Street 
Reconstruction Project, Phase 3, which roll sets forth the relative portion of the cost of the public 
improvements which is to be specially assessed against each benefited property within the 
Special Assessment District. 
 
On June 6, 2016 at 7:00 p.m. local time, at South Haven City Hall, 539 Phoenix Street, the 
South Haven City Council will conduct a public hearing in regard to Special Assessment Roll 
No. 201601, Kalamazoo Street Reconstruction Project, Phase 3. 
 
An owner of property within the Kalamazoo Street Reconstruction Project, Phase 3 Special 
Assessment District as established by the South Haven City Council on June 6, 2016, or a party 
in interest, or an agent, may appear in person to protest the special assessment.  If you do not 
wish to appear in person, you may file a written appearance or protest by letter.  Protests by 
letter should be addressed to the South Haven City Clerk and should be identified as a protest 
against Special Assessment Roll 201601 Kalamazoo Street Reconstruction Project, Phase 3. 
The City Clerk shall maintain a record of those who protest the special assessment. If the 
hearing is concluded or adjourned before you are provided an opportunity to be heard, you will 
be considered to have protested the special assessment if you have signed the protest list. 
 
Appearance and protest at the public hearing, either in person or in writing, is required in order 
to further appeal the special assessment against your property to the Michigan Tax Tribunal. A 
written appeal may be filed with the Michigan Tax Tribunal within 30 days after confirmation of 
the special assessment roll. The address for the Michigan Tax Tribunal is 1033 S. Washington 
Ave., P.O. Box 302442, Lansing, MI 48909. 
 
The special assessment district, the improvements to be carried out within the district, project 
plans, cost estimates and Special Assessment Roll No. 201601 are available for inspection at 
City Hall (269) 637-0700 during normal business hours. 

https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-035-00&i=1&appid=0&actSn=960&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-057-01&i=1&appid=0&actSn=401&actSna=SPENCER+AVE&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-026-00&i=1&appid=0&actSn=963&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-071-00&i=1&appid=0&actSn=1101&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-036-00&i=1&appid=0&actSn=964&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-072-00&i=1&appid=0&actSn=1101&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-039-00&i=1&appid=0&actSn=1001&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-073-00&i=1&appid=0&actSn=1102&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-037-00&i=1&appid=0&actSn=1002&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-073-00&i=1&appid=0&actSn=1109&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-040-00&i=1&appid=0&actSn=1007&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-1&dp=80-53-130-074-00&i=1&appid=0&actSn=1110&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-038-00&i=1&appid=0&actSn=1008&actSna=KALAMAZOO+ST&unit=282
https://is.bsasoftware.com/bsa.is/AssessingServices/ServiceAssessingDetails.aspx?p=80-53-2&dp=80-53-200-089-00&i=1&appid=0&actSn=1112&actSna=KALAMAZOO+ST&unit=282










 
 
 
MEMORANDUM 
 
To: Brian Dissette, City Manager 
  
From: Michelle Coffey, Special Events Coordinator 
 
Date: May 26, 2015 
 
RE: Special Event 2016-16 – Gospel Jamboree 
 
Background Information 
 
Unity in our community would like to host a gospel jamboree in Elkenburg Park on July 17, 2016 
from noon until 10:30 p.m. This event will have food, fun, and fellowship with the community. 
 
 
Attachments 
 
Special Event 2016-16 Special Event Application 
Map 

Department of Public Works

City of South Haven

DPW Building  1199 8th Ave.  South Haven, Michigan  49090 

Telephone (269) 637-0737  Fax (269) 637-4778 











 
 
 
MEMORANDUM 
 
To: Brian Dissette, City Manager 
  
From: Michelle Coffey, Special Events Coordinator 
 
Date: May 9, 2016 
 
RE: Special Event 2016-19 – Memorial Day Parade 
 
Background Information 
 
The American Legion Post #49 has put in a Special Event Application for the 2016 Memorial 
Day Parade to be held on May 30, 2016 from 9:00 am to 10:00 am. The parade will start at 
Center and Michigan Ave. and head north to Phoenix, then east on Phoenix to Bailey Ave., then 
north to the cemetery. There will be a memorial program held at the Veteran’s section of the 
cemetery including a rifle squad firing. In case of rain, event will be held at the high school. 
 
Proof of insurance has been provided. 
 
Attachments 
 
Special Event 2016-19 Special Event Application 
Maps 

Department of Public Works

City of South Haven

DPW Building  1199 8th Ave.  South Haven, Michigan  49090 

Telephone (269) 637-0737  Fax (269) 637-4778 

























 
 
 
MEMORANDUM 
 
To: Brian Dissette, City Manager 
  
From: Michelle Coffey, Special Events Coordinator 
 
Date: May 10, 2016 
 
RE: Special Event 2016-20 – Rotary Pancake Breakfast  
 
Background Information 
 
The Rotary Club of South Haven will be using the Huron Street pavilion to host a pancake 
breakfast on July 3, 2016 from 6:30 am to 12:30 pm. Rotary is requesting permission to reserve 
12 parking spaces under the pavilion immediately following the close of the Farmer’s Market on 
Saturday, July 2, 2016. These parking spaces would be available for public use following the 
pancake breakfast. 
 
Attachments 
 
Special Event 2016-20 Special Event Application 

Department of Public Works

City of South Haven

DPW Building  1199 8th Ave.  South Haven, Michigan  49090 

Telephone (269) 637-0737  Fax (269) 637-4778 













 
 
 
MEMORANDUM 
 
To: Brian Dissette, City Manager 
  
From: Michelle Coffey, Special Events Coordinator 
 
Date: May 10, 2016 
 
RE: Special Event 2016-21 – Rotary Pancake Breakfast  
 
Background Information 
 
The Rotary Club of South Haven will be using the Huron Street pavilion to host a pancake 
breakfast on September 4, 2016 from 6:30 am to 12:30 pm. Rotary is requesting permission to 
reserve 12 parking spaces under the pavilion immediately following the close of the Farmer’s 
Market on Saturday, September 3, 2016. These parking spaces would be available for public use 
following the pancake breakfast. 
 
Attachments 
 
Special Event 2016-21 Special Event Application 

Department of Public Works

City of South Haven

DPW Building  1199 8th Ave.  South Haven, Michigan  49090 

Telephone (269) 637-0737  Fax (269) 637-4778 
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MEMORANDUM 
 
To: Brian Dissette, City Manager 
 
From: Larry Halberstadt, PE, City Engineer 
 
Date: May 16, 2016 
 
RE: Opportunity for Public Comment, Renewable Energy Plan and Energy Optimization Plan 
 
Background Information 
 
The City of South Haven operates a Renewable Energy Program in accordance with PA 295 of 
2008, the Clean, Renewable, and Efficient Energy Act (MCL 460.1001 et seq.).  As a 
requirement of this legislation, the City completed a biennial update of our Renewable Energy 
Plan and filed the plan with the Michigan Public Service Commission on August 3, 2015. 
 
In addition, the City operates an Energy Optimization Plan in accordance with PA 295 of 2008 
(MCL 460.1001 et seq.).  The City completed a biennial update of our Energy Optimization Plan 
and filed the plan with the Michigan Public Service Commission on November 2, 2015. 
 
MCL 460.1025 Sec. 25. (6) permits the governing body of a municipal electric provider to 
provide an opportunity for public comment during the filing of a renewable energy plan.  If the 
governing body of the municipal electric provider does not provide this opportunity, then PA 295 
requires the Michigan Public Service Commission to do so.  In order to retain some degree of 
local control, the Michigan Municipal Electric Association recommends that members provide 
the opportunity for public comment at the local level.  Permitting the MPSC to administer this 
step in the plan approval process could open the City’s plan to outside influences attempting to 
make a political statement. 
 
The rules associated with MCL 460.1001 et seq. also require the opportunity for public comment 
related to the City’s Energy Optimization Plan. 
 
Recommendation 
 
City Council should provide the opportunity for public comment at their May 16, 2016 meeting.  
It is recommended that this be performed in a manner similar to a public hearing with a motion 
to open the comment period, hearing of the comments, and a motion to close the comment 
period.  This will create a written record of the comments as part of the meeting minutes, which 
can be provided to the MPSC to satisfy the legislative requirements. 
 
Attachments 
 
Application for Biennial Review of Renewable Energy Plan, MPSC Docket U-16631 

Department of Public Works 

City of South Haven 

DPW Building  1199 8th Ave  South Haven, Michigan  49090 

Telephone (269) 637-0737  Fax (269) 637-4778 
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Application for Biennial Review of Energy Optimization Plan, MPSC Docket U-17413 



 

 

STATE OF MICHIGAN 

 

BEFORE THE MICHIGAN PUBLIC SERVICE COMMISSION 

 

* * * * * 

 

In the matter, on the Commission’s own motion, ) 

regarding the regulatory reviews, revisions,  ) 

determinations, and/or approvals necessary for )  Case No. U-17413 

the CITY OF SOUTH HAVEN to fully comply ) 

with Public Act 295 of 2008    ) 

__________________________________________) 

 

 

APPLICATION FOR BIENNIAL REVIEW OF ENERGY OPTIMIZATION PLAN 

Pursuant to the Michigan Public Service Commission’s Order issued November 24, 2014, 

the City of South Haven hereby submits its Application for Biennial Review of Energy 

Optimization Plan (“EOP”).  A copy of the EOP, including any and all exhibits, is attached.  The 

City of South Haven respectfully requests that the Commission review the EOP for compliance 

with 2008 PA 295. 

Respectfully submitted, 

DICKINSON WRIGHT PLLC 

Attorneys for the City of South Haven 

 

 

By: _______________________________ 

 Peter H. Ellsworth (P23657) 

 Nolan J. Moody (P77959) 

Business Address: 

 215 S. Washington Square, Suite 200 

 Lansing, MI 48933-1816 

Dated:  November 2, 2015 Telephone:  (517) 371-1730 

LANSING 33092-11 506483v1 



    
 

   
 

City of South Haven 
2016 – 2019 EO Plan Memorandum 

 

 

   
November 2, 2015 
 

The City of South Haven wishes to leave Efficiency United and join the MECA EO Collaborative effective 

January 1, 2016 to implement South Haven’s EO Programs jointly with eleven other MECA EO 

Collaborative members.  The composition of the MECA Collaborative on January 1, 2016 will include 

seven cooperatives; Alger Delta, Cloverland, Great Lakes Energy, HomeWorks Tri-County, Midwest 

Energy, Ontonagon, and Presque Isle Electric and Gas and 5 municipal utilities; Escanaba, Marquette, 

Newberry, South Haven, and Stephenson. 
 

South Haven’s EO Programs offerings for 2016 – 2019 will include (reference  AThayer Exhibit 1 “City of 

South Haven Energy Optimization Plan”): 
 

RESIDENTIAL PROGRAMS 

· Income Qualified Services Program 

·  High Efficiency Products Program 

· Appliance Recycling Program 

· HVAC Equipment Program 

· Solar Program 

· Audit/Weatherization/New Construction/Behavioral Program 

· Farm Service Program 

· Educational Services Program 

· Pilot Programs 

COMMERCIAL & INDUSTRIAL PROGRAMS: 

· C&I General Business Services Program  

· C&I Educational Services Program 

· C&I Pilot Program 

 

EO REVENUE AND kWh Goal for 2016: 

2015 EO Revenue and kWh goals will be applied to 2016 until further modeling can be completed by 

Morgan Marketing Partners by December 31, 2015 (reference AThayer Exhibit 2 “Provider Notification of 

Intent to Elect Efficiency United to Offer Energy Optimization Services for 2014/2015”): 

· EO revenue = $279,771 

· EO kWh goal = 1,368 MWh 

 

IMPLEMENTATION AND EVALUATION: 

The MECA EO Collaborative has selected WECC through a competitive bid process to implement all EO 

Programs and DNV-GL through a competitive bid process to conduct the independent 3rd Party 

Evaluations 
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· Overview 
Twelve utilities have come together to work collaboratively via the MECA EO Collaborative 

under the leadership of the Michigan Electric Cooperative Association (MECA) to develop their 

Energy Optimization (EO) Plan in compliance to the “Clean, Renewable and Efficient Energy 

Act” (PA 295) and fulfillment of regulated utility regulation. 

 

The energy efficiency programs in this 2016-2019 EO Plan are designed to help 

member/customer/customers use energy more efficiently. Programs focus on major electric 

energy using devices such as cooling, heating, lighting, appliances, building and energy 

management systems, and high use commercial and industrial equipment. The EO portfolio of 

programs offers a wide variety of options for members/customers of all member/customer 

classes, including residential income qualified, to participate in EO programs. 

 

The primary goals of the programs are to save energy use in a cost effective manner and 

encourage members/customers to use more high efficient equipment thus achieving market 

transformation to more efficient energy use. Besides encouraging members/customers to use 

less energy with higher efficient equipment, the programs also encourages the wise use of 

energy.  

 

There are four components to the energy efficiency programs. 

· Incentives 

· Education and information 

· Promotion  

· Direct assistance 

Each component is designed to complement the others to optimize program performance and 

delivery. 

 

The EO Plan is designed to cost-effectively achieve the energy savings goals within the 

spending limits as defined in the PA 295. Programs have been designed to achieve annual 

energy savings goals of 1% of the utility’s energy sales within a budget of 2% (1.7% C&I, 2.2% 

Residential) of retail electric revenues. This is a 4-year EO Plan and is design to achieve 4-year 

energy savings goals within the 4-year budget.  

 

The energy efficiency programs portfolio is cost effective using the Utility System Resource Cost 

Test (USRCT).  

 

Programs are available to all members/customers that pay an EO surcharge on their energy bill. 

· Within our Residential Program, members/customers will be provided: 

o Incentives to purchase measures such as high efficient lighting and energy 

efficient appliances. 



AThayer 

Exhibit 1 

 

Energy Efficiency Optimization Plan 2016-2019 Page 4 

 

o Incentives for retiring old, working, and inefficient appliances (refrigerators, 

freezers) that consume some of the highest loads in the home. 

o Information for conducting an in-home energy survey that will include an energy 

efficiency kit if the survey is completed.  

 

· For all Commercial and Industrial (C&I) members/customers, programs include a 

sufficient number of measures and are flexibility so that all businesses can take 

advantage of a variety of energy efficiency offerings.  

 

· The Residential Income Qualified Program enables the utility to efficiently and effectively 

serve this member/customer segment. 

 

Energy Optimization educational programs are designed to communicate to and educate 

members/customers on the benefits of energy efficiency, conservation and load management. 

The budget for the educational program is 3% of the cost to implement programs. The program 

will be deemed to generate saving proportional to the program expenditure. 

 

Energy Optimization pilot programs are designed to investigate future energy optimization 

program development and to assess emerging technologies. The budget for the pilot program is 

5% of the cost to implement programs. The program will be deemed to generate saving 

proportional to the program expenditure. 
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· Residential Program 

Residential Income Qualified Services Program 

Program Residential Income Qualified Services Program 

Objective The objective of the Residential Income Qualified Services Program is 

to reduce electricity use and lower electric bills of income qualified 

homeowners through improvements to their existing home at no cost to 

them.  These installations will be made through existing income 

qualified weatherization agencies.  The measures installed will include 

additional measures not normally installed in the agency 

weatherization program, making energy savings and bill reduction even 

greater for income qualified families. 

The second objective of the program will be to increase the installation 

of high efficiency equipment in income qualified rental properties. 

Other channels of installation include direct install in multifamily income 

qualified households and the installation of self-installed measures in 

energy efficiency kits through local income qualified services agencies. 

Target Market All income qualified households that are qualified by service or 

advocacy groups as being at or below 200 percent federal guidelines 

are eligible for the program.   

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
A significant barrier for this member/customer group is lack of funds 

to make needed improvements to their homes and appliances that 

would save electricity and money.  There is also a lack of awareness 

and knowledge as to the ways that they can improve their homes.  

For the income qualified service providers and advocacy 

organizations there is a lack of money to serve all the income 

qualified homeowners in need of these services.  There is also a lack 

of funds for electric technologies that could improve the home’s 

energy usage.  This program is designed to help overcome these 

barriers and improve energy efficiency for this specific 

member/customer group who has large energy needs and a large 

potential for savings. 

The Residential Income Qualified Services Program consists of 
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multiple components targeting specific segments of the income 

qualified market. The program is delivered at no cost to the 

member/customer through multiple channels to effectively reach 

the income qualified members/customers. Each channel will 

deliver a slightly different set of energy saving measures that will 

be effective for that particular segment of income qualified 

members/customers. These channels include: 

Weatherization - Delivered through the federal Department of 

Energy (DOE) Weatherization Grantees (usually Community 

Action agencies).  

Energy efficiency kits - Delivered by the implementation contractor in 

partnership with the local electric utility and food pantries.  

Energy efficiency kits - Program delivered through Head Start 

agencies during a regularly scheduled home visit. 

Home Energy Base Load Services – Program is a direct install 

program and depending on the needs of the home includes lighting, 

water, appliances and a power strip.  

Refrigerator Replacement – Delivered through partnership with 

building owners. Includes power strip and lighting. 

Rehab Partnership - Delivered through local and county Rehab and 

Habitat for Humanity programs. Program provides for high efficiency 

equipment. 

Emergency Heating System ECM Upgrade - Delivered as an add-on 

service through HVAC contractors when a new furnace is installed in 

an emergency for income qualified members/customers. 

In addition to direct energy savings assistance, the program also 

provides technical information, education and support to income 

qualified service or advocacy organizations so they can understand 

and comply with the program requirements and provide additional 

energy efficiency support. This support will include educational 

materials where appropriate. 

MECA EO Collaborative Members may elect to expand the assistance 

to income qualified members/customers by working jointly with the 

natural gas providers to co-fund additional home weatherization 

projects.  These projects will be targeted at redevelopment projects 

and/or income qualified neighborhoods where at least 75% of the 

residents are income qualified.   
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Recognizing that some income qualified members/customers live in 

manufactured homes, additional support for this member/customer 

segment may be provided in coordination with the Manufactured Home 

component of the Audit/Weatherization Program. 

Eligible 

Measures 
The technologies to be included within this program are: 

· CFL and LED bulbs 

· Smart strip plug outlet 

· Hot water saving measures 

· ECM motors on gas furnace replacements 

· ENERGY STAR® refrigerator, air conditioning, dehumidifier 

· Heat pump water heater 

· Co-fund building shell measures and programmable thermostats 

that save electric energy from reduced air conditioning usage in 

homes that have central air conditioners. 

Technologies included in the program will change over time. 

Measures may be added or removed based on market response, 

technology availability and changes in efficiency standards.  

Technologies must be cost-effective, passing the Utility System 

Resource Cost Test individually, to be included. 

Implementation 

Strategy 
With assistance from MECA, the MECA EO Collaborative Members will 

provide program management and oversight, tracking and reporting 

oversight, and regulatory review.  The Residential Income Qualified 

Services Program will be delivered through the existing approved 

Weatherization Providers and third parity contractor.  These 

Community Action Agencies already have a delivery mechanism 

established with a long running program.  By utilizing these agencies, 

MECA EO Collaborative Members can cost-effectively deliver these 

needed services without duplicating efforts.  The work of the third party 

contractor will provide energy efficiency measures in homes that would 

not otherwise be served. 

Funds for the program will be provided to the Community Action 

Agencies.  There will be a budgeted amount for the program provided 

to each agency to use according to MECA EO Collaborative Members’ 

guidelines.  These funds will cover the total cost of the measure plus 
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installation.   

For the program expansion beyond the CAA delivery channel, the 

implementation contractor will have day to day implementation 

responsibility including education and training, application, verification, 

technical support, member/customer support, and marketing, jointly 

with the MECA EO Collaborative Member.  The third party contractor 

will also be responsible for developing community relationships in 

support of this expanded program. 

The implementation contractor will expand the program as needed by 

providing direct install measures in income qualified multifamily 

housing and self-installed energy efficiency kits through income 

qualified support agencies. 

Marketing 

Strategy 
Promotional materials will be developed as needed for each 

participating agency.     

The marketing and communications strategy for the CAA 

weatherization assistance will be designed to help the agencies recruit 

participants and explain the MECA EO Collaborative Member’s portion 

of the program.   

As this is an existing program for the Weatherization Providers and 

since it has a limited and targeted audience based on income, there 

will be limited additional promotion by MECA EO Collaborative 

Members.  

The marketing and communications plan may include: 

· Public relations materials. 

· Display boards that describe the benefits and features of the 

program including Community Action Agency contact information.  

· These display boards will be available for various public awareness 

events and will be placed in locations supporting the income 

qualified community. 

· Newsletters and magazines will include general information about 

all energy efficiency programs and will be used to feature special 

stories and solicit participation in this program. 

· Informational content on the MECA EO Collaborative Member 

website providing program information. 
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Milestones  

Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 
 

EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 

The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 
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Residential High Efficiency Products Program 

Program Residential High Efficiency  Products  Program 

Objective The primary objective of the program is to increase the adoption of 

high efficiency products by influencing manufacturers and retailers 

to promote and stock high efficiency residential lighting and 

appliances through retail markets.  The premise is that through 

market support of retailers, these products will have more 

member/customer exposure and better placement in the store.  The 

sales force will also be more aware of the product and promote it 

more often to members/customers.  It is expected that over time, as 

the product gets more widely accepted in the market and prices are 

reduced, the MECA EO Collaborative Member can lower the 

incentive since the product will be more commonly adopted by their 

members/customers. 

Target Market All residential members/customers who are looking to save energy 

(and reduce energy bills) and are not completely committed to energy 

efficient lighting and appliance products and who might purchase 

high efficiency products through retail stores or on-line are eligible for 

the program.   

The secondary target audience consists of retailers and 

manufacturers of energy efficient electrical products that can benefit 

from stocking, promoting, and selling high efficient alternatives. 

Appliance and lighting retailers are key to the success of this 

program.  

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
Certain barriers exist to the adoption of energy efficiency products, 

including lack of financial resources, competition for funds with other 

household budget items, lack of awareness/knowledge about the 

benefits and costs of energy efficiency products, difficulty of finding 

retailers carrying the products, and energy saving performance 

uncertainties.  This program is designed to help overcome these 

market barriers and encourage greater adoption of energy efficiency 

products used in the market.  Having a simple program structure and 

incentive schedule provides members/customers with certainty and 

ease of use regarding the incentives they will receive for installing a 
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wide variety of energy efficiency products.  

The Residential High Efficiency Products program benefits are 

primarily distributed to participating utility members/customers 

through in-store markdowns and mail-in rebates, online stores, and 

over-the-counter sales at local participating EO Collaborative 

Member office locations. Program implementation is retailer-based 

for lighting and appliance measures. Field services offer localized 

support to retail stores leading to an increase of store associate 

awareness and member/customer participation. Stores in EO 

Collaborative Member territories offer localized measure 

distribution for utilities that choose to opt-in to the offering. No-cost 

measure opportunities (through special events, office offerings, or 

other avenues) will be implemented to support specific utility 

outreach activities with their members/customers and for specific, 

limited situations. 

The program provides incentives and marketing support to 

retailers and manufacturers resulting in an expanded market 

share and purchasing frequency of high-efficiency products. 

Store-level support from management and associates create 

awareness of the benefits of, and combined with 

member/customer incentives, demand for eligible products.  

The program is designed to: 

· Influence the purchase of energy-efficient products by 

lowering the cost of energy saving lighting and appliances 

for utility members/customers. 

· Educate members/customers on the benefits 

of energy-efficient products as well as help 

them buy the "right product for the right 

application." 

· Display in-store point-of-purchase (POP) marketing to 

identify benefits of the EO program, eligible 

measures, and drive the purchase of energy-efficient 

products. 

· Drive awareness of the program using POP, educational 

documents, and websites. 

· Offer convenience for members/customers to participate 

by offering instant incentive-based savings on the 
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measure's upfront and operating cost for the duration of 

the measure's life. 

· Provide flexibility to adjust the speed of kWh saved by 

changing stock keeping unit (SKU) offerings, 

incentives, and eligible retail locations when necessary. 

· Analyze the use of incentive funds against measure 

type and kWh savings for maximum savings impact 

from funding. 

The program design consists of two primary and two secondary 

approaches. The two primary approaches are retailer markdown 

for lighting measures, and mail-in rebate for appliances and 

fixtures. EO stores and no-cost measures are also offered in 

select participating utility jurisdictions as secondary approaches. 

· Retailer Markdown - primarily for CFL and LED bulbs; 

delivered through in-store and on-line retail 

environments 

o Provide immediate savings for members/customers in 

retail stores by marking down the price of the product 

on shelf. 

o Include a broad mix of quality high efficiency 

products pre-screened and approved by 

implementing contractor’s technical lighting 

manager. 

· Mail-in Application - for select home appliances, 

fixtures, and other measures not included in 

markdown programs 

o Provide an avenue for members/customers to 

receive cash-back when they purchase high-

efficient appliances included in the program. 

o This approach is cross-promoted in the retail store 

environment as well as through websites, events, 

and bill stuffers. 

· EO Storefronts (Utility option) 

o The utility may offer low-cost energy-efficient 

products for sale in their office to provide a high-

touch member/customer experience as well as 
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convenience for their member/customer to enjoy the 

program benefits. 

· No-cost Measures 

o No-cost measures are delivered by individual utilities 

using a defined order process to enable tracking and 

distribution of measures. 

The products to be included will vary over time as new high efficiency 

and ENERGY STAR® products are developed or existing products 

become widely adopted and no longer need incentives to encourage 

purchase.  

Eligible 

Measures 
The following measures are selected to provide a wide breadth of 

eligible measures to members/customers. Technologies that will be 

included in the program may change over time.  The ENERGY 

STAR®  and high efficiency technologies for this Plan may include: 

· ENERGY STAR® CFL bulbs (various sizes) 

· ENERGY STAR® CFL specialty bulb 

· ENERGY STAR® CFL high wattage bulb 

· ENERGY STAR® CFL indoor/outdoor; 1- or 2-bulb fixture 

· ENERGY STAR® ceiling fan with CFL or LED light 

· ENERGY STAR® CFL outdoor fixture 

· ENERGY STAR® LED down light kit 

· ENERGY STAR® LED replacement lamp 

· ENERGY STAR® LED outdoor fixture 

· Advanced power strip 

· ENERGY STAR® room air conditioner 

· ENERGY STAR® dehumidifier 

· ENERGY STAR® clothes washer 

· Clothes Dryer w/moisture sensor 

· ENERGY STAR® refrigerator 
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· ENERGY STAR® dishwasher 

· ENERGYSTAR® TV 

· LED Holiday Lights 

Measures will be added or removed based on market response, 

technology availability and changes in ENERGY STAR® standards.  

Technologies must be cost-effective, passing the Utility System 

Resource Cost Test individually, to be included. 

Implementation 

Strategy 
With assistance from MECA, the MECA EO Collaborative Member 

will provide program management and oversight, vendor referrals, 

tracking and reporting oversight, and regulatory review.  Through the 

MECA EO Collaborative the implementation contractor will provide 

turn-key implementation services including education and training, 

application and incentive processing, incentive payments, tracking, 

verification, technical support, member/customer support, and 

marketing, jointly with the MECA EO Collaborative Member.   

The Residential High Efficiency Products program is delivered 

through retail markdown, online stores, and mail-in rebates. 

Secondary channels include the EO Collaborative Member 

storefront and available no-cost items. 

Retail Markdown 

Retail channels provide a variety of eligible lighting products; 

therefore, expanding member’s/customer's awareness of standard 

and specialty lighting options. Members/customers are educated on 

the benefits of high efficiency products, and are able to make 

measure comparisons between high efficiency and non-efficient 

products in the store.  

The implementation contractor will support retailers and 

manufacturers with this program including in-field training and 

marketing/promotion support. 

The program will recruit the participation of new retailers, including 

key appliance retailers like Sears, Best Buy, Home Depot, Lowes, 

and any other local retailers for appliances, as well as 

independently owned hardware stores, local drug stores, and 

specialty stores. The implementation contractor will also target on-

line retail program options available for utility members/customers. 
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When possible the program will coordinate with neighboring utility 

EO retail programs. Participation “sharing” will be determined 

using member/customer demographic data from the retail store.  

In addition to the retail outlets, the program will include an online 

offering of high efficiency measures. The online retail offering will 

be available to any MECA EO Collaborative Member.  

Appliance/ Equipment Rebates 

Mail-in application forms are available online and distributed by field 

service representatives in specific retail channels when approved by 

store management. 

Marketing 

Strategy 
The marketing and communications strategy will be designed to 

inform members/customers of the availability and benefits of the 

program and how they can participate in the program. The strategy 

will include outreach to key partners and trade allies including the 

retailer community, relevant trade associations and other parties of 

interest in the market.  An important part of the marketing plan will be 

content and functionality on the MECA EO Collaborative Member’s 

website, which will direct members/customers to information about 

the program.  

Marketing Approach 

Marketing materials for energy efficiency products to notify and 

educate potential participants and partners about high efficiency 

products and rebates include informational print collateral, in-

store point-of-purchase signage and advertising. All pieces are 

co-branded with ENERGY STAR® whenever possible. Other 

marketing activities will include public outreach events and a 

store-finder website tool that enables members/customers to 

easily search participating retailers. The implementing contractor 

will provide retailer training and collaboration to promote the High 

Efficiency Products program. 

The messaging for the High Efficiency Products program will focus on 

energy savings, money saved over time, quality products and in-store 

rebates (for applicable products). 

Outreach Approach 

Outreach will be provided by the implementing contractor through 

several outlets: 
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· The contractor will maintain regular communication 

with trade allies and retailers. 

· The contractor’s energy advisor provides technical 

assistance and site visits. 

· The relationship the utility has with their 

members/customers will be leveraged. 

The program will support events throughout the year (as budgets 

allow), such as trade shows, community gatherings and utility events. 

The contractor’s field staff promotes the EO program to trade allies, 

manufacturers, retailers and other relevant organizations located in 

and around the utility's service territory. Utility representatives build 

relationships with trade allies and encourage them to promote the 

program to their members/customers. 

Other marketing activities will include: 

· Public relations materials. 

· Brochures that describe the benefits and features of the program 

including program application forms and processes.  The 

brochures will be available for various public awareness events 

(presentations, seminars etc.). 

· Bill inserts, bill messages and email messages.   

· Newsletters and magazines will include general information about 

all energy efficiency programs and will be used to feature special 

stories and solicit participation in this program. 

· MECA EO Collaborative Member’s website content providing 

program information resources, contact information, 

downloadable application forms, and links to other relevant 

service and information resources. 

· Member/customer representatives trained to promote the program 

to their members/customers. 

· Presence at conferences and public events used to increase 

general awareness of the program and distribute program 

promotional materials. 
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Milestones  

Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 
 

EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 

The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 



AThayer 

Exhibit 1 

 

Energy Efficiency Optimization Plan 2016-2019 Page 19 

 

Residential Appliance Recycling Program 

Program Residential Appliance Recycling  Program 

Objective The objective of the Residential Appliance Recycling Program is to 

produce cost-effective, long-term annual energy savings and demand 

reduction by removing from the utility grid operable, inefficient 

appliances in an environmentally safe manner and to prevent those 

appliances from being resold in the secondary used appliance market.  

In addition, the program will be designed to educate 

members/customers on the cost of keeping an inefficient unit in 

operation and raise awareness of ENERGY STAR® appliances and 

how much those appliances can save members/customers. 

Target Market All residential members/customers are eligible for the program.  The 

primary target market will be those with working second and third 

refrigerators and freezers, inefficient room air conditioners (room ACs) 

and inefficient dehumidifiers. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
The Appliance Recycling Program will produce cost-effective long-

term annual energy savings in the residential market by removing 

operable, inefficient refrigerators, freezers, room air conditioners 

(room ACs) and dehumidifiers from the utility grid in an 

environmentally safe manner.  Older room ACs, refrigerators, freezers 

and dehumidifiers can be some of the least efficient electrical 

appliances in the home.  Often these older inefficient appliances are 

used when they are not functioning properly and as a result, they use 

electricity very inefficiently.   

A certified recycling agency will be responsible for the recycling 

process of dismantling the refrigerators, freezers, room ACs and 

dehumidifiers and removing oils and refrigerants and other recyclable 

components. 

Certain barriers exist to the replacement of old existing appliances 

with energy-efficient products, including difficulty in finding places to 

recycle old appliances, inability to deliver appliances to the drop-off 

location, lack of financial resources, competition for funds with other 

household budget items, and lack of  awareness/knowledge about the 
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benefits and costs of new energy efficiency measures.  The 

Residential Appliance Recycling Program is designed to minimize 

these market barriers and encourage members/customers to dispose 

of old inefficient appliances and to increase the market share of 

ENERGY STAR®  appliances by offering incentives, convenient 

scheduling of appointments, and cost-free pick-up of qualifying 

equipment. 

Eligible 

Measures 
Technologies that will be included in the program are: 

· Refrigerators 

· Freezers 

· Dehumidifiers 

· Room Air Conditioners 

Eligible measures may be revised over time as needed to reflect 

changes in current market conditions, EM&V results, and program 

experience. 

Implementation 

Strategy 
With assistance from MECA, the Utility will provide program 

management and oversight, vendor referrals, tracking and reporting 

oversight, and regulatory review.  An appliance recycling contractor 

will provide turn-key implementation services, including the pick-up 

and proper disposal of the appliances in an environmentally safe 

manner, application and incentive processing, incentive payments, 

education and training, community outreach, tracking, verification, 

member/customer support, and marketing, jointly with the Utility. 

Members/customers will receive an incentive to have their old, 

working refrigerator or freezer picked up. A dehumidifier or room air 

conditioner can also be scheduled for pick-up in conjunction with a 

refrigerator or freezer pick-up.  Additionally, appliances may be 

dropped off during special events or recycled through participating 

appliance retailers. 

In coordination with the utility, the implementing contractor may 

develop a community appliance recycling offering and recycling 

events. 

The program will be offered either in the summer months or year 

round depending on the local market demand for appliance recycling,  
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Incentives may change based on market and program responses. 

Marketing 

Strategy 
Consumer education and marketing will be key components that 

emphasize the benefits of savings associated with retiring old, 

inefficient appliances and the importance of ensuring proper disposal 

and recycling. 

The marketing and communications strategy will be designed to 

inform members/customers of the availability and benefits of the 

program and how they can participate. To control the implementation 

of this program and scheduling of the appliance pick-up, direct 

marketing will be the primary source of communication.     

Marketing activities will include: 

· Brochures that describe the benefits and features of the program 

including program contact information. The brochures will be 

available for various public awareness events (presentations, 

seminars, etc.). 

· Bill inserts, bill messages and email messages to targeted 

members/customers.   

· Newsletters or magazines will include general information about 

all energy efficiency programs and will be used to feature special 

stories and solicit participation in this program. 

· Informational content on the MECA EO Collaborative Member’s 

website. 

· Member/customer representatives trained to promote the program 

to their members/customers. 

· Presentations to key retailers and supplier groups to actively 

solicit their support in the program. 

Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 
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EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 

The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 
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Residential HVAC Equipment Program 

Program Residential HVAC Equipment Program 

Objective The primary goal of the Residential HVAC Equipment Program is to 

encourage residential members/customers to install energy-efficient 

heating, cooling and water heating equipment.  The installation of 

energy efficiency equipment will be made through HVAC contractors.  

The program will lower the use of electricity and lower energy bills of 

the member/customer.  It also encourages the HVAC contractors to 

development business practices (inventory, training, sales) that would 

promote the use of energy efficiency HVAC equipment.   

Target Market All residential members/customers are eligible for the program.  The 

primary target market is the HVAC contractor who specifies and 

replaces the heating, cooling and water heating equipment in a home. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
The Residential HVAC Equipment Program provides incentives to 

residential members/customers for installing energy-efficient electric 

heating, cooling and water heating equipment. This program will serve 

existing homes installing new equipment and to new homes when 

they do not qualify for the New Home Construction incentives.  

Incentives will be provided to the home owner and will be based on 

fulfilling the energy efficiency requirements.  More specifically, the 

program is designed to: 

· Provide incentives to purchase high efficiency equipment as 

specified within the program.   

· Provide technical information, education and training to 

contractors, builders and homeowners so that they can 

understand the benefits of the high efficiency alternatives and 

provide high efficiency alternatives as the best choice to 

members/customers. 

· Provide a marketing mechanism for contractors and equipment 

distributors to promote high efficiency equipment. 

· Ensure that the participation process is clear, easy to understand 

and simple. 
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Certain barriers exist to the adoption of energy-efficient equipment, 

including lack of investment capital, competition for funds with other 

home investments or amenities, lack of awareness/knowledge about 

the benefits and costs of energy efficiency measures, lack of 

education and skills of the contractor, and technology performance 

uncertainties. If the equipment is replaced without electric efficiency in 

mind, there might not be the opportunity to make these improvements 

until many years later when the equipment fails.  Avoiding this lost 

opportunity at the time of replacement allows energy efficiency to be 

optimized and is usually less costly than equipment replacement at a 

later time.  This program is designed to help overcome these market 

barriers and encourage greater adoption of energy-efficient HVAC 

equipment in the residential market. 

Eligible 

Measures 
Technologies that may be included within this program are high 

efficiency heating, cooling and water heating equipment. Measures 

included are:   

· Central AC units with SEER ratings of 16 or above 

· ECM motors in gas furnaces, air conditioners or heat pumps 

· Geothermal or Air Source Heat Pumps with SEER rating of 15 or 

above. 

· Ductless mini-split systems 

· Heat Pump Water Heaters EF 2.0+ 

· Water heaters with efficiency of 93% or higher 

· Programmable thermostat 

· Water heater savings measures 

· Pool pumps 

Guidelines for equipment specified as high efficiency will change over 

time as market response, technology availability and changes in 

ENERGY STAR® standards.   

Implementation 

Strategy 
With the assistance of MECA, the MECA EO Collaborative Member 

will provide program management and oversight, vendor referrals, 

tracking and reporting oversight, and regulatory review.  The 

implementation contractor will provide training and education, 

application and incentive processing, incentive payments, tracking, 
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verification, technical support, member/customer support, and 

marketing, jointly with the MECA EO Collaborative Member.   

The contractor will also be responsible for supporting contractors and 

distributors with this program including training and 

marketing/promotion support. 

To make the Residential HVAC Equipment Program effective, the 

implementation contractor will work to build a strong trade ally 

relationship with equipment distributors, HVAC contractors and 

plumbing contractors.  Those market participants are key in making 

sure high efficiency HVAC equipment is available, and key for selling 

the high efficiency alternative directly to members/customers as they 

replace their old and failing equipment. The allies use these sales 

motivations and sound business interests in promoting energy 

efficiency to encourage high efficiency sales, which in turn, 

motivate end-users to invest in energy efficiency. Additional water 

heater sales may be achieved through local EO Collaborative 

Member direct sales to their members/customers. 

The incentives for the program will be paid to the member/customer 

as either an instant incentive on the installing contractor’s invoice or a 

direct payment to the member/customer.  Once the equipment is 

installed and is verified as complying with the minimum standards, the 

instant incentive provided on the invoice to the member/customer will 

be paid to the HVAC contractor, or the incentive will be paid to the 

member/customer.  Incentives will be provided to the contractor for all 

qualifying incentives paid each month.   

Marketing 

Strategy 
The marketing and communications strategy will be designed to 

inform homeowners, contractors and equipment distributors of the 

availability and benefits of the program and how they can participate 

in the program.  Trade allies are integral to the successful delivery of 

prescriptive energy efficiency programs and are the primary means 

for reaching most residential end-users. These partners are often 

the members/customers first and only point-of-contact and a trusted 

resource for information on high efficiency equipment when making 

energy-related decisions. The strategy will include outreach to key 

partners and trade allies including contractors, equipment distributors, 

trade associations, and other parties of interest in the market. An 

important part of the marketing plan will be the content and 

functionality on the MECA EO Collaborative Members’ website, which 
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will direct members/customers to information about the program.  

Marketing and communications plan will include: 

· Education seminars implemented in each market area to provide 

details about the benefits of the program and how to participate in 

the program.  The seminars will be tailored to the needs of 

homeowners, contractors and equipment distributors.  

· A combination of strategies includes outreach and presentations 

at professional and community forums and events, and through 

direct outreach to key contractors such as: 

o Brochures that describe the benefits and features of the 

program including program application forms and worksheets.  

They will be available through various public awareness 

events (presentations, home shows, etc.). 

o Print advertisements to promote the program placed in 

selected local media including the local area newspapers and 

trade publications. 

o Newsletters and magazines will include general information 

about all energy efficiency programs and will be used to 

feature special stories and solicit participation in this program. 

o MECA EO Collaborative Member’s website content providing 

program information resources, contact information, 

downloadable application forms and worksheets, and links to 

other relevant service and information resources. 

o Presence at conferences and public events used to increase 

general awareness of the program and distribute program 

promotional materials. 

o Presentations to members/customers and trade allies to 

actively solicit their participation in the program. 

· The marketing strategy will identify key member/customer 

segments and groups for targeted marketing, and will prepare 

specific outreach activities for these members/customers. 

With the assistance of MECA, the MECA EO Collaborative Member 

will oversee the development of content, messaging, branding, and 

calls to action of all of the marketing and collateral materials used to 

promote the program. 
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Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 

The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 
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Residential Solar Program 

Program Residential Solar Program 

Objective The primary goal of the Residential Solar Program is to encourage 

residential members/customers to install energy-saving solar 

equipment.  The installation of energy-saving solar equipment will be 

made through contractors specializing in solar equipment 

technologies.  The program is designed to lower the use of electricity 

and lower energy bills of the member/customer.  The program will 

encourage solar contractors to use the program to promote solar 

technologies as a viable electric energy alternative.   

This program is offered at the utility’s option. 

Target Market All residential members/customers are eligible for the program.  At the 

utility’s option, the program offers members/customers the opportunity 

to participate individually or collectively. The target markets will 

include the member/customer and contractors who specialize in solar 

technology installations. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
The Residential Solar Program provides incentives to residential 

members/customers for installing or participating in the installation of 

qualifying energy-saving solar systems. More specifically, the program 

is designed to: 

· Provide incentives to purchase and install electricity producing 

solar equipment as specified within the program.   

· Provide technical information, education and training to 

contractors and homeowners so that they can understand the 

benefits of solar systems. 

· Provide a marketing mechanism for contractors and solar 

equipment distributors to promote electricity producing solar 

equipment. 

· Ensure that the participation process is clear, easy to understand 

and simple. 

Certain barriers exist to the adoption of solar equipment, including 

lack of investment capital, competition for funds with other home 
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investments or amenities, lack of awareness/knowledge about the 

benefits and costs of solar systems, lack of education and skills of the 

contractor, and technology performance uncertainties. This program is 

designed to help overcome these market barriers and encourage 

greater adoption of energy-saving solar equipment in the residential 

market. 

Eligible 

Measures 
Technologies that may be included within this program are energy-
saving solar equipment that produce electricity. To provide program 
flexibility, specific technologies and installations will be approved on a 
case-by-case basis.   

Implementation 

Strategy 
With the assistance of MECA, the MECA EO Collaborative Member 

will provide program management and oversight, vendor referrals, 

tracking and reporting oversight, and regulatory review.  The 

implementation contractor will provide training and education, 

application and incentive processing, incentive payments, tracking, 

verification, technical support, member/customer support, and 

marketing, jointly with the MECA EO Collaborative Member.   

The implementation contractor will also be responsible for supporting 

solar contractors and distributors with this program including training 

and marketing/promotion support. 

The incentives for the program will be paid to the member/customer.     

Marketing 

Strategy 
The marketing and communications strategy will be designed to 

inform homeowners, solar contractors and solar equipment 

distributors of the availability and benefits of the program and how 

they can participate in the program.  An important part of the 

marketing plan will be the content and functionality on the MECA EO 

Collaborative Members’ website, which will direct members/customers 

to information about the program.  

The marketing strategy will be utility based and will be coordinated 

closely with the utility’s communications with their 

members/customers. 

The strategy will also include outreach and presentations at 

professional and community forums and events, and through direct 

outreach to key contractors. 

With the assistance of MECA, the MECA EO Collaborative Member 

will oversee the development of content, messaging, branding, and 
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calls to action of all of the marketing and collateral materials used to 

promote the program. 

Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 

The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 
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Residential Audit/Weatherization/New Construction/Behavioral Program 

Program Residential Audit/Weatherization/New 

Construction/Behavioral Program 

Objective The objective of the Residential Audit/Weatherization/New 

Construction/Behavioral Program is to provide information, incentive 

and support for members/customers to improve the energy efficiency 

of their homes in areas not address by the other EO Programs. Most 

of the focus is on building shell insulation and infiltration.  

This program offers EO Collaborative Members at cost-effective way 

to reach members/customers that may not participate in other 

programs. 

Audit and Weatherization 

The Audit and Weatherization part of the program will include online 

energy information and easy to install measures to help 

members/customers take action to reduce energy use.  It will also 

include weatherization for manufactured homes. 

New Construction 

The New Construction part of the program is to encourage residential 

members/customers to build more efficient new homes and to install 

energy-efficient lighting, heating and cooling equipment, and improve 

building envelope efficiency in new homes.   

Behavioral 

The behavioral part of the program will include programmable 

thermostat and member/customer use reporting. 

Target Market Audit and Weatherization 

All residential members/customers are eligible for the online energy 

survey and energy saving measures kit. At the utility’s option and 

depending on available resources, an in-home audit (assessment) 

with direct install measures may be included.  

New Construction 

All residential members/customers and builders constructing new 

single family homes in the utility’s service territories are eligible for 

this program.  The primary target market is the custom and 
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production builders and developers of new homes. 

Behavioral 

At the utility’s option and depending on available resources, the 

behavioral components of the program may be offered. 

· The thermostat measure will be offered to all residential 

members/customers. 

· The member/customer usage reporting program will be 

delivered to those members/customers identified by the utility 

as having the greatest opportunity to save energy. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
Audit and Weatherization 

The single family market has significant barriers to energy efficiency.  

The primary barrier is a lack of awareness and knowledge as to the 

ways that they can improve their home and change behaviors to save 

energy.  Another major barrier is the lack of funds to make needed 

improvements to their homes that would save energy and money.  

Home owners have little time to implement or knowledge of energy 

efficiency measures.  By providing online home energy audit (as part 

of the Residential Educational Program) and energy savings kits, the 

homeowner can improve their efficiency and reduce energy costs.  

This program is designed to actively engage members/customers to 

help overcome these barriers and improve energy efficiency for this 

member/customer group who has large energy needs and a large 

potential for savings. 

The residential Audit and Weatherization part of the program provides 

an energy savings kit to residential members/customers who 

complete the online energy survey. 

· Receiving the energy saving kit interacts with the online home 

energy audit that is included in the Educational Program. 

· For completing the self-audit information for the online energy 

survey, the member/customer will receive an energy savings kit 

that includes easy to install energy saving measures.  

At the utility’s option, an in-home audit (assessment) may be offered. 

Besides the assessment, energy efficiency measures such as 
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CFLs/LEDs, low flow shower heads and faucet aerators leaders, pipe 

insulation and smart power strips will be installed by the assessor. 

New Construction 

The Residential New Construction program provides assistance and 

encouragement for builders to build more efficient new homes and to 

install energy-efficient lighting, heating and cooling equipment, and 

improve the building envelope efficiency in new homes. The program 

provides financial bonuses for the installation of high efficiency 

appliances and kits that include high efficiency lighting and other 

energy saving measures.  

Certain barriers exist to the adoption of energy efficiency measures, 

including lack of investment capital, competition for funds with other 

home investments or amenities, lack of awareness/knowledge about 

the benefits and costs of energy efficiency measures, lack of 

education and skills of the builder, and technology performance 

uncertainties.  If the home is not designed and constructed with 

electric efficiency in mind, there might not be the opportunity to make 

these improvements until many years later when the equipment fails 

or further building remodeling occurs.  Avoiding this lost opportunity 

at the time of design and construction allows energy efficiency to be 

optimized and is usually less costly than equipment replacement or 

redesign.  This program is designed to help overcome these market 

barriers and encourage greater adoption of energy efficiency 

measures in the new construction residential market. 

Behavioral 

The thermostat program provides incentives for the installation of a 

programmable thermostats and programmable thermostats with Wi-Fi 

connectivity. 

The member/customer usage reporting component of the program 

will help members/customers understand how and when they’re using 

energy and provide suggestions and tips to use energy more 

efficiently and reduce their energy use. 

Eligible 

Measures 
Audit and Weatherization 

The technologies to be included in the energy savings kit are: 

· 5 CFLs/LEDs 

· 2 energy efficient faucet aerators 
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· 1 energy efficient showerhead  

When an in-home assessment is conducted, additional measures 

may be included but not limited to pipe insulation and smart power 

strip. 

When providing the weatherization component of this program in the 

electrically heated manufactured home market, duct sealing may also 

be included. 

New Construction 

The technologies to be included within the New Construction part of 

the program are high efficiency appliances and other energy 

efficiency measures.   

Behavioral 

· An incentive will be provided for the installation of a 

programmable thermostat. 

· For the usage reporting component of this program, the 

member/customer will be encouraged to generally use less 

energy and install higher efficiency measures. 

Measures may be added or removed based on market response, 

technology availability and changes in efficiency or building code 

standards.   

Implementation 

Strategy 
With assistance from MECA, the MECA EO Collaborative Member 

will provide program management and oversight, vendor referrals, 

tracking and reporting, oversight, and regulatory review.  An 

implementation contractor will provide turn-key implementation 

services including training and education, application and incentive 

processing, incentive payments, tracking, verification, technical 

support, member/customer support, and marketing, jointly with the 

MECA EO Collaborative Member. 

Audit and Weatherization 

The energy survey is offered through the online energy survey. When 

the self-audit is completed, the member/customer will be sent an 

energy savings kit containing easy to install energy efficiency 

measures.  The implementing contractor will be responsible for 

sending the energy efficiency kits. 

Where utilities choose to provide in-home energy assessments, the 
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implementation contractor will provide these assessments and install 

energy efficiency measures at no charge to the member/customer. 

For manufactured home weatherization, the implementation 

contractor will solicit participation, provide the energy assessment 

and conduct the weatherization project. 

New Construction 

The implementation contractor will provide bonus incentives for the 

installation of high efficiency appliances and HVAC equipment and 

will provide energy efficiency kits that can be used by the 

member/customer to save energy.   

The implementation of this program will be coordinated with the 

member’s/customer’s gas provider where gas and electricity are 

saved as the result of the installation of high efficiency insulation or 

infiltration measures. 

Behavioral 

The implementation contractor will provide incentives for the 

purchase and installation of programmable thermostats. This program 

will provide two thermostat incentive levels – one incentive level for 

members/customers wishing to install a programmable thermostat 

and a higher incentive level for members/customers wishing to install 

a more expensive Wi-Fi communicating thermostat. 

Where the utility chooses to implement a member/customer use 

reporting based behavioral component to this program, the 

implementing contractor will work with utility to acquire the 

appropriate data needed to provide customized reporting for 

participating members/customers. 

Marketing 

Strategy 
Marketing activities for the three components of this program may 

generally include: 

· Direct mail to potential participant members/customers based on 

zip code. 

· Newsletters and magazines will include general information about 

all energy efficiency programs and will be used to feature special 

stories and solicit participation in this program. 

· Website content providing program information resources, contact 

information, downloadable application forms and worksheets, and 
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links to other relevant service and information resources. 

· Presence at conferences and public events used to increase 

general awareness of the program and distribute program 

promotional materials. 

· Presentations to key members/customers and member/customer 

groups to actively solicit their participation in the program. 

· Public relations materials and general media. 

· Brochures that describe the benefits and features of the program 

including program contact information. The brochures will be 

available for various public awareness events (presentations, 

seminars, etc.). 

· Bill inserts, bill messages and email messages to targeted 

members/customers.   

· Informational content on the MECA EO Collaborative Member’s 

websites. 

· Member/customer representatives trained to promote the program 

to their members/customers. 

Audit and Weatherization 

Promotional materials will be developed for all residential 

members/customers.     

The marketing and communications strategy will be designed to 

inform members/customers of the availability and benefits of the 

program and how they can participate.   

The energy efficiency kit which is available to members/customers 

completing the online audit will be promoted through the online audit 

website. 

Where the utility ops to provide in-home energy assessments, the 

utility will identify those members/customers to which the program will 

be made available. Direct mail materials explaining the benefits of the 

program and the ways in which members/customers can participate 

will be mailed to the members/customers soliciting their participation. 

Weatherization for electrically heated manufactured homes will be 

promoted through general program communications and utility 

references. 
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New Construction 

Promotional materials will be developed for home owners and 

developers on the benefits of constructing and energy efficiency 

home. This education will be through a combination of workshops 

and direct meetings with key market participants in the area. 

The marketing and communications strategy will be designed to 

inform homeowners, builders and developers of the availability and 

benefits of the program and how they can participate in the program.  

The strategy will include outreach to key partners and trade allies 

including builders, developers, architects, contractors, equipment 

distributors, trade associations, and other parties of interest in the 

market.  An important part of the marketing plan will be the content 

and functionality on the utility’s website, which will direct 

members/customers to information about the program.   

More specifically, the marketing and communications plan will 

include: 

· Educational seminars to provide details about how to participate 

in the program. The seminars will be tailored to the needs of 

homeowners, builders, developers and architects.  

· A combination of strategies including local media advertising, 
outreach and presentations at professional and community 
forums and events, and through direct outreach to key builders 
and developers.  

Behavioral 

The thermostat incentive program will be promoted to the HVAC trade 

allies in the HVAC products program and to retail stores as part of the 

High Efficiency Products Program. 

Where the utility ops to include a member/customer use reporting 

program, the utility will provide the implementation contractor with 

information needed to contact, enroll and serve perspective 

participants. Those members/customers participants will be solicited 

to participate in the program through direct mail (and email when 

available). 
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Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 

The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 



AThayer 

Exhibit 1 

 

Energy Efficiency Optimization Plan 2016-2019 Page 39 

 

Residential Farm Service Program 

Program Residential Farm Services Program 

Objective The primary objective of the Residential Farm Services Program is to 

encourage residential farm operations to install energy-efficient 

measures in existing and new facilities.   

Target Market All residential farm members/customers are eligible for the program. 

The target market also includes trade allies supporting the farm 

producer industry. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
This program provides prescriptive and custom incentives to 

residential farm members/customers for the installation of energy-

efficient equipment for numerous agricultural applications including 

but not limited to lighting, motors and drives, controls, heating, 

ventilation and refrigeration equipment and custom incentives for the 

installation of innovative and unique energy-efficient equipment and 

controls.  Having a custom incentive allows efficiency measures and 

systems to be installed for situations specific to that 

member’s/customer’s application or process.   

Prescriptive Incentive 

The prescriptive incentives are structured to broadly apply to many 

common energy efficiency measures that are similar across many 

types of farm production operations.  Having a simple program 

structure and incentive schedule for common equipment and 

applications provides members/customers and the market suppliers 

with certainty and ease of use regarding the incentives they will 

receive for installing a wide variety of energy efficiency measures. 

Custom Incentive 

Custom incentives for the installation of innovative and unique 

energy-efficient equipment and controls are to be offered on a per 

kWh basis based on pre-approved engineering estimates.  This 

program targets energy savings equipment or processes as well as 

applications with so much variability in operating characteristics that 

standardized savings cannot be assumed across the farm producer 
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base.  This program also includes those technologies that are new to 

the market and have not yet established baseline savings. 

More specifically, the program is designed to: 

· Provide incentives to farm owners and operators for the 

installation of high efficiency equipment and controls. 

· Provide the knowledge necessary and market demand to justify 

the marketing of high efficiency measures by electrical 

contractors, mechanical contractors, and their distributors. 

· Ensure that the participation process is clear, easy to understand 

and simple. 

Where applicable, the MECA EO Collaborative Member will work with 

the gas company supplying services to the member/customer to 

coordinate incentives, processing and assistance for those measures 

or systems that apply to both fuels (ex: building shell measure 

improvements). 

Certain barriers exist to the adoption of energy efficiency measures, 

including lack of investment capital, competition for funds with other 

capital improvements, lack of awareness/knowledge about the 

benefits and costs of energy efficiency measures, high transaction 

and information research costs, and technology performance 

uncertainties.  This program is designed to help overcome these 

market barriers and encourage greater adoption of energy efficiency 

measures in the farm producer market.  The premise of the program 

is that through engagement and education with the market 

participants and through member/customer incentives to reduce 

upfront costs, the risks to energy efficiency implementation will be 

reduced and the rewards from the savings will become more 

apparent thus increasing adoption. 

Outdoor Lighting 

To improve efficiency of outdoor lighting, the utility may provide 

incentives for the installation of LED fixtures. 

Eligible 

Measures 
Prescriptive Incentive 

Technology categories for which prescriptive incentives have been 

established include the following.   

· High efficiency lighting 
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· High-efficiency commercial equipment 

· Timer for engine block heater 

· Motors/pumps/drives 

· Fans 

· Low-energy livestock waterer 

· Refrigeration Equipment 

· Heat recovery tank 

· Variable speed controller for vacuum pump 

· Electric or solar water heaters for dairy farm milk houses 

· Dairy refrigeration tune-ups 

· MSU farm energy audit 

· Controls 

· Other 

Specific technologies included in the program will change over time 

based on codes and standards, changing market needs, introduction 

of new technologies and market adoption rates.   

Custom Incentive 

For the effective use of custom incentives, flexibility is the key.  

Technologies that are unique to that member/customer, new to the 

market or have a wide range of savings based on their application 

cannot be covered by prescriptive incentives due to their variability.  

However these variable energy savings technologies can be 

significant and encouraged with custom incentives.  Measures must 

show electric energy savings through accepted engineering analysis 

that will be reviewed and pre-approved by the utility for the incentive.  

Measures cannot receive a custom incentive if they are eligible for a 

prescriptive incentive unless they are in combination with other 

measures or systems that makes them unique.   

Measures may be added or removed based on market response, 

technology availability and changes in efficiency standards.   

Outdoor Lighting 

The selected LED technology will be used to replace 175 W mercury 
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vapor and 100 W high-pressure sodium fixtures. 

Implementation 

Strategy 
Prescriptive Incentive 

With assistance from MECA, the MECA EO Collaborative Member 

will provide program management and oversight, vendor referrals, 

tracking and reporting, oversight, and regulatory review.  An 

implementation contractor will provide turn-key implementation 

services including training and education, application and incentive 

processing, incentive payments, tracking, verification, technical 

support, member/customer support, and marketing, jointly with the 

MECA EO Collaborative Member.   

The key to program success is twofold.  First, the utility will engage 

farm producer member/customer participants by using their existing 

market delivery channel.  This market delivery channel includes 

manufacturers, distributors, consultants, engineers and contractors.  

The program staff will educate, partner and engage these important 

market actors in the program.  Through these existing market actors 

who have relationships with farm producer members/customers, the 

new high efficiency technology will be offered to members/customers 

as a viable option.  To support the market participants, the program 

also includes farm member/customer educational and promotional 

pieces designed to assist facility owners, operators and decision 

makers with the information necessary to improve the energy 

efficiency of the systems in their facilities.  Second, the utility will use 

account management resources that have direct relationships with 

members/customers and can help identify opportunities to participate 

in the program.  These resources will build member/customer 

awareness, educate the member/customer on opportunities and 

connect interested members/customers with the appropriate 

participating contractors. 

Incentives will be offered to reduce the cost of the energy-efficient 

equipment and will vary based on cost-effectiveness and market 

response.  The program strives to cover a minimum of 50% of the 

incremental equipment cost of the measure to stimulate the market if 

it is cost-effective; however, depending on the acceptance of a 

measure in the marketplace, 50% is not always needed.  Additional 

guidelines may be established such as total incentives available per 

member/customer per year to assure that funds are allocated across 

all farm member/customer opportunities. 
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Where applicable, the MECA EO Collaborative Member will work with 

the gas company supplying services to the member/customer to 

coordinate incentives, processing and assistance for those measures 

or systems that apply to both fuels (ex: building shell measure 

improvements). 

Custom Incentive 

Work to achieve cost effective energy savings with custom incentives 

will center on working with farm members/customers to apply energy 

efficiency in unique ways to their operations and processes and 

working with the industry participants to find the right solutions to their 

needs.  The primary key to success is utilizing the existing 

relationships of the utility’s internal staff that has relationships with 

their farm members/customers and can help identify opportunities to 

participate in the program.  These resources will build 

member/customer awareness, educate the member/customer, and 

work with engineering staff, supporting engineering firms and Energy 

Service Companies.  Through the engagement of the market 

participants throughout the delivery channel, additional projects can 

be identified and potential solutions suggested.  These participants 

include manufacturers, distributors, trade associations, consultants, 

engineers and contractors.  The program will be supported by utility 

staff for educating, partnering and engaging these important 

participants in the program as they also discuss other program 

offerings.   Through these existing market participants who have 

relationships with residential farm members/customers, new high 

efficiency technology and custom program solutions will be offered to 

members/customers as a viable option.  To support the market 

participants, the program also includes member/customer educational 

and promotional pieces designed to assist facility owners, operators 

and decision makers with the information necessary to improve the 

energy efficiency of the systems in their facilities.   

Utility’s account managers will promote the program to their farm 

members/customers directly and cross promote it with other 

programs. 

Custom incentives will be set using a per kWh basis so energy 

savings will be rewarded.  Incentive levels will vary over time based 

on costs and market need but will typically be established in one year 

increments.  Many new technologies will have higher incentive levels 

and migrate to a lower incentive level over time as they gain 
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acceptance within the market.  This approach gives appropriate 

signals to the market about new technologies or riskier technologies 

that have significant savings potential.  Other guidelines to reduce 

free ridership will also be established. These guidelines may include: 

· Simple payback for the project must be between 1 year and 8 

years after the incentive is applied.  Incentives can be adjusted to 

meet the payback criteria. 

· Program incentives will not exceed 50% of the installed project 

cost. 

· The MECA EO Collaborative Member reserves the right to adjust 

these guidelines over time and to make exceptions. 

One barrier to getting custom measures identified and installed is 

getting members/customers to spend funds to analyze the 

opportunity and savings.  To help address this issue, 

assessment/audit grants will be available to members/customers for 

up to $500 of the analysis cost not to exceed an amount to be 

determined for facilities.  

Outdoor Lighting 

If this option is selected by the utility for implementation, the utility will 

provide program details to those members/customers who are using 

175 W mercury vapor and 100 W high-pressure sodium fixtures. For 

those members/customers who choose to participate, the utility will 

install the LED fixtures. 

Marketing 

Strategy 
Educational and promotional materials will be developed for farm 

owners and operators on the benefits of energy efficiency 

improvements and improved systems performance, including 

educational brochures, farm member/customer and market provider 

seminars, program promotional material, and website content.  

Specific educational, training and promotional efforts will be aimed at 

market participants such as electrical contractors, building supply 

firms, and distributors to help them promote efficient measures to 

their members/customers.  This education will be through a 

combination of mailings and direct meetings with key market 

participants. 

A free engine block heater will be used to generate program leads. 

The marketing and communications strategy will be designed to 
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inform farm producer members/customers of the availability and 

benefits of the program and how they can participate in the program.  

The strategy will include outreach to key partners and market 

participants including A&E firms, Energy Services Companies, the 

equipment supply community, the contractor community, relevant 

professional and trade associations and other interested parties.  An 

important part of the marketing plan will be content and functionality 

on the MECA EO Collaborative Member’s website, which will direct 

farm members/customers to information about the program.   

Marketing and communications plan will include: 

· Education seminars will provide details about the program and 

how to participate in the program.   

· A combination of strategies including media advertising, outreach 

and presentations at professional and community forums and 

events, and through direct outreach to key members/customers of 

the farm community and member/customer representatives such 

as: 

o Brochures that describe the benefits and features of the 

program including program application forms and worksheets.  

o Targeted direct mailings used to educate members/customers 

on the benefits of the program and explaining how they can 

apply. 

o Member/customer and trade partner outreach and 

presentations informing interested parties about the benefits 

of the program and how to participate. 

o Print advertisements to promote the program placed in 

selected local media including newspapers and trade 

publications in the utility’s service territories. 

o Newsletters and magazines will include general information 

about all energy efficiency programs and will be used to 

feature special stories and solicit participation in this program. 

o Website content providing program information resources, 

contact information, downloadable application forms and 

worksheets, and links to other relevant service and 

information resources. 

o The utility’s’ account managers informing their assigned 

accounts about the program during their regular 
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communications. 

o Presence at conferences and public events used to increase 

general awareness of the program and distribute program 

promotional materials. 

o Presentations to key members/customers and 

member/customer groups to actively solicit their participation 

in the program. 

The marketing strategy will identify key member/customer segments 

and groups for target marketing, and will prepare specific outreach 

activities for these members/customers. 

Outdoor Lighting 

With assistance from the program implementation contractor, the 

utility selecting this program option will develop educational and 

promotional materials for members/customers that currently have 175 

W mercury vapor and 100 W high-pressure sodium fixtures and could 

benefit from LED energy efficiency improvements. If this option is 

selected by the utility for implementation, the utility will promote the 

program by providing program details to those members/customers 

who are using 175 W mercury vapor and 100 W high-pressure 

sodium fixtures. 

Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 1/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 
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The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 
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Residential Educational Services Program 

Program Residential Educational Services Program 

Objective The objective of the Educational Services Programs is to provide 

information and education about energy efficiency and conservation.  

The educational information will be delivered through many media and 

communication channels. These educational programs will provide 

the basis for more program specific efforts aimed at getting 

members/customers to participate in the utility’s Energy Optimization 

portfolio of programs. 

Target Market The target markets are all member/customer segments served by the 

Energy Optimization Programs. Trade allies will also be a targeted 

market. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
The Educational Program will provide information about energy 

efficiency and conservation, giving members/customers valuable 

information on the benefits of participation, what they need to do to 

participate and how to sign up for the program.   

The Educational Services Programs will increase member/customer 

participation in the programs by making members/customers aware of 

the benefits of energy efficiency and conservation programs, 

educating the member/customer about how much energy and cost 

savings they can expect, and the long-term environmental benefits 

associated with these actions. 

The Educational Services Program will be primarily focused on the 

members/customers, but it will also to make it easy for trade allies to 

support the energy efficiency programs. 

Besides generally supporting all energy efficiency programs, the 

Educational Program will directly implement the energy efficiency 

online self-audit program.  Besides providing an online audit, the 

program will also provide a connection to other programs and provide 

materials members/customers need to participate. 

Program education and information will be provided through many 

different channels.  The following are examples of channels that might 
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be used. 

· Member/customer representatives trained to promote the 

program to their members/customers 

· Informational content on the MECA EO Collaborative 

Members websites 

· Magazine and newsletters that will include general information 

about all energy efficiency programs 

· Residential seminars 

· Trade ally seminars/education 

· Radio advertising 

· Print advertising 

· Bill inserts  

· Events and trade shows 

· School programs 

· Trade publication advertising 

Eligible 

Measures 
The Educational Services Programs will not include eligible measures 

but will support and promote energy efficiency and conservation 

messages. 

Implementation 

Strategy 
The Educational Services Programs will provide general information 

on energy efficiency and conservation in support of the program 

specific marketing messages. 

The implementation of this program will be coordinated with all MECA 

EO Collaborative Members.  

Marketing 

Strategy 
Marketing strategy for the Educational Program is to have general 

information about energy efficiency and conservation readily available 

to members/customers enabling them to understand the benefits of 

participating. Cost savings as well as the long-term environmental 

benefits will be communicated. 

Magazines and newsletters will include general information about all 

energy efficiency programs and will be used to feature special stories 

and events promoting specific programs. 

Besides achieving energy saving by installing energy efficiency 
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measures through the energy efficiency programs, low-cost/no-cost 

energy savings will be promoted with other publications distributed 

directly to interested members/customers. 

Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V Process evaluation will be conducted under the direction of the MECA 

EO Collaborative. 
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Residential Pilot Programs 

Program Residential Pilot Programs  

Objective The objective of the Pilot Programs is to make current programs as 

effective as possible for members/customers and test and develop 

new program designs, test new marketing strategies and approaches 

to most effectively serve the energy needs of members/customers, 

and to test the energy saving impact of emerging technologies. 

Target Market All member/customer segments will be served by the pilot programs.  

Program design and new marketing approaches will be tested to 

reach “hard-to-reach” market segments.  For example, these markets 

might include the non-English speaking community.  This may require 

a test of social marketing techniques and unique partnerships for 

effectively delivering energy information, education and programs. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
The Pilot Programs is designed to enrich the effectiveness of the 

Energy Optimization Programs.  The Pilot Programs will evolve over 

time and will be dictated by the changing needs of 

members/customers and new technologies.  An important component 

of the Pilot Programs will be to conduct member/customer research to 

get the “voice of the member/customer” related to current and future 

programs and technologies.   

The Energy Optimization Programs are designed to permit all 

members/customers to have reasonable access to program benefits.  

The Pilot Programs will help improve the effectiveness and 

member/customer reach of the Energy Optimization Programs. 

The Pilot Programs provides incentives to introduce new products to 

demonstrate proof of product, technology application, technology 

acceptance and market acceptance. The Pilot Programs also 

determines product performance, member/customer satisfaction and 

energy saving of emerging technologies. 

At the option of the utility, concepts and energy savings of prepaid 

metering may be tested. This pilot program will test market 

acceptance, technology, communication and energy savings. 
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Eligible 

Measures 
Different technologies, programs or marketing approaches will be 

considered in the Pilot Programs.  These are just examples and are 

not necessarily ideas that will be tested. 

· Technologies investigated 

o Phantom load reduction devices  

o Wireless load control systems  

o Prepaid metering 

· New programs studied 

o Broader application of LEDs  

o Other new lighting technologies and applications 

· New marketing approaches 

o Deliver marketing messages through social networks 

o Test new marketing approaches for soliciting income 

qualified participation 

o Work with colleges to test new technologies, programs 

or approaches to the market 

o Work with farm support organizations to test 

comprehensive approaches to agriculture producer 

optimization 

Implementation 

Strategy 
The Pilot Programs ideas and direction will come from feedback from 

the current programs, “voice of the member/customer” research and 

Utility and implementation contractor staff. 

The implementation of this program will be coordinated with other 

Members of the MECA EO Collaborative. 

Marketing 

Strategy 
Marketing strategy of the Pilot Programs will be dictated by the 

technology, the program or marketing approach being tested. 
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Milestones The Pilot Programs’ roll of enhancing the effectiveness of the energy 

efficiency programs requires feedback from previous programs and 

ongoing feedback as programs are implemented.  If a program is not 

reaching the intended market or there are pockets within the market 

segment not being served, a plan will be designed to improve 

program performance.  This plan will be tested as part of the Pilot 

Programs. 

Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V Impact and process evaluation may be conducted on each Pilot 

Programs. This evaluation will be conducted under the direction of the 

MECA EO Collaborative. 
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· Commercial & Industrial Programs 

C&I General Business Services Program 

Program C&I General Business Services Program 

Objective The primary objective of the Commercial and Industrial (C&I) 

General Business Services Program is to encourage commercial 

and industrial (C&I) members/customers to install energy-efficient 

measures in existing and new facilities.   

Target Market All C&I members/customers are eligible for the program.  

Members/customers who elect to implement a self-directed energy 

optimization plan are not eligible.   

The target market also includes trade allies serving C&I 

members/customers. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
This program provides prescriptive incentives to C&I 

members/customers for the installation of energy-efficient equipment 

for numerous applications including but not limited to lighting, motors 

and drives, controls, heating ventilation and air conditioning (HVAC), 

refrigeration, and food service equipment and custom incentives for 

the installation of innovative and unique energy-efficient equipment 

and controls.  Having a custom incentive allows efficiency measures 

and systems to be installed for situations specific to that 

member’s/customer’s application or process.  

Prescriptive Incentive 

The prescriptive incentives are structured to broadly apply to many 

common energy efficiency measures that are similar across many 

C&I market segments.  Having a simple program structure and 

incentive schedule for common equipment and applications provides 

members/customers and the market suppliers with certainty and 

ease of use regarding the incentives they will receive for installing a 

wide variety of energy efficiency measures.  

Custom Incentive 

Custom incentives for the installation of innovative and unique 

energy-efficient equipment and controls will be offered on a per kWh 
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basis based on pre-approved engineering estimates.  This program 

targets energy savings equipment or processes as well as 

applications with so much variability in operating characteristics that 

standardized savings cannot be assumed across the 

member/customer base.  This program also includes those 

technologies that are new to the market and have not yet 

established baseline savings. 

More specifically, the program is designed to: 

· Provide incentives to facility owners and operators for the 

installation of high efficiency equipment and controls. 

· Provide the knowledge necessary and market demand to justify 

the marketing of high efficiency measures by electrical 

contractors, mechanical contractors, and their distributors. 

· Ensure that the participation process is clear, easy to understand 

and simple. 

Where applicable, the MECA EO Collaborative Member will work 

with the gas company supplying services to the member/customer to 

coordinate incentives, processing and assistance for those 

measures or systems that apply to both fuels (ex: building shell 

measure improvements). 

Certain barriers exist to the adoption of energy efficiency measures, 

including lack of investment capital, competition for funds with other 

capital improvements, lack of awareness/knowledge about the 

benefits and costs of energy efficiency measures, high transaction 

and information research costs, and technology performance 

uncertainties.  This program is designed to help overcome these 

market barriers and encourage greater adoption of energy efficiency 

measures in the C&I market.  The premise of the program is that 

through engagement and education with the market participants and 

through member/customer incentives to reduce upfront costs, the 

risks to energy efficiency implementation will be reduced and the 

rewards from the savings will become more apparent thus increasing 

adoption. 

Outdoor Lighting 

To improve efficiency of outdoor lighting, the utility may provide 

incentives for the installation of LED fixtures. 



AThayer 

Exhibit 1 

 

Energy Efficiency Optimization Plan 2016-2019 Page 57 

 

Eligible 

Measures 
Prescriptive Incentive 

Technology categories for which prescriptive incentives have been 

established include the following.   

· High Efficiency Lighting 

· HVAC Equipment 

· Motors/Pumps/Drives 

· Refrigeration Equipment 

· Food Service Equipment 

· Controls 

· Other 

Specific technologies included in the program will change over time 

based on codes and standards, changing market needs, introduction 

of new technologies and market adoption rates.   

Custom Incentive 

For the effective use of custom incentives, flexibility is the key.  

Technologies that are unique to that member/customer, new to the 

market or have a wide range of savings based on their application 

cannot be covered by prescriptive incentives due to their variability.  

However these variable energy savings technologies can be 

significant and encouraged with custom incentives.  Measures must 

show electric energy savings through accepted engineering analysis 

that will be reviewed and pre-approved by the utility for the incentive.  

Measures cannot receive a custom incentive if they are eligible for a 

prescriptive incentive unless they are in combination with other 

measures or systems that makes them unique.   

Measures may be added or removed based on market response, 

technology availability and changes in efficiency standards.   

Outdoor Lighting 

The selected LED technology will be used to replace 175 W mercury 

vapor and 100 W high-pressure sodium fixtures. 

Implementation 

Strategy 
Prescriptive Incentive 

With assistance from MECA, the MECA EO Collaborative Member 

will provide program management and oversight, vendor referrals, 
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tracking and reporting, oversight, and regulatory review.  The 

implementation contractor will provide turn-key implementation 

services including training and education, application and incentive 

processing, incentive payments, tracking, verification, technical 

support, member/customer support, and marketing, jointly with the 

MECA EO Collaborative Member.   

The key to program success is twofold.  First, the contractor will 

engage member/customer participants by using their existing market 

delivery channel.  This market delivery channel includes 

manufacturers, distributors, consultants, engineers and contractors.  

The program will have resources dedicated to educating, partnering 

and engaging these important market actors in the program.  

Through these existing market actors who have relationships with 

C&I members/customers, the new high efficiency technology will be 

offered to members/customers as a viable option.  To support the 

market participants, the program also includes member/customer 

educational and promotional pieces designed to assist facility 

owners, operators and decision makers with the information 

necessary to improve the energy efficiency of the systems in their 

facilities.  Second, the utility will use internal staff resources that 

have direct relationships with members/customers and can help 

identify opportunities to participate in the program.  These resources 

will build member/customer awareness, educate the 

member/customer on opportunities and connect interested 

members/customers with the appropriate participating contractors. 

Incentives will be offered to reduce the cost of the energy-efficient 

equipment and will vary based on cost-effectiveness and market 

response.  The program strives to cover a minimum of 50% of the 

incremental equipment cost of the measure to stimulate the market if 

it is cost-effective; however, depending on the acceptance of a 

measure in the marketplace, 50% is not always needed.  Additional 

guidelines may be established such as total incentives available per 

member/customer per year to assure that funds are allocated across 

all member/customer opportunities. 

Where applicable, the MECA EO Collaborative Member will work 

with the gas company supplying services to the member/customer to 

coordinate incentives, processing and assistance for those 

measures or systems that apply to both fuels (ex: building shell 

measure improvements). 
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Custom Incentive 

Work to achieve cost effective energy savings with custom 

incentives will center on working with members/customers to apply 

energy efficiency in unique ways to their operations and processes 

and working with the industry participants to find the right solutions 

to their needs.  The primary key to success is utilizing the existing 

relationships of the utility’s internal staff that has relationships with 

members/customers and can help identify opportunities to 

participate in the program.  These resources will build 

member/customer awareness, educate the member/customer, and 

work with engineering staff, supporting engineering firms and Energy 

Service Companies.  Through the engagement of the market 

participants throughout the delivery channel, additional projects can 

be identified and potential solutions suggested.  These participants 

include manufacturers, distributors, trade associations, consultants, 

engineers and contractors.  The program will have staff dedicated to 

educating, partnering and engaging these important participants in 

the program as they also discuss other program offerings.   Through 

these existing market participants who have relationships with C&I 

members/customers, new high efficiency technology and custom 

program solutions will be offered to members/customers as a viable 

option.  To support the market participants, the program also 

includes member/customer educational and promotional pieces 

designed to assist facility owners, operators and decision makers 

with the information necessary to improve the energy efficiency of 

the systems in their facilities.   

Utility’s account managers will promote the program to their 

members/customers directly and cross promote it with other 

programs.   

Custom incentives will be set using a per kWh basis so energy 

savings will be rewarded.  Incentive levels will vary over time based 

on costs and market need but will typically be established in one 

year increments.  Many new technologies may have higher incentive 

levels and migrate to a lower incentive level over time as they gain 

acceptance within the market.  This approach gives appropriate 

signals to the market about new technologies or riskier technologies 

that have significant savings potential.  Other guidelines to reduce 

free ridership will also be established. These guidelines may include: 

· Simple payback for the project must be between 1 year and 8 
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years after the incentive is applied.  Incentives can be adjusted 

to meet the payback criteria. 

· Program incentives will not exceed 50% of the installed project 

cost. 

· The MECA EO Collaborative Member reserves the right to adjust 

these guidelines over time and to make exceptions. 

Outdoor Lighting 

If this option is selected by the utility for implementation, the utility 

will provide program details to those members/customers who are 

using 175 W mercury vapor and 100 W high-pressure sodium 

fixtures. For those members/customers who choose to participate, 

the utility will install the LED fixtures. 

Marketing 

Strategy 
Educational and promotional materials will be developed for building 

owners and operators on the benefits of energy efficiency 

improvements and improved systems performance, including 

educational brochures, member/customer and market provider 

seminars, program promotional material, and website content.  

Specific educational, training and promotional efforts will be aimed at 

market participants such as electrical contractors, building supply 

firms, and distributors to help them promote efficient measures to 

their members/customers.  This education will be through a 

combination of mailings and direct meetings with key market 

participants. 

The marketing and communications strategy will be designed to 

inform members/customers of the availability and benefits of the 

program and how they can participate in the program.  The strategy 

will include outreach to key partners and market participants 

including A&E firms, Energy Services Companies, the equipment 

supply community, the contractor community, relevant professional 

and trade associations and other interested parties.  An important 

part of the marketing plan will be content and functionality on the 

MECA EO Collaborative Member’s website, which will direct 

members/customers to information about the program.   

Marketing and communications plan will include: 

· Education seminars will provide details about the program and 

how to participate in the program.   
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· A combination of strategies including media advertising, outreach 

and presentations at professional and community forums and 

events, and through direct outreach to key members/customers 

and member/customer representatives such as: 

o Brochures that describe the benefits and features of the 

program including program application forms and 

worksheets.  

o Targeted direct mailings used to educate 

members/customers on the benefits of the program and 

explaining how they can apply. 

o Member/customer and trade partner outreach and 

presentations informing interested parties about the benefits 

of the program and how to participate. 

o Print advertisements to promote the program placed in 

selected local media including newspapers and trade 

publications in the utility’s service territories. 

o Newsletters and magazines will include general information 

about all energy efficiency programs and will be used to 

feature special stories and solicit participation in this 

program. 

o Website content providing program information resources, 

contact information, downloadable application forms and 

worksheets, and links to other relevant service and 

information resources. 

o The utility’s’ account managers informing their assigned 

accounts about the program during their regular 

communications. 

o Presence at conferences and public events used to increase 

general awareness of the program and distribute program 

promotional materials. 

o Presentations to key members/customers and 

member/customer groups to actively solicit their participation 

in the program. 

· The marketing strategy will identify key member/customer 

segments and groups for target marketing, and will prepare 

specific outreach activities for these members/customers. 
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Outdoor Lighting 

With assistance from the program implementation contractor, the 

utility selecting this program option will develop educational and 

promotional materials for members/customers that currently have 

175 W mercury vapor and 100 W high-pressure sodium fixtures and 

could benefit from LED energy efficiency improvements. If this option 

is selected by the utility for implementation, the utility will promote 

the program by providing program details to those 

members/customers who are using 175 W mercury vapor and 100 

W high-pressure sodium fixtures. 

Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V MECA will coordinate the impact evaluation of the MECA EO 

Collaborative Members’ Programs. The evaluation will include a 

certification of energy savings and will leverage knowledge gained 

from the evaluation of similar utility energy efficiency programs in 

Michigan. Data collection processes for the certification of energy 

savings will be reviewed by an independent third party evaluation 

contractor. 

The electric energy impact study will reliably estimate the program’s 

gross annual kWh savings over the effective useful life of the energy 

efficient equipment installations funded by the program.  

The MECA EO Collaborative Members intends to add or eliminate 

measures from the program based on cost-effectiveness, market 

acceptance and standard practice. 
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C&I Educational Services Program 

Program C&I Educational Services Program 

Objective The objective of the Educational Services Programs is to provide 

information and education about energy efficiency and conservation.  

The educational information will be delivered through many media 

and communication channels. These educational programs will 

provide the basis for more program specific efforts aimed at getting 

members/customers to participate in the utility’s Energy Optimization 

portfolio of programs. 

Target Market The target markets are all member/customer segments served by the 

Energy Optimization Programs. Trade allies will also be a targeted 

market. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
The Educational Services Program will provide information about 

energy efficiency and conservation, giving members/customers 

valuable information on the benefits of participation, what they need 

to do to participate and how to sign up for the program.   

The Educational Services Programs will increase member/customer 

participation in the programs by making members/customers aware of 

the benefits of energy efficiency and conservation programs, 

educating the member/customer about how much energy and cost 

savings they can expect, and the long-term environmental benefits 

associated with these actions. 

The Educational Services Programs will be primarily focused on the 

members/customers, but it will also to make it easy for trade allies to 

support the energy efficiency programs. 

The program will provide a connection to other programs and provide 

materials members/customers need to participate. 

Program education and information will be provided through many 

different channels.  The following are examples of channels that 

might be used. 

· Member/customer representatives trained to promote the 

program to their members/customers 
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· Informational content on the MECA EO Collaborative 

Members websites 

· Magazine and newsletters that will include general information 

about all energy efficiency programs 

· Business seminars 

· Trade ally seminars/education 

· Radio advertising 

· Print advertising 

· Bill inserts  

· Events and trade shows 

· School programs 

· Trade publication advertising 

Eligible 

Measures 
The Educational Services Programs will not include eligible measures 

but will support and promote energy efficiency and conservation 

messages. 

Implementation 

Strategy 
The Educational Services Programs will provide general information 

on energy efficiency and conservation in support of the program 

specific marketing messages. 

The implementation of this program will be coordinated with all MECA 

EO Collaborative Members.  

Marketing 

Strategy 
Marketing strategy for the Educational Services Program is to have 

general information about energy efficiency and conservation readily 

available to members/customers, enabling them to understand the 

benefits of participating. Cost savings as well as the long-term 

environmental benefits will be communicated. 

Magazines and newsletters will include general information about all 

energy efficiency programs and will be used to feature special stories 

and events promoting specific programs. 

Besides achieving energy saving by installing energy efficiency 

measures through the energy efficiency programs, low-cost/no-cost 

energy savings will be promoted with other publications distributed 

directly to interested members/customers. 
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Milestones 
Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V Process evaluation will be conducted under the direction of the 

MECA EO Collaborative. 
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C&I Pilot Programs 

Program C&I Pilot Programs  

Objective The objective of the Pilot Programs is to make current programs as 

effective as possible for members/customers and test and develop 

new program designs, test new marketing strategies and approaches 

to most effectively serve the energy needs of members/customers, 

and to test the energy saving impact of emerging technologies. 

Target Market All member/customer segments will be served by the pilot programs.  

Program design and new marketing approaches will be tested to 

reach “hard-to-reach” market segments.  For example, these markets 

might include small businesses who lease space for their operations 

or schools with limited capital budgets.  This may require a test of 

marketing techniques and unique partnerships for effectively 

delivering energy information, education and programs. 

Program 

Duration 
January 1, 2016 through December 31, 2019. 

Program 

Description 
The Pilot Programs is designed to enrich the effectiveness of the 

Energy Optimization Programs.  The Pilot Program will evolve over 

time and will be dictated by the changing needs of 

members/customers and new technologies.  An important component 

of the Pilot Program will be to conduct member/customer research to 

get the “voice of the member/customer” related to current and future 

programs and technologies.   

The Energy Optimization Programs are designed to permit all 

members/customers to have reasonable access to program benefits.  

The Pilot Program will help improve the effectiveness and 

member/customer reach of the Energy Optimization Programs. 

The Pilot Programs provides incentives to introduce new products to 

demonstrate proof of product, technology application, technology 

acceptance and market acceptance. The Pilot Program also 

determines product performance, member/customer satisfaction and 

energy saving of emerging technologies. 

Eligible 

Measures 
Different technologies, programs or marketing approaches will be 

considered in the Pilot Programs.  These are just examples and are 



AThayer 

Exhibit 1 

 

Energy Efficiency Optimization Plan 2016-2019 Page 67 

 

not necessarily ideas that will be tested. 

· Technologies investigated 

o Phantom load reduction devices  

o Wireless load control systems  

· New programs studied 

o Broader application of LEDs and hard to place CFLs  

o Other new lighting technologies 

o Hotel room occupancy energy control program 

o Commercial building retro-commissioning  

· New marketing approaches 

o Target non-English speaking community  

o Deliver marketing messages through trade 

organizations 

o Work with colleges to test new technologies, programs 

or approaches to the market 

o Work with farm support organizations to test 

comprehensive approaches to agriculture producer 

optimization 

Implementation 

Strategy 
The Pilot Programs ideas and direction will come from feedback from 

the current programs, “voice of the member/customer” research and 

Utility and implementation contractor staff. 

The implementation of this program will be coordinated with other 

Members of the MECA EO Collaborative. 

Marketing 

Strategy 
Marketing strategy of the Pilot Programs will be dictated by the 

technology, the program or marketing approach being tested. 
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Milestones The Pilot Programs’ roll of enhancing the effectiveness of the energy 

efficiency programs requires feedback from previously approved 

programs and ongoing feedback as programs are implemented.  If a 

program is not reaching the intended market or there are pockets 

within the market segment not being served, a plan will be designed 

to improve program performance.  This plan will be tested as part of 

the Pilot Program. 

Major milestones Date 

Energy Optimization Plan filed with MPSC 11/15 

Implementation contract signed 12/15 

Energy Optimization Plan approved by MPSC 12/15 

Program implementation begins 1/16 

 

EM&V Impact and process evaluation may be conducted on each Pilot 

Program. This evaluation will be conducted under the direction of the 

MECA EO Collaborative. 



STATE OF MICHIGAN 

 

BEFORE THE MICHIGAN PUBLIC SERVICE COMMISSION 

 

***** 

In the matter, on the Commission's own motion, ) 

regarding the regulatory reviews, revisions,  ) 

determinations, and/or approvals necessary for ) Case No.  U-16720  

the CITY OF SOUTH HAVEN to fully comply  ) 

with Public Act 295 of 2008    ) 

__________________________________________) 

 

NOTICE OF INTENT TO RENEW ELECTION TO UTILIZE EFFICIENCY UNITED 

FOR ENERGY OPTIMIZATION SERVICES 

 

 In 2011, the City of South Haven elected to participate in Efficiency United to fulfill its 

obligations under Michigan Public Act 295 of 2008.  Pursuant to an Order issued by the 

Michigan Public Service Commission on March 17, 2011, every two years following the City’s 

initial election it must either (1) file a new two-year Energy Optimization Plan, or (2) renew its 

commitment to utilize Efficiency United for compliance with all EO reporting requirements.  

Attached hereto please find South Haven’s Notice of Intent to renew its participation in 

Efficiency United for energy optimization services for 2014 and 2015. 

Respectfully submitted, 

 

DICKINSON WRIGHT PLLC 

Attorneys for the City of South Haven  

 

 

By: ____________________________________ 

 Peter H. Ellsworth (P23657) 

 Adam M. Wenner (P75309) 

Business Address: 

 215 South Washington Square 

 Suite 200 

 Lansing, MI 48933-1816 

Telephone: (517) 371-1730 

Dated:  August 1, 2013 

 

DETROIT 33092-11 1289976v1 

____________________________________
Adam M. Wenner

Digitally signed by Adam M. Wenner
DN: CN=Adam M. Wenner,O=Dickinson Wright
PLLC,OU=OU,E=awenner@dickinson-wright.com,C=US
Date: 2013.08.01 15:22:42 -04:00
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STATE OF MICHIGAN 

 

BEFORE THE MICHIGAN PUBLIC SERVICE COMMISSION 

 

* * * * * 

 

In the matter, on the Commission’s own motion, ) 

regarding the regulatory reviews, revisions,  ) 

determinations, and/or approvals necessary for )  Case No. U-16631 

the CITY OF SOUTH HAVEN to fully comply ) 

with Public Act 295 of 2008    ) 

__________________________________________) 

 

 

APPLICATION FOR BIENNIAL REVIEW OF RENEWABLE ENERGY PLAN 

In accordance with the Michigan Public Service Commission’s Order issued January 27, 

2015, the City of South Haven hereby submits its Application for Biennial Review of Renewable 

Energy Plan (“REP”).  A copy of the REP, including any and all exhibits, is attached.  The City 

of South Haven respectfully requests that the Commission review the REP for compliance with 

2008 PA 295. 

Respectfully submitted, 

 

DICKINSON WRIGHT PLLC 

Attorneys for the City of South Haven 

 

 

By: _______________________________ 

 Peter H. Ellsworth (P23657) 

 Nolan J. Moody (P77959) 

Business Address: 

 215 S. Washington Square, Suite 200 

 Lansing, MI 48933-1816 

Telephone:  (517) 371-1730 

 

Dated:  August 3, 2015 

 
LANSING 33092-11 505382v1 
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City of South Haven 
Renewable Energy Plan 

Case No. U-16631 
August 3, 2015 

BACKGROUND 

On October 6, 2008, Governor Jennifer M. Granholm signed into law the “Clean, Renewable, and 

Efficient Energy Act,” 2008 PA 295, MCL 460.1001 et seq. (PA 295).  PA 295 requires certain 

electric providers, including those municipals in Michigan with their own electric utility systems, to 

file proposed Renewable Energy Plans (“REP”) with the Commission for its review and approval.  

In summary, PA 295 requires the Renewable Energy Plan to (1) explain how the electric provider 

intends to meet the renewable energy targets specified in PA 295, (2) estimate the costs 

associated with meeting those targets, and (3) propose cost recovery mechanisms to recover 

costs. 

On December 4, 2008, the Michigan Public Service Commission issued a Temporary Order in 

MPSC Case No. U-15800 (“Temporary Order”) in which it established procedures for energy 

providers to follow in the preparation, submission, and processing of REPs. 

Section 25 (4) of PA 295 requires a biennial review of the City’s Renewable Energy Plan.  The 

City of South Haven’s original Renewable Energy Plan was approved by The Commission on July 

1, 2009 under Case No. U-15880.  Subsequently, the City of South Haven submitted biennial 

reviews on June 30, 2011 and June 30, 2013 under Case No. U-16631. 

This biennial review filing has been revised to reflect the following changes: 

a. Actual retail sales from 2009 through 2014. 

b. Adjustment of forecast retail sales based on recent sales growth data. 

c. Additional information regarding renewable energy sources is available in the Indiana-

Michigan Power Company (I&M) plan filing under Case No. U-17794.  This plan has 

been updated with information made publicly available in the I&M filing. 



Page 2 of 5 

The City of South Haven will solicit its own public comments pursuant to Section 25 (6). 

This document and its attachments satisfy all of the requirements of Section 25 (2) for the time 

period running from 2009-2029. 

GENERAL REPORT SECTION

Section 25 of PA 295 specifies that the proposed Renewable Energy Plan for Municipally-owned 

electric utilities (MOEUs) address the requirements as listed below. 

Section 25 (2) (a) Describe how the provider will meet the renewable energy standards. 

The City of South Haven does not own any electric generating facilities.  Power is purchased from 

Indiana Michigan Power Company (I&M) via a Cost-Base Formula Rate Agreement for Full 

Requirements Electric Service.  The terms of this agreement require I&M to meet the 

requirements of the Renewable Portfolio Standards set forth by PA 295. 

On May 12, 2015, Indiana Michigan Power Company filed an application for compliance with the 

Renewable Portfolio Standards set forth in PA 295 under Case No. U-17794.  I&Ms renewable 

energy plan includes its wholesale internal load including the City of Niles, City of Dowagiac, 

Village of Paw Paw, City of South Haven, and the City of Sturgis (Item 19).  

I&M intends to meet the renewable energy standards by continuing to operate its renewable 

hydro generating facilities, purchasing wind generation, and developing utility owned solar 

generation.  I&M owns and operates six hydroelectric generating stations along the St. Joseph 

River – two in Indiana (Elkhart and Twin Branch) and four in Michigan (Berrien Springs, 

Buchanan, Mottville, and Constantine).  The hydroelectric stations have a combined capacity of 

22 megawatts nominally.  I&M also purchases a total of 450 MW of wind generation pursuant to 3 

renewable energy purchase agreements (REPAs).  The 450 MW of wind generation is comprised 

of 150 MW from Fowler Ridge I & II Wind Farms, 100 MW from the Wildcat Wind Farm, and 200 

MW from the Headwaters Wind Farm.  I&M is currently not using RECs from Headwaters for PA 

295 compliance. 
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I&M is currently constructing its first utility owned solar facility near Marion, Indiana.  Three 

additional facilities are planned, including one near Watervliet, Michigan.  These four solar 

facilities are intended to generate up to 15 MW total when completed by the end of 2016.  I&M 

anticipates that additional utility scale solar generation will be needed beginning in 2020 for 

compliance in future years. 

Section 25 (2) (b) Specify whether the number of megawatt hours of electricity used in 
the calculation of the renewable energy credit portfolio will be weather-normalized or 
based on the average number of megawatt hours of electricity sold by the electric provider 
annually during the previous 3 years to retail customers in this state.   

The City of South Haven utilizes the 3-year average method.  Years 2009-2014 are based on 

actual retail sales recorded.  The City assumes that the compound annual load growth rate will be 

1.33% from 2015-2019. 

Section 25 (2) (c) Include the expected incremental cost of compliance with the 
renewable energy standards. 

Under Case No. U-17794, I&M has received a protective order in which the terms of its wind 

REPAs are considered confidential, proprietary, competitively sensitive and/or trade secret.  The 

City is not privy to the terms of I&Ms REPAs and has not been provided the incremental costs of 

compliance (cost of RECs) by I&M.  I&M has provided e-mail verification to the City that we will 

not be charged for RECs (Attachment B). 

Because the City does not have access to the confidential, proprietary, competitively sensitive 

and/or trade secret information due to the protective order, the incremental costs of compliance 

(cost of RECs) are shown as $0.00 on Attachment C.  This approach is consistent with other 

Michigan Municipal Utilities served by I&M. 

Section 25 (2) (d) Describe the manner in which the provider will allocate costs.

The City has elected not to impose a surcharge to cover the incremental cost of compliance with 

the Renewable Energy Standards.  Currently, the Council sets electric rates as needed to cover 

the total cost of purchased power from I&M.  I&M does not directly bill the City for costs that are 

incurred to provide power from renewable sources. 
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The City’s electric rate structure is not regulated by the Commission.  The City offers a 

competitive rate structure that covers City operations of our electric system and the total cost of 

purchased power from I&M.  The following rates were in effect from July 1, 2010 through June 30, 

2014:

Customer Class Basic Electric 

Charge 

Power Usage Rate Demand Charge 

Residential $5.50/mo $0.100/kWh NA 

Commercial $6.80/mo $0.115/kWh NA 

Commercial Power NA $0.0563/kWh $11.95/kW 

Industrial/Municipal NA $0.0533/kWh (0-200 kWh) 

$0.0468/kWh (over 200 kWh) 

$11.95/kW 

The following rates were in effect from July 1, 2014 through July 31, 2015: 

Customer Class Basic Electric 

Charge 

Power Usage Rate Demand Charge 

Residential $5.50/mo $0.100/kWh NA 

Commercial $6.80/mo $0.110/kWh NA 

Commercial Power NA $0.0563/kWh $11.95/kW 

Industrial/Municipal NA $0.0468/kWh $11.95/kW 

The following rates were recently adopted and will take effect during the August, 2015 billing 

cycle: 

Customer Class Basic Electric 

Charge 

Power Usage Rate Demand Charge 

Residential $5.50/mo $0.104/kWh NA 

Commercial $6.80/mo $0.110/kWh NA 
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Commercial Power NA $0.0580/kWh $12.32/kW 

Industrial/Municipal NA $0.0482/kWh $12.32/kW 

SUMMARY 

 The City of South Haven will have the required Renewable Energy Credits (RECs) for the 

REP time period of 2012-2029 thereby complying with PA 295. 

 The source of RECs is the City’s wholesale power supplier.  The estimated cost per REC was 

obtained from the wholesale supplier. 

 The City will not exceed the renewable energy surcharge caps specified in PA 295 in the 

event such surcharges are even used. 

 The financial impact of this REP to the City’s customers will be minimized. 

 In the event that the City elects to levy surcharges, The Commission will be notified and the 

information required by Section 45 (5) will be included with residential customer billings. 
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Larry Halberstadt

From: John Griffith <JGriffith@sturgismi.gov>

Sent: Friday, June 28, 2013 9:06 AM

To: Larry Halberstadt

Cc: Nielsen, Larry; Stevens, Ginny; Bradford, Jim; Anderson, Kevin 

(kanderson@dowagiac.org)

Subject: I&M Cost of RECS

Larry,

I received confirmation today from Lee Rodenbeck and Jon Walter that we will not be charged for RECS as it is a

contractual obligation. Please let me know if you have any other questions.

John Griffith, Superintendent

City of Sturgis

130 N. Nottawa St.

Sturgis, MI 49091

jgriffith@sturgismi.gov

(269)659 7218 Telephone

(269)659 7205 Facsimile

Attachment B: E-mail communication from Indiana-Michigan Power Company



SOUTH HAVEN ATTACHMENT C - RENEWABLE ENERGY PLAN SURCHARGE SUMMARY FOR SOUTH HAVE

ITEM Units 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032

Sales Forecast - 3 yr running average MWH    131,664          134,759          134,245          134,959          135,233          138,144          139,981          141,843          
10% Compliance Factor 0.10 0.10 0.10 0.10 0.10 0.10 0.10 0.10

RPS Requirement MWH -                 -                 -                 13,166            13,476            13,425            13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

RPS Required REC's RECS -                 -                 -                 13,166            13,476            13,425            13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

(-) REC's from Existing Renew. Energy Supply (pre-RPS) RECS - - - - - - - - - - - - - - - - - - - - - - - -

RECS - Incremental Difference RECS -                 -                 -                 13,166            13,476            13,425            13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

FACTOR - - - 0.20 0.33 0.50 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00

Required New RECS RECS -                 -                 -                 2,633             4,447             6,712             13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

RPS Renewable Energy Credit Compliance

   Required New RECs RECS -                 -                 -                 2,633             4,447             6,712             13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

   RECs Obtained from New Resources RECS -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                -             -             

   RECs Over / (Short) without carryover RECS -                 -                 -                 (2,633)            (4,447)            (6,712)            (13,496)           (13,523)           (13,814)           (13,998)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)           (14,184)          (14,184)       (14,184)       

   REC Purchases / (Sales) RECS -                 -                 -                 2,633             4,447             6,712             13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

   Cumulative RECs Compliance Balance RECS -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                -             -             

   Incremental Compliance with New RECs % NA NA NA 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

   Compliance % with Cumulative REC Balance % NA NA NA 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Revenue Requirements for New Renewables

   Build $ -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           

   PPA $ -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           
   REC Purchases (Sales) $ -$  -$  -$ 2,028$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$

 Total $ -$               -$               -$               2,028$            -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           

New RECs Obtained

   Generation Based

       Build MWH -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                -             -             

       PPA MWH - - - - - - - - - - - - - - - - - - - - - - - -

      Subtotal MWH -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                -             -             

   Purchase (Sold) From New RECS RECs -                 -                 -                 2,633             4,447             6,712             13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

   Incentive (SB 213 Sec 39 (2)) RECS - - - - - - - - - - - - - - - - - - - - - - -

 Total RECS -                 -                 -                 2,633             4,447             6,712             13,496            13,523            13,814            13,998            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184            14,184           14,184        14,184        

Forecasted Transfer Price per MWH - SUGGESTED $/MWH -                 -                 -                 -                 33                  38                  45                  52                  56                  56                  57                  59                  61                  71                  72                  74                  76                  77                  79                  81                  79                  81                 79              81              

Amount recovered through PSCR

Transfer price x volume of energy $  -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                -             -             

Incremental Cost of Compliance $ -$               -$               -$               2,028$            -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           

Non-Volumetric Surcharge

Meter (or customer) Forecast (Number)

   Residential No. 6,880             6,858             6,892             6,927             6,961             6,996             7,089             7,184             7,279             7,376             7,474             7,474             7,474             7,474             7,474             7,474             7,474             7,474             7,474             7,474             7,474             7,474             7,474         7,474         

   Commercial No. 1,159             1,176             1,182             1,188             1,194             1,200             1,216             1,232             1,248             1,265             1,282             1,282             1,282             1,282             1,282             1,282             1,282             1,282             1,282             1,282             1,282             1,282             1,282         1,282         

   Industrial No. 20                  19                  19                  19                  19                  20                  20                  21                  21                  21                  21                  20                  20                  20                  20                  20                  20                  20                  20                  20                  20                  20                 20              20              

   Streetlights No. -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                 -                -             -             

   Unmetered No. 960 970 980 990 1,000 1,010 1,020 1,030 1,040 1,050 1,060 1,060 1,060 1,060 1,060 1,060 1,060 1,060 1,060 1,060 1,060 1,060 1,060 1,060

 Total No. 9,019             9,023             9,073             9,124             9,174             9,226             9,345             9,466             9,588             9,712             9,837             9,836             9,836             9,836             9,836             9,836             9,836             9,836             9,836             9,836             9,836             9,836             9,836         9,836         

Maximum Surcharge (all rate classes at caps)

   Residential $ / MO 3.00$          -$               246,888$        248,122$        249,363$        250,610$        251,863$        255,213$        258,607$        262,046$        265,532$        269,063$        269,063$        269,063$        269,063$        269,063$        269,063$        269,063$        269,063$        269,063$        269,063$        269,063$        269,063$       269,063$    269,063$    

   Commercial $ / MO 16.58$         -$               233,977$        235,147$        236,323$        237,504$        238,692$        241,866$        245,083$        248,343$        251,646$        254,993$        254,993$        254,993$        254,993$        254,993$        254,993$        254,993$        254,993$        254,993$        254,993$        254,993$        254,993$       254,993$    254,993$    

   Industrial $ / MO 187.50$       -$               42,750$          42,750$          42,750$          42,750$          45,000$          45,000$          47,250$          47,250$          47,250$          47,250$          45,000$          45,000$          45,000$          45,000$          45,000$          45,000$          45,000$          45,000$          45,000$          45,000$          45,000$         45,000$      45,000$      

   Streetlights $ / MO 0.60$          -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           
   Unmetered $ / MO 0.60$          -$  6,984$  7,056$ 7,128$ 7,200$ 7,272$ 7,344$ 7,416$ 7,488$ 7,560$ 7,632$ 7,632$ 7,632$  7,632$ 7,632$ 7,632$ 7,632$ 7,632$ 7,632$ 7,632$ 7,632$ 7,632$ 7,632$ 7,632$

 Total $ / MO -$               530,599$        533,075$        535,564$        538,064$        542,827$        549,423$        558,356$        565,127$        571,987$        578,938$        576,688$        576,688$        576,688$        576,688$        576,688$        576,688$        576,688$        576,688$        576,688$        576,688$        576,688$       576,688$    576,688$    

Planned Surcharge

   Residential $ / MO -$            -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           

   Commercial $ / MO -$            -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           

   Industrial $ / MO -$            -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           

   Streetlights $ / MO -$            -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           
   Unmetered $ / MO -$            -$  -$  -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$  -$ -$ -$ -$ -$ -$ -$ -$ -$ -$ -$

 Total $ / MO -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$               -$              -$           -$           
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